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Introduction

This Flalh Eur obar omet er sur vey ( FISanehon he atotudesrob met er
Europeans towards tourim was conhducted at the request of C
I ndustry to c o ldttalsdf holidays and traved in 2007 a@d@& gnd theiplans

regarding holidag in 2009

This analytical report includes the average results for the EU and highlights variances in responses
based on the intervi ewe e-defnogcaphic backgrpundand fundameénthle n ¢ e,
atiitudes towards holidays and travitlalso examined how EU citizens chose a holiday destination.

A special emphasis was put on the financial aspect of taking a holiday, as this is becoming the prime
concern for travellers as well as for the tourism stduin the midst of a serious economic downturn
affecting all economies of the EU.

The fieldwork was conducted from 14 to 18 February, 2009. Over 27,000 randomly selected citizens
aged 15 and over were interviewed in the 27 EU Member Sfhitessample ige varied within
Member States, ranging from 2000 in the largest to about 500 in the sroallegies(please see the
Survey Details section in the Annex where the actual sample size for the 27 countries are indicated).
Interviews were predominantly cerd outby telephone.

Due to the low fixedine telephone coverage in Bulgaria, the Czech Republic, Estonia, Latvia,
Lithuania, Hungary, Poland, Romania and Slovakia, -fadace (F2F) interviews were also
conducted (700 telephone and 300 F2F intersjeiw those countries. Note: Flash Eurobarometer
surveys systematically include mobile phones in samples in Austria, Finland, Italy, Portugal and
Spain.

To correct for sampling disparities, a pe#atification weighting of the results was implemented,

based on the main soettemographic variables. More details on survey methodology are included in
the Annex of this report (section O6Survey detail
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Main findings

Travel trends

I Overall, in 2008, twehirds of EU citizens (67%) made a private trip whtrey spent at least
one night away from home; 58% took a vacation, defined by a stay somewhere away from
home for at leadbur consecutive nights for private reasons.

1 In the more affluent patof Europe (e.g. most of there-2004 countries it is namal for
more than thregquartersof citizens to take at leashe trip per annumin the rest of the Union
(primarily the pos2004 Member States, but including PortugaBbout half of the citizens
traveleach year

1 The most popular holiday destinatoof the EU holiday makersx 2008 were Spain, Italy,
France and Greedeand these countries dominate therentplans made for 2009.

1 As to how many people will actually take a vacation in 2009, the picture is not clear. At the

time of the survey (Fehary 2009, 28% of EU citizenswere umecided about the typef

vacation they want to tak&lany of ttose yet to make a decisiare probablyhesitatingas to

whether or not thewill take a vacation rather thanmaking a choice about the tyyudé
holiday.Unfortunately no earlier data exists that could support any projectizmg the likely

percentage of the undecided growdw will eventually not take a vacation away from home

(For the same reason it is also unknowhether or notthe current numberfaundecided
citizens is above the 6normal 6 proportion che

1 At the time of the surveythe proportion of those who are certain that they moli travel in
2009 (19%)wasbelow the proportion of netravellersin 2008(32%). It remains to be seen
what proportion of the currently undecidedes(28%) will eventually take a holiday.

1 Four in ten Europeans travelled in 2008 and have holiday plans for 2009. However, 17%
travelled last year bure still hesitating abowt holiday in 2009 their eventual decision will
be critical for the European tourism industry. This segmamtounéd to a relatively high
percentage (of al/l residents) in some of the
The surveyshowedthat 23% of Dutch and Italian, 21% of Spanish, 17% of French and 16%
of German and British respondents belong to this u | n e r a bcategaryintteomsrofi s t
prospects.

1 The focus oftourism seems to be shifting in a more domestic directian2008, 43%of
respondents took a holiday in their own country, this compa4g#tavho will take a holiday
in their resident countryin 2009 ©f those whoalready know their 2009 destination).
Significantly fewer travellers have current plans to travel to other &lhtdes in 2009
compared t®008 (24% and 31%, respectively). NBb destinations, however, gainsdme
popularity, probably due to the increasingly favourable exchange rates for euro area travellers
to many destinationsafnong those who plan a holidaydaalready know a destinatii28%
plan to visit a nofEU country which is slightly more than tH26% in 2008).

page5



Analytical report Flash EB N° 2581 Survey on the attitudes of Europeans towards tourism

Travel budgets

)l

Most citizens whalid not takea holiday in 2008 said this was duelack of the necessary
funds

About 4 in 10 Europeans whmave plans tdake aholiday in 2009 felt they have sufficient
funds to do this (41%)AImost as many(40%) said that they would need to maks&tra
savings. Aboutl in 10 (11%), however, said they had serious financial problems that could
impact their habay plans There were only six Member States wherelear majoritywho
planned to take a holidayere confidenthey could afford to take a holiday in 200Gnland
(69%), the Netherlands (66%), Sweden, Luxembourg, Denmark (all 62%) and Austria (60%).

A few patterns in the data migehow where the economic downturn mighave the most
affectonthetourig industry Respondent&/ho haveplanned more substantial holidaysdre
thantwo weeks or a combination of longghmorter trips) are more confidertbaut funding

Over half 64%) felt therewould be nofinancial problemsvs. 45% of those plannirghorter

trips. Those who preferred alternative locations were slightly more optimistic compared to
those who like to travel to classic destinations (44% 1&0)4

European travellersvould first give up winter holidayg42%) if their financeswere not
sufficient tomeet their total holiday plans. A quarter (2386)d they would save money by
travelling duringthelow season (currently half of h e E U lwlidays$ take placdin July

and August), and 20% said they would consider staying closer to home (this tehdsncy
been seein the 2009 plans, with a markedly higher share of domestic vacation plans). Last
minute booking could also gain more popularit% would consider this strategy to cut
costs. Finally, 15% said they would (be able to) save on accommodation and 8% on the type
of transport.

Secondary industries can also suffer from a decreasing travel budget, large proportion of
Europeans indicatetthat they would cut cost on shopping and wellness services if they had
less money to spend.

Holiday focus, attractions, destinations

)l
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Europeans were most likely to travel for recreation (47% indicatedthfsatvas the main
objectiveof their 2008 holidy). Another 20% were specifically motivated by the possibility
of a beach holiday and a furth&7% focused primarily on crogsltural experiences (e.g.
visiting cities,cultural eventsetc).

On average, European tourists prefer value for money (88&)iow priced (16%). Safety
and security at the destination was important for I%espondentand 12% indicated that
they usually focus on qualitynot necessarily in conjunction with the associated costs.

Cost in itself is an overriding concem ¢ountries where the survey foungroportionally-
the least people taking a holidakhis shows that lack of disposable income dhe part of a
large sectiorof the population is a barrier to travel. Countries, wifgnéceo is clearly the
most impotantfactorare Hungary, Poland, Romania, Latvia and Lithuania.

Most Europeans preferred to spend their holidaysonventional tourist destinatior§54%).

About half as many, 28%would rather gofioff the beaten track Those attracted to nen
conventiorl destinations were most likely to indicate that they appreciatectlieur locale
(48%) at these destinations.
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1 Nonconventional, emerging destinations miglant toanticipate relatively more guesights
than the overall 28% popularityight sugget. Those who favour such locations were more
likely to indicate that they will travel in 2009 (19% tife former saidhey donot plan to
travel this year compared to 2766 those who preferred conventional tourisstii@ations).
Additionally, they were B0 more likelyto saythey are planning more substantial holidays

1 When choosingholiday destinationsmost Europeans named thetual environmentof the
location (e.g its overall attractiveness) abeing the major consideration (31%)Cultural
heritage (24%) and entertainment possibilities (15%) wéhe second and third most
widespreadctriterion for choosing a destination.

Arranging a holiday

1 A majority (56%) of holidaynakersacross the EU said they had organised their main holiday
themselves Sixteen percent had booked travel tickets or accommodation through a travel
agency and on#ifth hadopted for a package tour, either booked through a travel agency (9%)
or via an onlingravel provider (10%).

1 Holidaymakers who spent their main holiday of 2060 their countryof residenceypically
booked their travel and accommodation individually (72% compared to 47% who had
travelled to another EU country and 42% who travelled outside the EU).

1 Europeans generally preferred rastitutional sources of formation about vacation
possibilities: the three most preferred sounsese i in part or totallyi independentf the
tourig industry. Most respondentsaid theyprimarily relied on wordof-mouth information
when deciding about holiday destinations: 5dfitise social networks to obtain information
abouttravel destinationsAlmost a third (31%)of respondents indicated that they relied on
personal experience when choosing a destination.

1 In those countries where respondents relied most oftémetoersonal experiences of friends
and family when choosing a holiday destinatiooljday-makerswereleast inclined to refer to
travel agents and vice versa.

1 TheInternet has clearly become the most influenfimnpersonad information source for
holiday ganning 38% usethis medium that provides commercial information as well as peer
reviews and recommendatioriBhoserespondents wherefer goingfoff the beaten track
rely heavily on the Internet: almost half ofofe intervieweesndicated that they ske
information online.

1 Mass mediahannels like newspapers, TV atie radio were lastlikely to make any of the
two most important sources where Europeans obtain inputs for their holiday decisions.
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1. Travel profiles of EU citizens in 2008

1.1 Propo rtion of EU citizens who travelled in 2008

Seven out of 10 (71%) EL  pryhortion of EU citizens who
citizens said they had travelle: paye travelledin @~ 2008

at least once in 2008, while (minimum one night away from home)
28% had not travelled during

Have not

that period. Note: travelling travelled at Have

; ; Among those who did not travel in 2008, allin 2008, travelled in
was defined _ asspending at el 28 2008, 71
IeaSt One nlg ht away i frorr Q3A. Did you make a trip in 2007 (m_in. 1night) ?
home, for pIVate OI’ bus'ness %, Base: who did nottravelled at all in 2008, EU27
purposes. DKINA, 2

N=27127
Of respondents Who had nc Q1. During 2008, how many times have you travelled for business or private

travelled in 2008, 65% had no purposes where you were away fom fome for i of one NG - ever

taken a tripin the previous

year. Looking at all EU citizens (as shown in the chart below), this means that 71% had travelled at
least once in 2008, 9% had rdmne san 2008 but had made at least one trip in 2007, and 19% had
not travelled at all (i.e. in either 2007 or 2008).

Almost nine out of 10 Swedes and Finns (88% and 87%, respectively), and 84% of Dutch, Irish and
Luxembourgers had travelled at least once @ugi@08. In Hungary, on the other hand, only 45% of
citizens hadmade a tripduring that period. Other countries at the lower end of the distribution were
Romania (51%), Portugal (52%), Malta (53%), Bulgaria (54%), Latvia (56%) and Slovakia (58%).

Hungaryand Portugal (44% and 37%, respectively) had the highest proportion of interviewees who
had not made any trips in 2007 or 2008. In Sweden and Finland, the sharetr@ivetiars was 6%r

less The proportion of respondents who had not travelled in 20@8yho had made at least one trip

in 2007 ranged from 5% in Finland to 13% in Romania and Malta.

Proportion of EU citizens who have travelled in 2008
(minimum one night away from home)

m Have travelled in 2008
Have not travelled in 2008, but made at least one trip in 2007
Have not travelled in 2007 and 2008
DK/NA

100 + 1, 2 ok 1 ok ol 20 400 1 3 ol W1 5 2 3. 3 3 3 g 3 2. .3 4 ok
22991111141312121615 1871920 8
16
8 16 28
a0 | 710419 g 39 1111111
7 10 11
7
60
40
20
o,

IE

xr u w
L W m Eg

PT
RO
HU

NS
@ =
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FI

L
w
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IT

- 4 = 5p5 W > ¥ ¥
= 2D < ?a 083

L
n

EU27

Q1. During 2008, how many times have you travelled for business or private purposes where you were away from home for a
minimumofone  night? Q3A. Did you make a trip in 2007 where you were away from home for a minimum of one night?
%, Base:all respondents, EU27
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1.2 Short private and holiday trips in 2008

The previous section looked at the proportion of EU citizens who had travelled for private or business
purposes in 2008 ando an extentin 2007. In the current sectiowge focus solely on travel for private
or holiday purposes distinguishing between short private trips and holiday trips as defined below.

9 Short private trips:spending between one and thmeights away from home for private

reasons (including short holidays)

1 Holiday trips: spending four nights or more away from hoimen holiday- while staying in
paid accommodation or in a second home

Two-thirds of EU citizens said they ha
travelledi for private reasoris at least once
in 2008: 39% had made at least one holid
trip and at least one short private trip, 19
had made at least one holiday trip but |
short private trips, and 9% had maatdeast
one short private triput no holiday trips.

The individual country results showed
similar ranking of countries ase saw for
the resultsof travelin general (for business
and private purposéssection 1.1 Half or
more interviewees in Hungary (59%
Romania (51%), Portugal and Malta (bo
50%) had not made any holiday or sho
private trips in 2008. In Finland, Swedel,,

Short private trips and/or holiday trips in 2008
No short
private
trips or
DK/NA, 2 holiday
trips, 32
Only short
—
trips and trips, 9
holiday
trips, 39 Only
hoIiday
N= 27127 trips (
nights), 19

Q2. And how many of these were short private trips, where you stayed away for less than

four nights?

Q4. How many times did you go on holiday in 2008, where you either stayed in paid

accommodation or in your second home for a minimum of four nights?
%, Base:all respondents, EU27

the Netherlands, Ireland and Luxembourg,

on the other hand, less than a fifth of respondents had not travelled for private reasons in 2008
(between 13% and 19%jurthermore, anajority of interviewees in the latter Member Stdtesmd in

Spaini had made at least one holiday trip and at least one short private trip: 57% in Finland and
Sweden, 54% in Ireland, 53% in Spain and 52% in the Netherlands.

Short private trips and/or holiday trips in 2008
H Short private trips and holiday trips
Only short private trips

DK/NA

Only holiday t
No short private trips or holiday trips

100 +

o=
4ogo

FI
DK
UK
FR
ES
EU27
BE
EE
LT

I
cz
PT

w
n =z

Q2. And how many of these were short private trips, where you stayed away for less than four nights?
Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodation or in your second home for
a minimum of four nights?
%, Base:all respondents, by country

In slightly more than halffahe EU Member States, the proportion of respondentstaedioa holiday
during 2008 was greater than the proportion making one short private trip. For example, while 7 out of
10 Slovenes said they h&aken at leasbne holiday in 2008, only slightly mothan half (53%) had
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made at least one short private trip. Short holiday trips were as frequent as, or more frequent than,
longer onesin Finland and Sweden, and in some eastern European countries: Bulgaria, Lithuania,
Latvia, Estonia, Slovakia, HungarypRania and Hungary. For example, 49% of Lithuanians went on

at least one holiday trip in 2008 compared to 54% who made at least one short private trip.

The Il ikelihood to have travelled for private re
and increased with educational level and occupational status. For example, while 52% of the least
educated respondents had not travelled for private reasons, this proportion decreased to 18% of the
mosteducated respondents. Those living in rural areas asodess likely than city dwellers to have

travelled for private reasons in 2008. Furthermore, older respondents, those with lower levels of
education, rural residents, manual workers and those not workingi welatively speaking more

likely to haveonly made short private trips or holiday trips and they were less likely to have made

both types of private journey.

Short private trips and/or holiday trips in 2008

Short private ~ Only Only short  No short DK/NA
trips and/or holiday trips private trips private trips

holiday trips or holiday

(row %) trips

EU27 39 19 9 32 2
Male 40 18 10 30 2
Female 37 20 9 33 2
AGE: 1524 43 19 10 25 3
AGE: 2539 44 18 10 27 2
AGE: 4054 40 18 9 31 2
AGE: 55+ 32 19 8 38 2
Selfemployed 48 17 10 23 2
Employees 49 20 9 20 2
Manual workers 28 17 9 44 2
Not working 32 18 9 39 2
Metropolitan zone 45 20 8 26 2
Other town/urban/centre 40 19 9 30 2
Rural zone 35 18 10 35 2
EDUCATION: -15 years of age 23 16 8 52 2
EDUCATION: 1620 36 19 9 34 2
EDUCATION: 20+ 51 20 9 18 2
EDUCATION: Still in education 45 20 10 22 2

It should be noted thaome of the differences across sed@mographic groups observed at the EU

level were much more pronouncedthin theindividual country results. For example, while 45% of
Hungarians living in metropolitan areas had not gone on holiday in, 20@8proportion increased to

70% for those |l iving in rural areas. I'n Austri
residence had much less impact: -6ifth of Austrian city dvellers had not made any holiday trips or

short private trips during 2008, compared to a quarter of rural residents.

When comparing respsasfor the total number of trips taken (including business, see sectidn 1.1
Q1) and the number of trips made fatvpte reasons, it appears that only a minority (4%) of EU
citizens had only travelledn business. Onsixth of EU citizens had travelled for both business and
private purposes, while 50% had only travelled for private reasons.
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1.3 Travel frequency of short private and holiday trips

Focusing solely on respondents who had mé  Number of short private trips in 2008
short private trips in 2008, it appears that a (less than four nights away from home)
majority had made one or two trips (33% and 24 :

respectively). Only 16% had made more than fi 1 33
such trips. 5 | o4

In almost all Membe States, half or more of thes 3| 12

respondents had made one or two short private t 4-5 12

(ranging from 51% in Ireland to 82% in Malta). | 1

Malta, Cyprus and Portugal, a majority had or 6-10 | 10

made one short private trip (55%, 53% and 52 10+ 6

respectively). DKINA 3

More than éur out of 10 Finnish and Swedis o
respondent$ who had made short private trips i O ihere you stayed away for less thah four ights?

2008| went on at Ieast fOUf trips (48% and 41% %, Base: whomade at least one short private trip in 2008, EU27
respectively). In Malta, Cyprus and Belgium, on

the other hand, only approximately 1 in 10 respondents had made dblgashort private trips in
2008 (between 9% and 12%).

Number of short private trips in 2008
ml 2 u3 4-5 5+ DK/NA

4 10 11 °

PT
LV
EE
NL
ES

HU
BE
DE
DK
AT
EU27

Q2. And how many of these were short private trips, where you stayed away for less than four nights?
%, Base: whomade at least one short private trip in 2008 , by country

However, if we look at respondents who had baen
holiday during 2008, it appears that almost three
quarters had made one or two holiday trips (45% ¢
27%, respectively). Only 6%ad takenmore than 1 45
five holidaysduring 2008.The travel frequency for |
short private trips was higher than for holiddye. 2 28
respondents were more likely to have made m

Number of holiday  trips in 2008
(minimum four nights away from home)

. : 3 12
than one short private trips than to have taken m 1
than one holiday). 4-5 9
6-10 4

In all Member Statesa majority of respondents 1
who had been on holiday during 200&had made 10+ | 2
one or two holiday trips (between 59% in Finlar e na |
and 86% in Slovakia). In 10 Member States, at le J

Q4. How many times did you go on holiday in 2008 ?
%, Base:who made at least one holiday trip in 2008, EU27
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half of the respondentsad been on holiday only once (ranging from 50% ity it@l65% in Hungary).
Intervieweedn Finland and Sweden wefeonce agairi the most likely to havéakenfour or more
holiday trips (28% and 22%, respectively). In Malta and Belgium, and six more Member States, less
than ongenth ofrespondentiad bea on four or more holiday trips.

Number of holiday trips in 2008

ml 2 m3 4-5 DK/NA

100’244446
- ﬁﬁ

19 22 55 51 o

7 3 16 16 6] 6 9 8

13
9 10 13 9 10 11 13 10
ST

27 32

80

23

60 -

31
26 30 36 29 30

40
64862060 fl60
20

LT
Ccz
IT
LV
ES
EL

EU27
CY
NL
RO
AT
BE
FR
DE
DK

Sl
UK

IE

Fl

SE
LU

v IS
25 ek

MT

Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodation/ or in your
second home for a minimum of four nights ?
%, Base: whomade at least one holiday trip in 2008 , by country

Sociedemographic considerations

It was noted before thailder respondents, those with lower levels of education, rural residents,
manual workers and those not working were less likely to have made both type of pifpgatéhe
sociademographic analysis of the number of short private and holiday trips in 2008 showed that
respondents in some groups were also less likely to have made more than onesochimips:
respondents with lower levels of education, ruraldersis and manual workers.

For example, while almost half (46%) of the meducated responderitsvho had made short private
trips in 20087 had made at least three such trips during 2008, only 30% of theethastited
respondents had done so. Amonds latter, 42% had made one short trip and 24% had made two
such trips (compared to 27% and 25%, respectively of the former).

The effect of age on the travel frequency was dependent on the type of travel. The frequency of short
private trips was highestrong the 2839 yearolds (31% made at least four short private trips in 2008

vs. slightly more than a quarter of those in the other age groups), while the travel frequency for
holiday trips was highest among the over 54 y@ds (19% made at least fourliday trips in 2008

vs. slightly more than onéenth of respondents in the other age groups@AnnexTables 2b 2c,5b

and 5cfor full details.

1.4 Evolution of short trips (business or private)

Half (51%) of respondentswho had travelled in 2008 had made as many short trips (for business

or private reasons) in 2008 as in 2007. An almost equal number said they had made more (22%) or
less (24%) short trips, in 20G@®mpared t®007. From this fact alone, it appears that there was no
substantial cange at an EU level in the overall numbers of short trips.

The proportion of travellers who had made the same number of short trips in 2008 and 2007 ranged
from 39% in Lithuania and Estonia to 60% in Finland. Maltese, Romanian and Leitvzans were

the most likely to have made more short trips in 2008 than in 2007 (35%, 34% and 33%, respectively),
while Estonians were the most likely to have made less short trips (35%).
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Evolution of s hort trips  from 2007 to 2008
(from one to three nights away from home)

More short trips than in 2007 H | ess short trips Same number of short trips DK/NA
0072 5 3 3 5 2 4 ¢k g 3 2 3 3 4 2 3 4 2 4 2 3 4 5 gy g g ¢l 3
80
42 40 45 43 39
49 46 48 51 39 49
47 52 54 51 54 52 51 5g 48 54 55 48 57 &> &g 60 59
60 -
mﬂﬁﬁll o
1 23020027 31 30
24924 21 27 31
I 22022 2424 2485, 28 212122
20
35 34 33
28 28 26 24 24 24 24 24 23 23 23 22 22 22 22 21 21 20 20 20 19 19 19 18 17
0 T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
Y J4 = w w N~ (%) N > w -
Egzw&‘”&”—JZ§2dmm§3g§”dw2":oogm¢5
Ll

Q3. Was this more, less or the same number of short trips that you took in 20072
%, Base: whotravelled for business or private purposes during 2008, by country

The sociedemographic analysis in terms of the evolution of short trips from 29@D08 did not

show many differences across sedemographic groups. The largest differences were found when
comparing respondents in the different age groups. While more than half (59%) of the over 54 year
oldsT who had travelled in 2008 had made theame number of short trips (for business or private
reasons) in 2008 as in 2007, this proportion decreased to 38% for the youngest respbi@dnts (
yearolds). The numbers of short trips varied mdrem 2007 to 2008or those in he latter: 28% said

they made less short tripgs( 21% of the over 54s) and 32% said they made less suchusids6¢o

of the over 54s)See annex table 3b for full details.

1.5 Holiday travel (including short private trips) in 2008 i an overview

The following chart preses an overview of holiday travel (including short private trips) in 2008
terms of the various travel profiles and the average number of trips taken.

An overview of travel in 2008

Only short private
trips, 9
Averagenumber of short private trips: 4.2 Only holiday trips, 19

Averagenumber of holiday trips: 2.1

Have not travelled in
2007 and 2008, 19

Have travelled in
2007, but not in
2008, 9

Both short private
trips and holiday

. . trips, 39
Only business trips, 4

Average number of short private trips: 3.7
N=27127

Average number of holiday trips: 2.5

Q1. During 2008, how many times have you travelled for business or private purposes where you were away from home for a minim um of one night ?
Q2. And how many of these were short private trips, where you stayed away for less than four nights?
Q3A. Did you make a trip in 2007 (min. 1 night) ?
Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodation or in your second home for a min imum of four nights?
%, Base: all respondents,EU27
Not e: 2.4% of cases were not classified, they gave at IQRarQ4werrcuatd0ddond
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2. Reasons for not taking a holiday in 2008

2.1 Main reasons for not having gone on holiday in 20 08

Four out of 10 responden{41%)i who did not go on holiday in 2008 said this wasecause of
financial reasons. All otheexplanationsfor not going on holiday (as listed in the survey) were
selected by considerably fewer respondents: 21% statsdnaior private reasons, 10% said they had
had no time and 9%had preferred to stay at home or with family and friends. A minority of
respondents said théyad not beemotivated to take a holiday in 2008 (4%) or preferred to make only
short trips (2%). Wtually no respondents (1%) said yhéad not gone orholiday because of
safety/securitgonsiderations

The m ain reason for not  having gone on holiday in 2008

Financial reasons 41
Personal/private reasons 21
Lack of time 10
Prefer to stay at home or with family /friends 9
No motivation to take a holiday in 2008 4
Prefer to make only short trips 2
Concerns about safety | 1

Other 8

DK/NA 4

Q5. What was the main reason why you did not go on holiday in 2008 ?
%, Base:respondents who did not make a holiday trip in 2008 (and those who had not travelled at all in 2008) , EU27

Financial reasonsfor not going on holiday in 2008 were most often cited by respondents in Portugal
(66%), Bulgaria (63%), Romania and Hungargttb60%). In sharp contrast, less than-&fte of
respondents in Luxembourg (12%) and the Netherlands (16%) said they were financially constrained.

Financial reasons for not having gone onholiday in 2008

100 4
80 -
66
63 60 60
60 -
46 a4 41 40 39
40 | 38 37 37 35 34 34 34 33 31
27 95
22 21 20 20
20 - 1 1
0 T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
= - 0 N~ Ww - ¥ N wWw ~ > - w w
QgggammEggtmmu’)OQ%&q:':Eoé“-mmzla
L
Q5. What was the main reason why you did not go on holiday in 2008 ?

%, Base:respondents who did not make a holiday trip in 2008 (and those who had not travelled at all in 2008) , by country
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When looking at the results for the total EU populatian all respondents and not just those wiftb
not go on holiday in 2008 as shown in the charts above), it was noted thasoie (17%)of all EU
citizens had not gone on holiday in 2008 becaud@ahcial considerations. The proportion ranged
from less than 1 in 20 citizens in Luxembourg #&mel Netherlands to approximately four out of 10 in
Romania (37%), Portugal (38%), Bulgaria (40%) and Hungt29s).

Financial reasons for not having gone on holiday in 2008
Base: all respondents

100 -
80 -

60 -

42 40
20 - 38 37
28 28 22 22
19 18 17 17 16 16 15
20 13 12 12
11 11 8 8 8 7 7 6 4 3
0 T T T T T T T T T T T T
= — X 0~ w N w 7 = w > - uw
ggagaﬁmgtmgmode§om<émoy"'-U)Zja
L
Q5. What was the main reason why you did not go on holiday in 2008 ?

%, Base:all respondents, by country

While Luxembourgish and Dutch citizens were the least likely to have had their holiday plans
disrupted for financial reasonthey wee among thanost likely to say that theftad not goneon
holiday in 2008 forpersonal reasons(31% in Luxembourgand 28% in the Netherlands). Italians
were as likely to cite such reasons (30%), while Portuguese and Roneitidars had the least
tendencyto do so (both 11%).

Personal or private reasons  for not having gone on holiday in 2008
60

40
31 30 o8 26 26 94 23 23 21

21 21 21 20 20
20 19 19 18 18 16 16 15 15 15 14 14 14
11 11
0 - T T T T T T T
w N O ~ — —1 Y W o= w2 = > w
3'32'oEouJuéggu5m§wm<mu3§wgoma8
L
Q5. What was the main reason why you did not go on holiday in 2008 ?

%, Base:respondents who did not make a holiday trip in 2008 (and those who had not travelled at all in 2008) , by country

The proportion of respondents who diot have time to go on holidayranged from approximately 1

in 20 respondents in Hungary (4%), the Czech Republic (5%), Bulgaria and Lithuania (both 6%) to
approximately ondifth in Cyprus (186), Slovenia (20%) and Austria (21%). Similarly, the
proportion of respondents who did not go on holiday because they preferred &b lstaye or with
friends or family ranged from 4% in Portugal and Bulgaria toc@xri#h of respondents in Sweden and

the Netherlands (16% and 17%, respectively) and a quarter of Luxembourgers (23%).
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Lack of time as reason for not having gone on holiday in 2008

60

40
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Q5. What was the main reason why you did not go on holiday in 2008 ?
%, Base:respondents who did not make a holiday trip in 2008 (and those who had not travelled at all in 2008) , by country

Prefer to stay at home or with friends/family as reasons for not having gone on holiday
in 2008
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Q5. What was the main reason why you did not go on holiday in 2008 ?
%, Base:respondents who did not make a holiday trip in 2008 (and those who had not travelled at all in 2008) , by country

All other reasons for not having gone on holiday in 20G& listed in the survely were selected by

less than 1 in 20 respondents in almost all Member States. (For naite, dee Annex Tableap

Financial reasonswere more often cited by women, respondents aged 25 to 54, thedeaated
intervieweesand manual workers. For example, while 53% of manual workers said financial
considerationgaused themmot to have ahdiday in 2008, onlya third of selfemployedrespondents

mentioned this as the main reason.

Personal reasongor not having gone on holiday in 2008 were most frequently cited by women, those
older than 54 and byespondentsvith the lowest and highestvels of education. For example, a
quarter of the leastducated and mosducated respondents said they had not gone on holiday
because of private reasons, compared tefiftheof those who stopped attendiaghool between the

ages of 16 and 20.

A lack of time, however, was mostly cited by men, younger respondents, those with higher levels of
education and the sedimployed as the main reason not to take a holiday in 2008. For example, a
quarter of selemployed respondents said they did not have tingoton holiday in 2008 compared

to 6% of noAworking respondentgFor more details, seanextable &)
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3. Characteristics of EU citi zensod mai

Respondents whtook at least one holiday in 2008 were asked a number of questioout that
vacation. For example, they were asked to say why they had taken a particular type of holiday (i.e.
what was their main motivation/objective), to identify the destinatlmmmethod of transport used, to

say the time of year when they traeelland how the holiday had been organised.

Note: In this chapter, all results presented focus solely on those respondents who went on holiday in
20087 for brevity weoftenr e f er t o t hese respondents as fAhol i de

3.1 The major motivation for goin g on holiday in 2008

AfRest and wasenenmtienad as thramjor reasonto go on holiday by more thamthird of
holidaymakers (36%). Orgth wanteda beach holiday20%) and 16% said the maitvjectivewere

social reasons, i.¢o visit friends o relativest Ci t y ftcruilpsudr,e aandd nia é wédreg Do n 0
each selected by less thartenth of holidaymakers (6%%). Less than 1 in 2people who took a

holiday mentionedsports or healthrelated factors as their main objectiwghen going on loliday

(both 3%).

The major motivation for EU cit imaimnso
holiday trip  in 2008
Rest / recreation 36
Sun/ beach | 20
Visiting friends / relatives | 16
City trips 7
Culture / religion | 7
Nature 6
Sports-related | 3

Wellness / health treatment 3

DK/NA 1

Q6. What was the major motivation for your main holiday trip in 2008 ?
%, Base:respondents who made at least one holiday trip in 2008 , EU27

In a majority of EU Member States, mo st hol i da
recreationd when going on holiday, and going to
second or third ot azred rFeocr extaimprinan nesson fengeingt | one d

on holiday by 44% of Romanians, foll owed by 18%
that the main reason was to visit friends or relatives.

Exceptions to this pattern were, for exampblovenia, Denmark and Lithuariian these countries

city trips were among the three most popular objectives of a holiday (selected by, respectively, 10%,
13% and 17%). Similarly, in Malta, Cyprus and Austria, respondents were more likely to select
Actudre/religiono than they were to mention fAsun
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The major motivation for EU ci t imairholgdy trip in 2008 (TOP3 motivations)

Restirecreation |BE 35 Restirecreation |ES 37 Rest/recreation  |LU 29 Rest/recreation | RO 44
Sun/beach 16 Sun/beach 18 Visiting friends / é 18 Sun/beach ] 18
Visiting friends / é 15 Visiting friends / é 18 Sun/beach 13 Visiting friends / & | 15
Restirecreation | BG 39 Rest/recreation 7FR 30 Rest/recreation 7HU 49 Rest/recreation sl 38
Sun/beach 34 Visiting friends / é 23 Sun/beach 20 Sun/beach | 26
Visiting friends / é 15 Sun/beach 17 Visiting friends / ¢ || 13 Citytrips | 10
Restrecreation |CZ 33 Restrecreation |E 33 Restrecreation |MT 67 Rest/recreation |SK 39
Sun/beach 31 Sun/beach 24 Culture/ religion 13 Sun/beach | 28
Nature 15 Visiting friends / é 22 Visiting friends / ¢ | 8 Visiting friends / & |1 12
Sun/beach 7DK 22 Rest/recreation 7|T 41 Rest/recreation 7NL 47 Restirecreation || 31
Rest/recreation 21 Sun/beach 19 Sun/beach 15 Visiting friends / é, 25
City trips 13 Visiting friends / é 16 Visiting friends / é 13 Sun/beach | 11
Rest/recreation 7DE 31 Rest/recreation 7CY 61 Sun/beach 7AT 25 Visiting friends / é, SE 24
Sun/beach 18 Visiting friends / é 18 Rest/recreation 24 Sun/beach | 23
Nature 12 Culture/ religion 5 Culture/ religion 14 Rest/recreation 21
Rest/recreation Ee 46 Rest/recreation Lv 39 Rest/recreation L 49 Rest/recreation |UK 36
Visiting friends / é 25 Visiting friends / é 32 Sun/beach 16 Sun/beach 28
Wellness/health é 9 Sports-related 6 Visiting friends / é 12 Visiting friends / é, 17
Rest/recreation ] EL 55 Rest/recreation 7|_T 39 Rest/recreation 7PT 45 Q§. What was the mgjor
1 4 4 motivation for your main
Visiting friends / é, 16 Sun/beach | 23 Sun/beach | 26 holiday trip in 2008 ?
Sun/beach 14 City trips 17 Visiting friends / é 18 %, Base:respondents who made at
J J J least one holiday trip in 2008 ,
by country

The 1524 year olds were more attracted by sun and beach, while those aged over 54 more frequently
selected citytrips, cultural/religious holidays and holiday trips focusing on nature. For égat9o

of the over 54s were predominantly interested in visiting cultun@lraligious sites, while only 6% of

the 1524 yearolds did so.

Selfe mpl oyed holidaymakers were most | ikely to mei
of their holidg/s (45% compared to, for example, 31% of wmrking respondents). Manual workers
were more |ikely to sel ect-empwoeged.dianua wodkersandnon ( 2 3 %

working respondents more frequently said the main purpose of their holaayowisit friends and
family (20% and 18%, respectively, compared to 13% of employees).

Please note that for further analygi#hin this report we will usefour groups of holidaymakers
based on the maifocus/oljective of their 2008 holiday These ojectivescan be summarised as
holidays that have

9 arecreationalfocus (i.eto rest, enjoy nature, go teellness centrékalth spa, etc.)

1 an emphasis on going to theach

1 an accenton culture (making city trips, going to events or specifically lookirigr
opportunities to meet people of different cultures or religions

9 primarily - a social cotext- where themain goalis to visit family or friends.
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3.2 Destination of holiday trips in 2008

More than 4n 10 people who went on holidag 2008spenttheir mainvacationin their own country.
Among respondents who travelled abroad, 31% stayed in the EU; the most popular holiday
destinations in théJnion were Spain

(7%), ltaly (5%), France (4%) and
Greece (3%). Other popular holiday
destinations’ outsde the EUi were
Turkey (3%) the US and Croatia

D estination of the main holiday in 200 8
1

®m domestic holiday

25 (both2%).
Egﬂi?%llm another £V The following chart shows the
holday outside the EU cou_ntrieg where _EU citizens spent
their main 200&oliday, regardlesef
whether the destination was their
31 DKINA country of residencer another EU

Member State Spain (146), Italy
0 0
Q7. Where did you travel for your main holiday in 2008? (12 A))’ and France (11 /0) were the
%, Base:respondents who made at least one holiday trip in 2008, EU27 countries where most Europeamk
a vacation

After these threeGGermany (6%)GreeceandPoland (both 5%) and the UK (4%) wele next most
cited holiday destinations 2008. The most frequently named coiggroutside the EU were Turkey
(3%) the US and Croatid@th 2%). In addition,16% of respondents who had taken a holiddgd a
destination were less than 0.5%f their fellow EU citizens took a vacation.

Destination of the main holiday in 2008 1 including domestic holidays

20 4
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Q7. Where did you travel for your main holiday in 2008 ?

%, Base: those who made at least one holiday trip, EU27
Countries mentioned at least 0.5% shown

When exploring the most popular holiday titestionsfor people who travelled outside their countries

of residencewe can see that Spain (13%), Italy (9%) and France (7%) were still the most popular
destinations. Germany, the UK and Poland, however, fell behitids case withust 2.6%, 2% and

0.6% of EU citizenshoosing these destinationg\fter France,Greece was thaext most popular
holiday destination among Europsaaking a holiday in another counts2g).
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Destination of the main holiday in 2008 i excluding domestic holidays
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Q7. Where did you travel for your main holiday in 2008 ?

%, Base:holiday makers who went abroad, EU27
Countries mentioned at least 0.5% shown

Bulgarians, Poles and Hungarians were not onlgragrthe respondents who were the most likely not

to have gone on holiday in 2008, they were also among the most likely to have spent their holiday in
their country of residence (76%, 67% and 62%, respectiviebgpondents frorrance (56%) anthe
southen European countrieis Portugal (59%), Italy (63%)Spain (70%) and Greece (86%)were

also likely to havespent their main holiday of 2008 in their home country. These countries were,
nevertheless, also popular holiday destinations among other EU <itiEen example, 16% of
Austrians had visited Italy in 2008 and 14% of the British took a holid®p#in

Respondents who went on holiday freamaller countrie$ Belgium, Luxembourg, Slovenia, Malta

and Cyprus and those from Ireland were less liketyhtave spent their main holiday in their home
country. More than 4 out of 10 (46%) Cypriots had travelled to Greece and 41% of Slovenes to
Croatia. For Luxembourgers and Belgians, France was the most visited destination (16% and 27%,
respectively). FinallyItaly was the most popular holiday destination for Maltese respondents (20%)
and Spairplayed that roldor the Irish (21%).
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Destinationof EU c i t mainholiday trip in 2008 (TOP3 destination)
France 1BE = 27 Within country 1ES 70 France ty 16 Within country {RO™ 37
Within country 1. 10 ltaly 1 4 Spain 1= 9 taly 1 7
Spain{ 9 Portugal 1 3 Italy 1 9 Greece | 3
Within country {1gG 76 Within country 1ER 56 Within country {4 U 62 Croatia Sl 41
Greece 1 4 Spain { 8 Croatia 1 5 Within country 1, 14
Turkey 1 3 Marocco { 4 Greece | 5 Greece | 5
Within country 1€Z~ 26 Spain 11IE.~ 21 italy MT." 20 Within country 1SK- 30
Croatia - 18 Within country 1.~ 15 Within country 16 Croatia 1 20
Italy 1 10 United States{ 10 United Kingdom - 16 Greece | 6
Within country {DK 16 Within country {IT 63 Within country {NL 18 Within country g 39
Spain 1, 10 Spain 1 5 France 1 12 Spain 1. 8
France 1 8 France 1 3 Spain { 8 Thailand 1 5
Within country 1pg 25 Greece 1CY 46 Within country a7 23 Within ¢ ountry |SE 38
Spain 1 11 Within country 4, 17 italy - 16 Spain 1. 10
ltaly 1 9 United Kingdom { 6 Croatia 1 8 Thailand | 5
Within country 1EE 26 Within country LV 14 Within country {PL 67 Within country UK~ 23
Finland 4~ 11 Russiz 1= 7 italy { 3 Spain 1. 14
Sweder { 8 Turkey {1 7 Greece | 2 France = 8
Within country {EL 86  Wwithin country {-LT 43 Within country 1PT 59 )
ray | 1 Turey | 8 Span {1 Q7 where ddyou el o you
France - 1 Latvia = 5 France - 4 %, Baserespondents who made at leas
one holiday trip in 2008 by country
Travel destination by main objective of holiday In order to explore why certain
0, . . .
(row %) S _ holiday destinations were chosen, we
Main objective of 2008holiday investigatedhow EU citizens chose
where to go on holidaiyn 2008.
Social  Recreation/
Travel destination reasons  wellness Beach Culture T
EU27 15 e 20 18 Results indicate that those who
: travelled within their country of
Resident country 15 52 19 14 residence or to an EFTéountry
Foreign EU country 14 44 21 20 were more likely to want rest and
Spain 13 43 29 15 recreation (more than half vs. 47% as
Italy 12 48 20 20 the EU average). Together with those
France 19 47 15 19 who chose a Pacific country as a
EFTA 14 53 9 24 destination, holidaymakers in erof
EU candidate country 13 39 35 13 the EFTA countries were also more
North America 46 21 12 22 likely to visit cultural sights and/or
Asia 16 37 18 29 explore different cultures (24%).
Africa 14 35 29 29 Compared to other destinations,
Pacific 35 30 11 o4 howelver, culturalt '[I’aVﬁ|S were motst
Middle and South Americz 21 39 22 17 R‘;'IO; érgo}a;nong ravellers going to
0).
Other country 17 45 19 19

Q6. What was the major motivation for your main holiday trip in 2008
Q7. Where did you travel for your nia holiday in 20087
%, Base: respondents who made at least one holiday trip in 2008, DK/NA not sh

Respondenta/ho went on holicy in
2008 to one of the EU candidate

countries (primarily Croatia and Turkey) weagnong all holidaymakerghe most likely to have done
so to have a beach holiday (35%).

! Liechtenstein, Iceland, Norway and Switzerland
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Furthermore, we looked in more detail at the different objectives that holidassrieda when visiting

the three favourite EU destinations for EU citizens: Spain, Italy and France. While all three were
primarily destinations whereisitors wanted rest and recreation, we saw that Spain attracted beach
holidaymakers (29% vs. 15% for FragcFrance was more likely to be a destination where people
visited friends and/or relatives (19% vs. 12 %
cultural agends(19%-20% vs. 15% for Spain).

Looking at the broadesocicdemographic segmerd, we see that men, those in the older age groups,
those living in an urban area, the less educated and manual workers or those not working were more
likely to have spent their main holiday in 2008 in their own couriior example, nearly half of those

with the lowest level of education did not leave their home country to take a holiday, compared to 4 in
10 of those with the highest level of educational attainment (49% vs. 41%).

Those whdad spent their holidays in a different EU Member Statéan oppsite profile: they were
typically aged 15 24, highlyeducated and either semployed or employeeFor example, a third of
employees visited another EU Member State for their main holiday break in 2008, compared to a
quarter of manual workers (26%) aBdh 10 of those not working.

Among other differences observed were, for example, that those with the highest level of education
and selemployed respondents were more likely to have travelledsia than their respective
counterparts(For more detad, see Annex Tabigh)

3.3 Methods of transport used for 2008 holidays

Almost half (47%) of holidaymakers had travelled to their holiday destination by car or motorbike,
with 36% taking a flight. Less than otenth of holidaymakers had travelled bysh@%), train (6%)
or boat (3%).

The Slovenes were the most likely to has Methodoftransport f or EU ci ti zen
travelled by car or motorbike (68%); simile  holiday trip in 2008
high numbers were seen in Portugal, Bulgar 1

France, Romania and Poland (e Car/ motorbike | 47
approximately 60%). These were most Airplane 36
countries where anajority of holidaymakers

had spent their main holiday close to home. Bus |8 7

Train
Not surprisingly, these methods of transpc -
were the least popular among holidaymake Boat | 3
from the smaller islands Malta and Cypru$ ]
and from lIreland. A large majority of
holidaymakes in these countries took a fligh Other | 1
to go on holiday: 70% in Malta, 78% ir |

Bicycle | 0

. DK/INA | 0
Ireland and 82% in Cyprus. In sharp contrz J
Only 7% of BU|garianS, and 15% o Q8. How did you travel there in 2008 ?
Romanians and POIGS trave”ed by plane. %, Base:respondents who made at least one holiday trip in 2008, EU27
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Method of transport: car or motorbike
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Q8. How did you travel there in 2008
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%, Base:respondents who made at least one holiday trip in 2008, by country
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Q8. How did you travel there in 2008

]
o

?

%, Base:respondents who made at least one holiday trip in 2008, by country

Holidaymakers from Malta (26%) and Gredcwith its many island$ were the most likely to have
taken aboat to reach their holiday destination. For Estonia (with Fidland Sweden as the most
popular holiday destinations, see section 3.2), 16% had travelled by boat.

Thetrain was a more popular means of transport for holidaymakers from Poland (14%), Hungary and
Romania (both 12%), while only 2% of Greeks, Lithuanidmsh and Slovenes had travelled by train.
Finally, buseswere most frequently chosen those who took a holidadyom some eastern European
countriesi Bulgaria (25%), Latvia (23%), Slovakia (20%) and Estonia (19%hile virtually no
Maltese holidaymadrs had travelled by bus (1%)

Met hod of transport for

trip in 2008
(column %)

Destination of main holiday in 2008

Holiday Holiday
Domestic  within the outside

holiday EU the EU
Car/motorbike 70 33 25
Airplane 8 52 65
Bus 8 4
Train 11 3 3
Boat 3 3 3
Bicycle 0 0 0
Other 1 1 1

%, Base: respondents who maatdeast one holiday trip in 2008

%DK/NA not shown

(See annex table 9a).

The main method of

transport

locationdepends of course on the destination itself. A

majority of holidaymakers who travelled wi

thin their

own country had travelled by car or motided

(70%), while a majority of those who travelled to
other countries were most likely to have travelled by
plane (52% of those who travelled within the EU and

65% of those travelling outside the EU).
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The following table shows thdifferences between sto-demographic groups in the use of the
four most popular means of transport plane, car or motorbike, train and bus. As the choice of the
appropriate means of transport depends already stressean the distancthatthe holiday

destinationisfrom he hol i daymaker 6s hthoseedifferdndesintcaancaunty si s al

(i.e. destinatiorwithin the country of residence, in a different EU Member State or outside the EU).

With some expected exceptions, a relatively stable pattern of choicedween the different socio

demographic groups waso bser ved, i ndependent of t h &hisr hol
means that certain groups tended to choose a certain method of transport, more or less notwithstanding
the distance the destinationwasfrot he hol i daymaker sd home.

Women (slightly more than men), the oldest and youngest age groups, thedlezged and manual
workers made most use lofisesfor their main holidays in 2008. For example, 6% of manual workers
used the bus to travel withihdir country, 13% used one to reach a holiday destination within the EU
and 9% travelled by bus outside of the EU. In comparison, from%26f selfemployed did so.

The youngest and oldest age groups were also the most likely to have travettath by their

holiday destination, regardless of where it was located. Moreover, holidaymakers in rural areas were
the least likely to take the train, again, irrespective of their holiday destination. For respondents who
had spent their holiday in their homeuotry, trains were primarily used by the least educated, those
living in metropolitan areas and those not working.

Flights tended to be chosen by women, the325year olds, those with the highest level of education,

the selfemployed and employees. Thexere exceptions: women who had spent their main holiday in
2008 in their home country (8% vs. an equal number of men) and those holidaymakers who had spent
their holidays outside the EUthe over 54s tended to take a plane less often to reach theiayholi
destination (61% vs. twthirds of the younger age groups).

A car (or motorbike), on the other hand, was rather chosen by ragatifference that was particularly
obvious in regard to trips to a different EU Member State (37% vs. &@®6men).This means of
transport was also more likely to be taken by travellers living in rural areas and those d&ged 25
Respondentwho spent their main holiday in 2008 in their own country or within the EU and manual
workers were the most likely to travel by caréach their main holiday destination (81% and 40%).
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Met hod of transport for EU ci t i-demogmphic gnaupsmowper méad af yandpartianm travel degtiatioh %py soci o

Airplane Car/motorbike Train Bus
. : Residkent Foreign Outside | Resident Foreign Outside Resident Foreign Outside Resident Foreign Outside
Holidays in.. EU EU EU EU
country the EU | country the EU country the EU country the EU
country country country country

EU 8 52 65 70 33 25 11 3 3 7 8 4
Sex
Male 8 51 64 71 37 27 11 3 2 6 6 4
Female 8 53 66 69 29 23 11 4 3 8 10 4
Age
1524 7 49 67 58 30 24 20 5 3 10 12 6
25-39 10 59 66 73 31 27 8 2 2 4 4 3
40-54 7 50 66 79 41 27 7 2 2 3 4 3
55+ 8 51 61 64 28 23 12 4 4 12 13 5
Education (age)
Until 15 years 7 50 56 63 28 30 11 4 2 15 11 5
16-20 6 53 61 75 33 28 9 2 3 6 9 4
20+ 11 54 70 72 34 22 9 4 2 3 5 3
Still in education 6 45 66 51 33 21 24 6 3 13 10 8
Urbanisation
Metropolitan 9 54 66 64 30 24 15 4 4 6 7 4
Urban 9 57 66 68 28 22 11 4 3 8 9 4
Rural 6 46 62 75 41 29 9 2 1 7 7 4
Occupation
Selfemployed 11 62 67 76 30 24 6 3 2 1 3 3
Employees 8 57 69 76 34 24 8 2 2 3 4 2
Manual Workers 5 41 61 81 40 26 7 3 2 6 13 9
Not working 7 48 60 62 32 26 14 4 3 12 12 5

Q8 : How did you travel there in 2008

%, Base:respondents who made at least one holiday tripin 2008vi t hout fAboat o, Aotherso an

2 How to read the table In order to visualise the profile of users of the different means of transport, the differencesemtegmsr means of transport (airplane, car/motorbike, train, bus), which are in a second step subdivided
according to the location of the travel destinafiom location where the travel took pla@ée numbers on the top left (Airplan&Eshow for examie that amonghose Europeans who spent their main holidays in their home

country, only 8% chose the airplane, while half of those Europeans who travelled to a foreign EU country took the plaag ¢&28)p thirds of those who travelled outside thg@&39%6). When trying to see how choices were

made among travelleis the same destination category, the reader has to focus on the respective destination category. Foreeampaleting to investigate which was the most popular method to travel anosegiho

travelled outside the EU, we can see that the bulk of those holidaymakerdar=i65%) 25 % by car of motorbike, 3% by train and 4% by bualts If here th
would sum up to 1009@ he ows below the EU average show tHarther in detaithe differences between the respective sdeimographic groups in their choices of the means of transport (divided per holiday destination).
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3.4 Main periods for holiday travel in 2008

Se\_/en in 10 Europea'r Travel period f onainhblldaytip t iinz2608 s 6
holidaymakers started thei
main holday trip in or around *° |
the summer seasoduly and 40 -
August were the most popula g | g 27
months (selected by 24% an 20 |
27%, respectively). 11 9
0, 3 o3 4 ] 4 5, 3

When looking at differences o E— ‘ ‘
across the 27 EU Membe § § ¢ 5 8 £ 3 % 3 28 8 8 ¢

. . 2 =] < < = ] = IS =} [ IS S
States, it was noted that il § 8§ = 2 2 8 ¢ 8§ B
most countries,a majority of . & 2 o
hOIIdaymakerSOOk thelr main Q7. Where did you travel for your main holiday in 2008 ?

holiday in 2008 in July or
August

%, Base:respondents who made at least one holiday trip in 2008, EU27

The preference for going on holiday in these two summer months was particularly noticeable among
holidaymakers from Bulgaria, Poland and Slovakia, where approximately 7 in 10 chose July or August
for their main holiday. High numbers dflungarians (64%pPortugueseand Slovenegboth 63%),
Greeks (62%) and Cypriots (61%) also went on holiday infthisi gehiodl.

A majority of holidaymakers in Italy and Lithuania (both 58%), the Czech Republic and Romania

(56%), Spain (54%), Belgium (51%), France and the Netherlands (50%yedgan holidayin July
or August.

Month when starting main holiday trip
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Q9. In which month in 2008 did
you start your main holiday trip ?
%, Base: whomade at least one holiday
trip in 2008 , by country
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In 11 Member States, the 2008 holidays were less concentrated in July and August, but rather
diversified throughout the year. Of these, aro@nd 10 Finrs (28%) and Latvias (33%) took their

main vacationin this period, as did less than half intervieweesin Denmark (48%), Luxemburg
(47%), Estonia andAustria poth46%), Germany (44%), Sweden (43%), Malta (42%), Ireland (38%)
and the UK (3%).

However, even in those countries, the most popular months to take a main holiday were those in the
summer high season (July and August), with a relatively high number also starting their trip in the
early and late summeln most of these countrieapproximately 1 in 10 holidaymakers chose June

and September for their main 2008 holid&gtonia stood out with a quarter of holidaymakers who
started their holidays in June (26%).

Type of holidays by travel period
(column %)

Type of holiday

Month when main Recreation/

holiday started Social rest Beach  Culture
JanuaryMay 2008 21 17 12 28
JuneSeptember 2008 66 74 80 58
OctoberDecember 2008 11 8 8 13

Q6. What was the major motivation for your main holiday trip in 2008
Q9. In which month in2008 did you start your main holiday trip?
%, Base: respondents who made at least one holiday trip in 2008, DK/NA not sh

Period of travel by socio  -demographic
groups (row %)

July- Rest of the
August year

EU 27 50 49
Sex
Male 52 a7
Female 49 50
Age
1524 61 38
2539 55 44
40-54 58 42
55+ 35 64
Education
Until 15 years of age 37 61
16-20 50 49
20+ 51 48
Still in education 64 35
Urbanisation
Metropolitan 53 46
Urban 51 48
Rural 49 51
Occupation
Selfemployed 48 51
Employee 54 45
Manual Worker 60 39
Not working 46 53
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In the months around the summer (June to Septembeid,in which month in 2008 did you start your main holiday trip?
Europeans preferred to spend their main hollday on the %, Base: respondents who made at least one holiday trip

. 2008,DK/NA not shown
beach or for recreation and/or wellness rather than
visiting friends and family or making cultural trips. For other times of the year, however, these latter
kinds of holidays were more popular than beacteoreationalacations

The sociedemographic analysis of the results show that men, the more educated and those living in
rural areas were more likely to have spent their 2008 holidays in July and August (as the table to the
right illustrates). Probapldue to the influence of school holidays, the youngest respondents were the
most likely to have travelled in the two summer months (61%).

The selfemployed and those not workirgvho wereprobably less constrained in terms of when they
went on holidayi more frequentlychoseto travel outside July and August (5388% vs 39%45% of
manual workers and employees).

Off-season holidays tended to be preferred by holidaymakers who were over 54, not working or with
the lowest level of education.
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3.5 How EU citizens 0 rganis ed a holiday trip  in 2008

A majority (56%) of holidaymakeracross the EU said they had personally organised their main
holiday in 2008. One in six (16%) had booked travel tickets or accommodation through a travel
agency and a fiftihad opted for a package tour, either booked through a travel agency (9%) or via an
online travel company (10%).

Holidaymakers who spent their main 2008 holiday in thesidentcountrywere more likely to have
booked travel and accommodation individudli2% compared to 47% who had travelled to another
EU Member State and 42% who had travelled outside the EU).

How EU citizens organised their main holiday trip in 2008

Travel / accommodation organised

individually 56

Travel or accomodation booked

through a travel agency 16

Package tour / All Inclusive holiday

booked via the Internet 10

Package tour / All Inclusive holiday
booked through a travel agency

Other 9

DK/INA | 1

Q10. How did you organize your main holiday trip in 2008 ?
%, Base:respondents who made at least one holiday trip in 2008, EU27

More than 7 out of 10 holidaymakers in Greece (79%), Poland (75%) and Hungary (72%) had
organised travel and accommodation themselves. Inifaat,majority of Member States, more than
half had booked their holiday themselves (from 51% in Germany to 68% in Portugal and Lithuania).

In the other nine EU countries, 50% or fewer holidaymakers had organised their holiday themselves.
In Slovakia andhe Czech Republic, 3 in 10 respondents had used a travel agency to book travel or
accommodation (31% and 30%, respectively). In Denmark, the Netherlands, the UK, Ireland, Cyprus
and Malta, on the other hand, at least a quarter said they had booked gegackaor alinclusive

holiday through a travel agency or through the Internet (between 27% and 38%). Finally, in Belgium,
equal numbers of holidaymakers had booked travel or accommodation through a travel agency or had
booked a package tour or-aiclusive holiday through a travel agency or through the Internet (24%
and 23%, respectively).
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How EU citizens  organised their main holiday trip in 2008

H Travel organised individually Travel booked through a travel agency
Package tour booked through a travel agency Package tour booked via Internet
Other DK/NA
100 4 S) 4
5 4
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80 - 11 11
1519 44 g 24 f4 1 155 99 g 1490 19 22 10 156 ,, 24
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Q10. How did you organize your main holiday trip in 2008 ?

%, Base:respondents who made at least one holiday trip in 2008, by country

Recreation and wellness holidagad i naturally 7 trips to visit relatives and friends were most
frequentlyorganised individually, while holidaymakers who had labeach holiday or a cultural trip
were moreoften making use of professional help when organising their holidays. For example,
approximately five in 10 holidaymakers who went on a beach holiday or visited cultural sights booked
travel or accommodatiomtough a travel agency, while only 15% and 9%, respectively, of those who
had a recreation/rest/wellness holiadaywho visited friends did so.

Organisation of holiday trip by type of holiday
(column %)

Type of holiday

Recreation/
Organisation of holiday trip Social Wellness Beach  Culture
Travel / accommodation organised individually 71 58 47 47
Travel or accommodation booked through a travel agency 9 15 19 21
Package tour/All Inclusive holiday booked via the Internet 6 10 13 10
Package taw/All Inclusive holiday booked through a travel agen 3 8 14 13
Other 10 9 6 8

Q6. What was the major motivation for your main holiday trip in 2008
Q10. How did you organize your main holiday trip in 2008
%, Base: respondents who made at least ofiddyotrip in 200§ DK/NA not shown

Holidaymakers who had organised their holiday trip individually were more likely to be men, aged 25
54, highlyeducated, working and/or living in an urban or metropolitan area. For example, 6 in 10 of
the most educatetkspondents did not use any professional service to organise their holiday trip,
compared to 49% of the least educated respondents (see annex tdbtemidrie detailks
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4. Financial aspects

4.1 Amount of money spent on holidays in 2008

A majority of EU citizens felt they had sper
more (27%) or the same amount of mon
(837%) on their holidays during 2008 &
compared to 2007Slightly more than a fifth
had spent less money on holidays in 20(
Finally, 14% could not answer this question
The propation of interviewees who had sper
the same amount of money on holidays
2008 as 2007 ranged from 23% in Lithuan
to 55% in Hungary.

A quarter or more of French (27%), Swedis
(26%) British and Spanish (both 25%
respondents spent less money on lagl&din
2008 than they had in 2007. In Greec
Lithuania, Ireland and Cyprus, on the oth
hand, respondents were the ones who w
the most likely to have spent more money 1
holidays in 2008 (36%38%).

Money spent for holiday trips in 2008
compared to 2007

DK/NA, 14

Same, 37

Less, 22

Q11 In 2008, did you spend more, less or the same
amount of money for all your holidays compared to 2007 ?

%, Base: all respondents, EU27

Respondents in Bulgaria stood out from the pach ¥#t% of respondents who could not say whether

they had spent more or less money on holidays.

M oney spent for holiday trips in 2008 compared to 2007

Less m More
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9 9
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Q11 In 2008, did you spend more, less or the same amount of money for all your holidays compared to 2007 ?

%, Base: all respondents, by country

The respondents who had spent less money on holiday in 2008 were mainly3hge&olds and
employees. For example, 26% of the latter had spent less intR&O007, compared to 20% of
those not working. The percentage of respondents who had spent more money on holidays in 2008

than in 2007

decreased

Wi

t h

respondentsé age

for example, that 37% of 1% yearolds had spent more money on holidays in 2008, while only 20%
of those older than 54 and over had done so. Respondents living in urban and metropolitan areas were
also more likely to have spent more money on holiday in 2008 (28% and 32%, respentivglared

to 24% in rural areas).

anec

The older the respondents were, the more likely they were to have spent the same amount of money on
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holidays (43% of the over 54s compared to 28% of the4l$earolds). This pattern of spending was
also somewhat moreharacteristic for respondents living in rural areas and theesgifoyed.(For
more details, seA&nnexTablel12b)

When focusing solely on respondents who had been on holiday during 2008, it appahoséadio

spent their holiday in their home , o
country most frequently said they hadMoney spent for holiday trips in 2008 compared to 2007

0,
spent less money on their holiday(s) in 0 ™" %)

2008 than in 2007 (23% vs. 15% who S DeSt_‘”a“O”:f Ir_';a‘” ho"d:yl,‘;‘ 2008 y
had travelled outside the EU). Half omestic  Holiday oliday outside
(48%) of holidaymakers who had holiday __within the EU the EU
travelled to a country outside the EUMOre 34 39 48

said they had spent more money inLess 23 17 15
2008 than in 2007 (compared to 34%Same 39 40 32

of those who spent their holiday inpk/NA 4 4 6

their home country). Base: respondents who had made at least one holiday trip in

4.2 Impact of changes in the cost of living on 2008 holiday plans

When asked whether changes in the cost of living had had ang {(négv e) i nfl uence on
travel and holiday plans in 2008, a similar number of respondents said that such changes had either
had no impact (34%) or some impact (35%) on their travel plans in 2008. A quarter of interviewees

felt that the cost ofling had not changed in 2008.

Impact of changesin  the cost of living on travel and holiday

plans in 2008
7
mYes
25 .

No, no impact on travel plans
No, no changes in cost of living
DK/NA

34

Q12. Did changes in your cost of living have an impact on your 2008 travel / holiday plans ?

%, Base: all respondents, EU27

The proportion of respondents who thought that changes in the cost of living had influenced their
travel plans ranged from less than -@neh of respondents in Denmarklfd), the Netherlands (13%),
Finland (14%) and the Celk Republic (15%) to more than half of respondents in Malta and Greece
(both 51%)), Italy (52%), Latvia (53%) and Portugal (58%).

A majority of respondents in Finland and Slovenia (both 54%), and almost half of interviewees in
Luxembourg (48%) thought thalthough there had been changes in the cost of living, these had not
had any impact on their travel plans. Bulgarians (17%), Spaniards and Portuguese (18%) respondents,
on the other hand, were the least likely to say that their 2008 travel plans haekenaaffected by
changes in the cost of living.

Denmark was the only country where a majority (55%) of respondents thought that there had been no
change in the cost of living in 2008. In the Czech Republic and Spain, 43% and 40% of respondents,
respecte | y, shared the Danesd opinion. In sharp cor
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and 15% of Maltese and Portuguese said the cost of living had not changed in 2008.

Impact of changes in  the cost of living on travel and holiday plans in 2008

mYes No, no impact on travel plans No, no changes in cost of living DK/NA

100 4 2
9 8 9 4 5 6 41147854119 14431844511365
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Q12. Did changes in your cost of living have an impact on your 2008 travel / holiday plans ?

%, Base: all respondents, by country

Women, 2554 yearolds, those with lower levels of education and manual werkere more likely

to say that changes in the cost of living had influenced their travel plans in 2008. Men, the most
educated respondents, rural residents, theesgffloyed and employees, on the other hand, were more
likely to say that changes in the tad living had had no impact on their travel plans For example,
36% men did not change their travel plans and 32% did; the corresponding proportions for women
were 32% and 37% respectively.

Respondents who thought there had been no changes in thélaasgavere more likely to be young
and/or have the highest levels of education. For example, 29% 2 §&arolds said there had been
no change, compared to 23% of34 yearolds. (For more details, see Annex Talil&h)

In section 3.1., based on tljeestion that asked about the main objective of their major holiday in
2008, we defined four types of holidaymakettsose with arecreational focus, those who prefer
beacles, sea and sunthose who focus on theultural aspects of a holiday and finallgocial
travellers, whose main goal was to visit family or friends.

The table on the right shows that

travellers with a social focus Impact of changes in the cost of living on travel plans in 2008
were the most likely to answe (column %)

that changes in the cost of living Focus of main holiday in 2008
had influenced their travel plans recreation / cultural
in 2008 (34%). Travellers who social wellness beach inputs
had a cultural focus while on ves 34 29 28 25
holiday, on the other hand, were i, ng impact on travel plans 37 39 39 41

the most likely to say that there

. - No, no changes in cost of livin 26 29 29 32
had not been an impact on their
travel plans or that therbad DK/NA e 2 3 2
been no changes in the cost of Base: respondents who had made at least one holiday trip in
living (41% and  32%,
respectively).
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Type of impact in the cost of living on travel and holiday plans in 2008

Respondents who said that changes in the cost of living had influenced their travel plans in 2008 were
asked to provide detaildlearly 4 in 10(38%) of these respondents said changes in the cost of living
meant that they had not gone on holiday in 2@D8ethird (34%) said that they had reduced their
holiday expenditures and 22% said they had shortem@dutual amount of time spent on holiday.

Type of impact of changes in the cost of living on travel
and holiday plans in 2008

It meant that | took no holidays at all 38
It had an influence on how much | spent 34
on travels
It influenced the length of my 22
trips/holidays
DK/NA 7
Q12a. How did it impact your 2008 travel / holiday plans ?

%, Base:respondents who reported an impact of changes in the cost of livingon travel /holiday planes in
2008, EU27

Approximately 6 in 10 Hungarian, Bulgarian, Romanian and Slovak respondents and more than half
(56%) of Portuguese respondeitsvho said that changes in the cost of living had influenced their
travel plans sad this meant that they took no holidays at all during 2008. This is in accordance with
the fact that respondents in the former countries were among the most likely to cite financial reasons
for not having gone on holiday in 2008 (see chapter 2).

Respondsets in Cyprus, Latvia, Estonia, Denmaakd Luxembourg were the most prone to answer

that they had spent less money on holiday during 2008 as a consequence of changes in the cost of
living (between 47% and 51%). Czech and Greek interviewees, on the atiobrviere the most

likely to have simply reduced the length of their holiday trips in 2008 (both 35%).

Changes in cost of living had an influence on how much | spent on travels

B [t meant that | took no holidays at all It had an influence on how much | spent on travels
It influenced the length of my trips/holidays DK/NA
100 4 4 3 3 4 3
5 6 6 7 6 7 7 9 8 5 5 5 8 7 12 6 5 9 10 44 9 7
11110 20 21 18 = 13 15 23 gy
80 | 22 27 23 22 28 26 - 27 29 19 26 29
26 23 3% 25
20 23
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Q12a. How did it impact your 2008 travel / holiday plans ?

%, Base:respondents who reported an impact of changes in the cost of livingon travel /holiday planes in 2008 , by country

Older respondents, those with lower levels of education, rural residents, manual workers-and non
working respondents were more likely than their ¢erparts to say thathanges in the cost of living
meant that they had not gone on holiday in 2008. For example, while half of thedeeated
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respondents mentioned this type of impact, the yadatated respondents were half as less likely to
select tls response (25%Y.ounger respondents, the more higebjucated respondents, city dwellers,

the selfemployed and employees, on the other hand, more frequently said that changes in the cost of
living had meant that they had spent less whilst on holiddyadrshortened their usual holiddkor

more details, see Annex Taldldb)

4.3 How EU citizens would save on their holiday budgets

When asked how EU citizens would make savings on their holiday budget, if necessary, a quarter
(23%) said they would savaoney by travelling during the low season instead of the high season and
a fifth (20%) said they would change their holiday destination, i.e. they would consider staying closer
to home.

Smaller proportions of EU citizens said they would save on accontimodd5%) or the type of
transport (8%). One in eight (12%) would consider changing the timing of their booking (e.g. make a
lastminute booking). Finally, a fifth of respondents did not know how they would make savings on
their holiday budget.

How EU citizens make saving s on their holiday budget s

On the timing of the holidays (low season) 23

On the destination (i.e. the distance | would | 20
consider travelling)

On accommodation 15

On the timing of booking (e.g. a last-minute | 12
decision)

On the type of transportation 8

DK/NA 22

Q13. If you had to make saving s on your holiday budget, where would you save ?
%, Base: all respondents, EU27

In all EU Member States, a significant number of respondents did not know how they iwould

couldi save money on their holiday budget; this question was again especially difficult for Bulgarian
respondents (51% gave a fAdontth &nhiwgherslponeasle) of
responses were Belgium (33%), Italyd Estonigboth30%), Lithuania (29%) and Romania (28%).

Focusing solely on respondents who answered this question, it was noted that in half of the Member
States, a relative majorisaid they would make savings by changing the timing of their holidays; the
Irish and Slovenian respondents were the most likely to select this response (30% and 29%,
respectively).

Respondents in Finland, Cyprus, the Czech Republic, the UK, Swedenthndnia, on the other

hand, more frequently said they would save money by changing their holiday destination (between
25% and 31%). In these countri¢se proportion of respondents selecting this response was higher
than the proportion who said they wdwhange the timing of their holiday.

In three countries, a relative majority of respondents said they would consider looking for cheaper
accommodation options: 24% in Romania, 23% in Hungary and 20% in Estonia.
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How EU citizens make saving s on their holiday budget

m On the timing of the holidays B On the destination ® On accommodation

On the timing of booking On the type of transportation DK/NA
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Q13. If you had to make saving on your holiday budget, where would you save ?

%, Base: all respondents, by country

The largest differences across sediomo gr aphi ¢ groups were observed
Kknowd responses. |t appeared that ol der Frespond
working respondents found it more difficult to answer this question. For example, 25% of tlhd®over

gave a fidond6t knowod r es p2dyear@ds.dtoasseeniedhapterd thatdt % o f
was exactly these groups of respondemit® were less likely to have travelled for private reasons

during 2008.

Focusing solely on the respondentsowtlid answer this question, some of the differences that
appeared were that younger respondents were more likely to consider saving on transport or that
manual workers more frequently selected saving on accommodgimnmore details, see Annex
Tablel5b)

4.4 Types of holiday trips that would the first to be cancelled if savings
we re needed

If EU citizens had to make savings on travel plans and holidays, they would be most willing to give up
a winter holiday (42%). Only 12% would be ready to cancer th@inmer holiday and 17% would

give up shorstay trips. Finally, ondifth (19%) said they would not give up any kind of holiday and
11% did not know which holiday they would give up first.

Type of holiday s EU citizens would give up first to
make saving s on travel plans and holidays

Winter holidays

Summer holidays
42

Short-stay trips

= None (I would not give up
any trip at all)

DK/NA

17

12

Q14. If you would have to make savings on your travel plans and
holidays, what kind of holidays or trips would you be prepared to
give up or to reduce first ~ ?
%, Base: all respondents, EU27
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A relative majority of respondents in all Member Stadtexce for Finland UK and Bulgaria said

they would be most likely to give up their winter holiday when trying to save money on their travel
budget; the proportion selecting this type of holiday ranged from slightly less than 3 in 10 respondents
in Finland, he UK, Bulgaria, Romania and Ireland (28%%) to almost twice as many respondents in
Slovenia (57%). Respondents in Finland and the UK were as likely to state that they would not cancel
any type of holiday (32% and 30%lore than 4 out of 10 respondemtsBulgaria,did not know

which holiday they would give up first

The proportion of respondents who answered that they would give up summer holidays was less than
onefifth in all countries (ranging frorb% in Bulgariato 19% in Swedeand Irelandl The poportion

that would reduce the number of shstdy trips or give them up in order to save money was slightly
higher in most countries (ranging from 10% in BulgAtaly and Estoniao 26% in Ireland).

Type of holiday s EU citizens would give up first to make saving s on travel plans
and holidays

Winter holidays Summer holidays Short-stay trips ® None DK/NA
100 4

19 16@. .I I a 28
] 825
80 17.. I . .I.I I I43I

60 | 8 10 14 17 13 17 13 23 18 ~ 22 26
10 7 12 13 11 16 45 14 15 11 16 19 .

11 12 15 45 12 19 17
11 10
40 - 2 11 10 17
- 5 11
49 49
20 - 48 47 47 46 45 45 43 42 42 40 40 40 39 39 38 38 38 35 a4 33 29 29 29 29 28

0 T T T T T T T T T T T T T T T T T T T T T T T T T T T

= 4 ¥ > = 4 w Ny = N W 0 g w o X T
nEg o< DmaRn S B 0O2 0w g3 wszEamy SR8 3t

EU27

Q14. If you would have to make savings on your travel plans and holidays, what kind of holidays or trips would you
be prepared to give up or to reduce first ?
%, Base: all respondents, by country

The sociedemographic group analysionce agaii showed that older respondents, those with lower

levels of education and namorking respondents found it more difficult to answer this question. For
example, 21% of theleastd ucat ed respondents gave a fAdondét kr
of themosteducated responden{&or more details, see Annex Tallgh).

4.5 Types of holiday leisure activities that would  be given up first

When asked which holiday leisure activities EU citizens would give up first if savings were needed
when they wereactually on holiday, the largest proportions of interviewees selected shopping and
beauty or wellness treatments (both 23%). One in six (16%) said they would reduce visits to
restaurants and bars to save money while on holiday, and approximateégntmeould try to save
money on entertainment or sports activities (9% and 8%, respectively).

Finally, 8% would reduce none of the listed leisure activities, while a similar proportion would try to
save money by reducing all types of activities (as listedarstirvey).
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Holiday | eisure activities that EU citizens would reduce

most to save money when on holiday

Shopping 23

Beauty/Wellness treatments 23

Restaurants and cafes 16

Entertainment (movies, theatres) 9
Sports and other activities 8
None (I would not reduce any) 8

All of these 7

DK/NA 6

Q15. When you are actually on holiday, what kind of leisure spending are
you willing to reduce the most ?
%, Base: all respondents, EU27

The chart on the following page showdor each country the most frequently mentionduliday

leisure activitieghat respondents would consider reducidirst glance shows that interviewees in a

majority of EU Member States selectée@ same leisure activities: they were most willing to reduce or

give up shopping, beauty/wellness treatments and visits to restaurants and cafes while on holiday. For
example2 7% of Sl ovak respondents sel edposidn), B0Be aut y
mentioned fA&hoppthngn) (Bnd219% sel eflpostion).firest aur a

The most notable exceptions to this pattern Weyace agaifi Portugal, Bulgaria, Romania, Hungary
and Latvia; in these countries, more thanrdhtef respondents said they would give up or reduce all

types of activities when trying to save money while on holiday.

Holiday | eisure activities that EU citizens would reduce most to save money when
on holiday (TOP3 considerations)
Beauty/Wellness | BE 21 Shopping | ES 24 Beauty/Wellness 1 LU 28 Restaurants ||RO 23
Shopping 17 Beauty/Wellness 21 Shopping 28 Shopping 18
None 16 Restaurants 19 Sports 12 All of these 17
All of these | BG 19 Shopping | FR 26 Shopping | HU 22 Beauty/Wellness sl 27
Restaurants 15 Beauty/Wellness 23 Beauty/Wellness 19 Shopping 24
Shopping 12 Restaurants 22 All of these 16 Restaurants 20
Shopping ez 23 Shopping = 31 Beauty/Wellness MT 29 Beauty/Wellness | SK 27
Beauty/Wellness 22 Beauty/Wellness 20 Shopping 27 Shopping 20
Restaurants 15 Restaurants 18 Restaurants 11 Restaurants 15
Beauty/Wellness | DK 26 Beauty/Wellness | IT 23 Beauty/Wellness 1 NL 29 Beauty/Wellness ] El 24
Shopping 23 Shopping 20 Restaurants 16 Shopping 21
None 14 Restaurants 14 Shopping 14 Restaurants 19
Shopping ] DE 30 Shopping ] (% 30 Shopping 7AT 35 Shopping | sE 29
Beauty/Wellness 26 Beauty/Wellness 25 Beauty/Wellness 26 Beauty/Wellness 27
Entertainment 11 Sports 9 Entertainment 8 Sports 14
Restaurants |EE 26 Restaurants | LV 33 Beauty/Wellness TpL 29 Shopping | UK 24
Shopping 18 Shopping 21 Restaurants 21 Beauty/Wellness 23
Beauty/Wellness 15 All of these 11 Shopping 15 Restaurants 16
1 1 4 Q15. When you are actually on
Shopping | EL 29 Restaurants | LT 32 All of these |PT 21 holiday, what kind of leisure
3 3 1 X b spending are you willing to reduce
Beauty/Wellness 27 Shopping 20 Shopping 19 the most ?
Restaurants 11 Beauty/Wellness 10 Restaurants 19 %, Base: all respondents, by country
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Older respondents, those with lower levels of education andvodting respondents were not only
again more likely not to answerishquestion, they were also more likely than their counterparts to say
thatthey would give up or reduce all types of activities when trying to save money while on holiday
For example, while 5% of the mestlucated respondents gave this response, thisiian was twice

as high for the leastducated respondents (11%).

5. Considerations when planning a holiday and choosing a
destination

5.1 Sources of information used when making holiday plans

When respondents were asked to defineptimary information sourcethey used when choosing a
holiday destination, they opted feecommendations of friends and colleagueas a matter of
priority; almost 3 in 10 (29%) chose this subject. About one in five respondents (22%) said they used
the Internet and almosthe same percentage mentiorpsisonal experiencg19%). About 1 in 10
respondents considered thedvel/tourist agencieswere the best sources (119 other sources

were chosen by 5% or less of interviewees.

Respondents were also asked which sothlreg would choosas a second priorityn their country.
Adding up the percentages of tfisst and secondselections, we found that the above ranking of
information sourceezmained the same at the EU level.

Fifty-seven percent of respondents thought theommendations of friends and colleagues should be
given the first or second priority in their country. Using the same logic, the Internet was contsidered
be the main source by 38% of respondents, and a lower proportion (31%) mentioned personal
experence. Other ratings were travel/tourist agencies (22%}canmimercial brochures (e.g. those of

a regional tourism association, or similar, 14%), commercial guidebooks (12%) and the media (just
9%).

Information  sources when deciding about holidays

Recommendations of friends and colleagues 57
The Internet 38
Personal experience 31
Travel / tourist agencies 22
Catalogues, brochures (non-commercial) 14
Guidebooks and magazines (commercial) 12
Media (newspaper, radio, TV) 9

in total
DK/NA H most important

Q19a. From the following information sources, which one do you consider to be
the most important when you make a decision about your travel / holiday plans ?
Q19b. And what is the second most important?
%, Base: all respondents, EU27, DK/NAshown for the first option only
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Which information source do you consider to be theamost
important when you make a decision about your
travel/holiday plans? (%, first and second choice combined)

Preferred holiday
destinations’

Traditional, Non
well-known traditional

Personal experience 34 26
Friends and colleagues 60 58
Guidebooks and magazine:

(commercial) 11 15
Catalogues, brochures (no

commercial) 15 15
The Internet 37 47
Travel / tourist agencies 24 23
Media (newspaper, radio, TV) 9 10
DK/NA 2 1

Approaches of traditional vs. nontraditional holidaymakers

As seen abay, Europeans generally prefer Aostitutional sources of information: the three most
preferred sources (recommendations of friends and colleagues, the Internet and personal experience)
arei in part or totallyl independent of any particular or generakiness interests of the tourism
industry.

The table above shows ththbse respondents with a preferenceifar f f t h e Hokdaysrelyn t r a c k
heavily on the Internet: almost half of these respondents said they seek information online vs. just over

a third of more firaditionab holidaymakers. The Internet has clearly become the most influential
information source, of a ngpersonal nature, for holiday planning.

Anal ysing respondentsd6 choices by the afeocesss of
are the preferred sources of (institutional) information. Holidaymakers who prefer a holiday with a
cultural focus indicated that they rely on information obtained from travel agents (see table below).
Guidebooks, however, are given slightly magoeeference by those who favour riaditional
destinations (15% mentioned these either in the first or second place, versus 11% of those who like to
travel to more conventional destinations) and also by those who look for cultural experiences during
their vacation (18%).

Sources of information by desired focus of the holidays
(column %)

Focus of the main 2008 holiday

recreation / cultural
social wellness  beach inputs

Personal experience 37 32 30 24
Friends and colleagues 59 59 60 55
Guidebooks ad magazines (commercia 10 13 10 18
Catalogues, brochures (neommercial) 14 14 15 18
The Internet 44 48 48 45
Travel / tourist agencies 18 20 22 25

% For a detailed analysis of these attitudes, refer to $e8tib
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Media (newspaper, radio, TV) 10 8 8 11

Country analysis

In the following section, wéook at variations by Member State, based onttit@ percentagesf
respondents who indicated that a particular source should be addreadedtas secondoriority

Considering individual Member States separategpommendations from friends andfamily (the
overall most preferred choice) wisvouredby most respondents in 23 Member States.

Information source: recommendations of friends and colleagues

100 - in total ® most important
80 171
69
69 68 67 66 64 64 64 64 64 g1 60 60
N 57 57 55 54 54 53 53 52 51

48 48 47

40

20 A

PL
HU
IE
SK
LT
LV
EE
UK
cz
EL
sl
SE
RO
PT
DE
AT
BG
LU
ES
cY
FI
BE
DK
NL

EU27

Q19a. From the following information sources, which one do you consider to be the most important when
you make a decision about your travel / holiday plans ?
Q19b. And what is the second most important?
%, Base: all respondents, by country

Such wordof-mouth recommendations were the most pronounced in Poland, Hungary, Ireland,
Slovakia, Lithuania and Latviaat least twethirds of interviewes referred to this source in the first or

the second place. About 4 in 10 respondents in these countries referred to information obtained from
their social network as the single most important source when deciding about holiday plans.

Across sociedemogaphic segments the survey found little or no variation as to how important friends
and colleagues were in providing information to help holiday planning (see Annex Tables 21b and
22h).

As to the relevance dhe Internet as an information source in holday planning, the survey

showed significant differences across Member States. The penetration of Internet / broadband access
is, of course,closely related to the proportion of people who can use it for travel planning. As
broadband penetration is the hégh in countries that have a greater proportiopesple who take
holidays,then certain countries will tend to make more use of the Infeffte# survey shows that the

most enthusiastic users of online information resources for holiday planning aeeftbos the
Netherlands (61%), Finland (56%) and Denmark (53%). In Malta, 43% of respondents indicated that

* seeEB68.2 ECommunications Household Survey
http://ec.europa.eu/public_opinion/archives/ebs/ebs_293_full_en.pdf
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they used online resources for holiday planning, with the Internet being considered as their most
important information source.

Information source: Internet

100 1 in total m most important

80 -

61

60 - 56 53

47 44 43 43 43 43 a2 41

38 38 37 36

20 | 35 34 34 33 33

32 32 30 30
25 23 23

19
20 4

4 7 x¥x W 5 v &
Z L 530w o335 <

DE
EU27
IT
EE

Sl

Q19a. From the following information sources, which one do you consider to be the most important when
you make a decision about your travel / holiday plans ?
Q19b. And what is the second most important?
%, Base: all respondents, by country

On the other handhere are four countries where a quarter of citizens or less refer to Iriasset
information when deciding on holiday/travel plans: 19% of respondents in Hungary, 23% in Romania
and Bulgaria and 25% in Slovakia mentioned online research as onetebth&st important ways

of collecting information.

The use of the Internet for holiday planning is closely associated with age. While more than half of
those under 40 said they used such resources, only 21% of Europeans aged over 54 use online
information for that purpose. A consequence of this pattern is that significantly lessanking
(predominantly retired) people are using such resources (see Annex Tabilez2p)b

EU citizens living in metropolitan areas the most likely to use online infwmaf travel planning

(46% vs. only 36% in the rural areas). Those with longer education careers were also clearly more
inclined to refer to such resources, e.g. 49% of the -sdstated respondents preferred online
information versus 19% of those withettowest level of education. Finally, men were more likely to
seek Internebased information in relation to vacation planning than women (43% vs. 36%).

Making holiday decisions based prrsonal experiencds most important in some of the p@04

Membe States: Latvia (where 46% selected this option as the first or second most important resource
for decision making), Hungary (45%), Poland (44%), Lithuania (43%), Bulgaria and the Czech
Republic (both 42%). With about a third of respondents (34%) redetoirthis option, Bulgaria was

the country where prior direct experience was considered as the most importaribrbdsigsion
making.
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Information source: personal experience

100 4 in total B most important

80

60 -
46 45 44 43 42 42 41 41 4

40 - 35 34
32 31 31 30 29 28 28 27 27 27 26 26 26 25 93 2 21

20 A

> o A
2z o
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EE
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EU27
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UK

Q19a. From the following information sources, which one do you consider to be the most important when
you make a decision about your travel / holiday plans ?
Q19b. And what is the second most important?
%, Base: all respondents, by country

Citizens from the pr2004 Member States (together with Cyprus and Malta) seem to be more
adventurous in planning ¢fr vacation, with significantly less people relying on their earlier personal
experiences when making a decision about future holidays. Austria (21%), Malta (22%) and Spain
(23%) had the lowest share of such replies. The analysis of thedsmomgraphicegments adds little

to the understanding: the variance across segments remains extremely iindiextt personal
experiences are valued similarly across all broad sibemographic categories within the EU.

Respondents in Spain were the most likelpametravel agentsas useful sources of informatidor

holiday planning a quarter (23%) mentionesuch companiessathe most important source of
information and overall 40% indicated them as one of the first two sources.

Information source: travel and tourist agencies

100 1 in total B most important
80
60 -
0 40

1 32 31 30

2127 24 24 23 22 2 » 20 19 18 17 17

20 14 14 13 13 13 12 11 10 9
0 4
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Q19a. From the following information sources, which one do you consider to be the most important when
you make a decision about your travel / holiday plans ?
Q19b. And what is the second most important?
%, Base: all respondents, by country

It can be seen that the rankder in the country breakdown for the use of travel agencies (as sources of
advi ce) is al most a mirror i mage of the previ ot
countries where personal experience was ranked relatively high were thoseregipemrdents were

the least inclined to refer to travel agents and vice versa.

Consequently, there is again a division betweenagrd pos2004 Member States, but this time in the
opposite sense: people in Member States that joined the EU in 200dravda¢ markedly less likely

to rely on travel agents to assist in their holiday planning, e.g. Hungary (8%), Latvia and Bulgaria
(both 9%).

As for the sociedemographic segments, we see a completely opposite pattern compared to Internet
usage: travel ages were used more by the older respondents, the less educated, rural dwellers and
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women. However, differences across the various segments were less pronounced than in the case of
Internet.

The most use afion-commercial catalogues or brochuresvas seenn Denmark (23%). About one

in five respondents also mentioned them in Belgium, the Czech Republic, France, Malta, Slovenia,
Slovakia, Finland, Sweden and the UK (Annex Table 21a and 22a). Fewer respondents used them for
travel planning purposes in Lithuani4%), Portugal (5%) and Latvia (6%).

Guidebooks and travel magazineattained a similar (however slightly lower) level of importance in

assisting citizens when they make decisions about their holidays; most people mentioned these sources
in Greece an€yprus (both 18%).
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From a sociedemographic viewpoint, these specialised print publications seem to be used more
frequently by older respondents: the over 55s and those not working (of which a significant number
are retirees) were more likely than et to rely on such a resource when planning their holidays.

Finally, media products and programmes were regarded as the least important source. Only five
Member States didot considerthe media to be the least important: Estonia, Greece, Latvia, Lithuan
and Romania. In all other countries it was the least frequently mentioned option (either the single one,
or tied with one of the specific print materials). The highest rating for the media was recorded in
Romania, where 16% considered it to be amomgstwo most important resources.

5.2 Key considerations

European tourists preferalue for money rather than low prices when consideritigpir vacation
plans.

When asked about the mos The most important consideration when deciding on a
. . " holiday trip

important factor they considere:

when deciding about a holiday Value for money 33
33% opted for value for money 1

Price was the choice of one ir Price | 16

six (16%). Safety and security & Safety/security 13

the destination waanimportant 1

factor for 13%, and a similar Quality of service | 12

number (12%) indicated th'a Environmental considerations 9

they usually focused on qualit _ D

i not necessarily in conjunctior Social considerations | 6

with the associated costs. Other 5

Social and evironmental (e.g. a DK/NA 6

preference to travel to place - o _
. . Q16. When you are deciding on holiday trip, which of the following
with a low level of pO”UtIOﬂ or considerations are the most important in your decision -making ?

which allow responsible travel %, Base: allrespondents, EU27
considerations were last in the listfa€tors with respectively6% and9% of the replies.

As the dart below shows, in most countries people considered value for money as thieaiEonm

makingcriterion (in 15 Member States). Price (i.e. a low cost) was the primary consideration in eight
Member States (all of them being less affluent ones, mokeonf pos2004 members).
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The most important consideration when deciding on

a holiday trip (TOP3 considerations)

Value for money ] BE 27 Value for money ] ES 46 Value for money 1 LU 34 Price | RO 32
Quality of service 15 Quality of service 12 Safety/security 22 Value for money | 23
Price 13 Safety/security 10 Quality of service 16 Quality of service | 17
Value for money ] BG 25 Value for money ] ER 38 Price | HU 39 Price | SI 24
Price 23 Environmental & 15 Value for money 21 Quality of service | 22
Quality of service 8 Price 14 Environmental é 13 Safety/security | 18
Price | CZ 32 Value for money |1E 37 Safety/security | MT 35 Value for money | SK 38
Quality of service 26 Safety/security 19 Value for money 24 Price | 27
Value for money 15 Quality of service 15 Quality of service 15 Quality of service | 14
Safety/security | DK 21 Value for money ||T 34 Quality of service | NL 18 Value for money 1R 23
Price 21 Safety/security 18 Safety/security 17 Safety/security | 22
Quality of service 18 Quality of service 13 Value for money 16 Price | 16
Value for money | pg 46  Safety/security |cy 25 Value for money | AT 47 Valueformoney |SE | 19
Safety/security 14 Price 24 Safety/security 16 Socialé 17
Quiality of service 11 Quiality of service 12 Quiality of service 10 Price | 14
Value for money EE 38 Price Y, 40 Price IpL 35 Value for money | UK 37
Price 19 Value for money 24 Environmental é 13 Quality of service 15
Safety/security 15 Safety/security 9 Value for money 13 Safety/security 13
Price ] EL 21 Price ] LT 35 Value for money | PT 40 Q16. When you are deciding on
Lo 1 . holiday trip, which of the following
Safety/security | 18 Value for money | 25 Price | 17 considerations are the most
Environmental & 16 Safety/security 11 Environmental é 11 importantin your decision  -making ?
J J J %, Base: all respondents , by country

Pricewas an overriding concern in countries where, proportionally, the least numbers of people take
holiday tripsi indicating that the reason for a lack of travel is a lack of disposable income. Countries
where price was clearlthe main concern are Hungary, Poland, Romania, Latvia and Lithuania. On
the other hand, value for money was the more important consideration in countries such as Austria,
Germany, Spain and Portugal.

Safety/security of the destination was the most ingmbraspect for respondents in Cyprus (only
nominally, as budgetvas equally important) and for those in Malta. Dutch holidaymakers were
divided, as most decisions criteria were used by more or less®gedlgroups; marginally, those
who look for qualiy were in the majority.

As for social segments, considerations varied to a small extent (Annex Table 18b). In every group,
value for money was the prime consideration of those listed. In the groups where it was mentioned by
fewer respondents, the proportiof those who did not answer (e.g. because Weeg less likely to
travel, see section 1.1) was relatively higher
by those in the oldest age group (55+: 11%, compared to 6% on average) and tdutessd (12%,

vs. 4% of those with the highest education levels).

It is remarkable that there were only two broad sde@mographic segments where quality (in itself)
was the more likely prime consideration compared to price: those with the highesifledelcation
(14% vs. 12 % for price) and the selhployed (16% vs. 10%). However, even in these groups, an
optimal balance of the two factors was desired.

It is noteworthy that men were more inclined to select value for money compared to women (36% vs
31%, respectively), while women valued safety/security (15% compared to 11% of men).
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Holidaymaker profiles: objectives vs. decisiormaking criteria

Value for money remains the main consideration for all types of holidaymakers. In section 3.1., based
on the question thavasasked about the main objective of their major holiday in 2008, we defined
four types of holidaymakershose with aecreationalfocus, those who preféreactes,sea and sun

those who focus on theultural aspects of a holiday dnfinally, social travellers, whose main goal

was to visit family or friends.

Main consideration for selecting a destination
by desired focus of the holidays and destination preferengeolumn %)

Objective of the main 2008 holiday Preferred holiday
destinations
recreation / traditional, emerging
social wellness beach culture  well-known  destination

Quality of service 13 14 16 11 12 13
Price 15 11 13 9 17 12
Value for money 30 38 40 40 35 34
Environmental consideration: 8 11 6 10 8 11
Social ®nsiderations 9 5 5 8 5 8
Safety/security 15 12 13 13 14 14
Other 7 6 5 6 5 5
Probably the most prominent finding inthe tablmvei s t hat fAsoci al 06 holidaym

and friends) rank budget travelling as relatively more important tmarother defined groups (e.g.

15% vs. 9% of those making cultural trips) and they are the least likely to consider value for money
when planning a trip (30% vs. 40% for those heading for the beach or making cultural trips). Quality
in itself was most fregently indicated by those who favour beach holidays (16%).

Cost in itself is relatively not the most important consideration when Europeans are looking at newly
emerging destinations. Price as the sole consideration is more likely to be considered hthose
plan their holiday to a more traditional destination (17%) as opposed to those who seek an emerging
destination (e.g. something off the beaten track:,1s#9% table above again

5.3 Choosing a destination

When deciding on holiday destinations, masiropeans namedh e | ocat i on@.g.itsenvi r o
overall attractiveness) as the ke

consideration (31%)Cultural heritage  Attractions influencing the choice of destination
(24%) and the options for

entertainment (15%) were the seconc The environment | 31
and third most widespread responses 1

regard to factors that ilfenced a choice Cultural heritage 24

of destination. Entertainment 15

These three categories dominated t Gastronomy | 7

responses in each Member State (¢ Art 5
Annex Table 23a); the rest of the liste

. . . Festivals and other events 5
attractions were considered as having ]
major influence on holiday decisions b Others 8
significantly fewer European DK/NA | 6
(gastronomy. 7%, arts: 5%, festivals, J
events: 5%) E|ght percent Cited Othe Q20. From the following attractions, please choose the one
that has the major influence on your choice of destination ?

%, Base: all respondents, EU27
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reasons and 6% had nothing to say.

Crossanalysis: the influence of various types of attraction vs. the objestie s o f responde
main 2008 holiday

I f we analyse the i mportance of the wvarious att
2008 holiday (e.g. the categories derived from the replies given to the question that asked about the
main objectivethat led to a particular destination choice (Q6), as discussed in s8@jprclear

differences across various holidaymaker segments emerge in terms of which kind of attractions are

important  for  groups  having Preference for attractions by desired holiday focus

different fundamental objectives. (column %)

i ) _ Objectives of 2008 holiday
For exanp | e, t he destinationos recreation / cultural
overall environment has most social  wellness beach  inputs

influence on decision making for

o Art 5 5 3 8
those for whom recreation is the '

focus (just to restirelax, to enjoy astronomy ! 8 7 =
nature etc.). On the other hand Entertainment 15 14 24 9
this is much less important for Cultural heritage 27 23 18 42
people who want to visit friends Festivals & other event: 6 4 5 6
ard family (i.e. holidays with & The environment 26 38 32 24
social focus) or for those seeking a5y, s 10 8 9 4

cultural experience.

Thetablebelow shows that cultural heritage was considered as a relatively less important attnactio
those whaare planninga domestic holiday in 2008&mpared tahose who plan to travel abroad, either

to the EU or to noiEU countrieg(21% vs. 28%29% see analysis on planned travel destinations in
section6.3).

Preference for attractions by holiday destination(column %) On the other hand, those who plan a

Planned destination of the vacation in their home countgave
main holiday in 2009 the most importance tthe overall
sewh n aESOH (attractiveness of thegnvironment
g . eisewnere of the holiday location (33%
omestic in the EU country
compared to 29% of those who plan
Art 5 5 5 to travel outside the EU).
Gastronomy 7 6 6
Entertainment 18 14 14
Cultural heritage 21 28 29
Festivals & other event: 5 5 5
The environment 33 31 29
Others 6 9 8

page48



Flash EB N° 2581 Survey on the attitudes of Europeans towards tourism Analytical report

5.4 Preferred holiday destinations

Most Europeansrpfer to spend their holidays @onventional tourist destinations(or at least what

they consi der asknbéotwnaddideée sotnian adt ioorn s§ webl 4l %) . About
rathergoiof f t he bandéxplatre t r arcla

less obvious tourist targetahese will be Preferred holiday destinations

referred to as 06eme n the

terminology of this report). e Tragitional. well -known

destinations

Approximately one in seven responder 15

(15%) had no preference about the type
destination, and 4% could nadr did not want
to - reply. (The latter two groups exe 28

Non-traditional,
emerging destinations

Not important, no

markedly less likely to have travelled in 20C preference

and were significantly less likely to plan DK/NA

holiday in 20091 see later analysis in sectio

63) Q17. What type of holiday destinations do you prefer ?

%, Base: all respondents, EU27

In each of the EU Member States, those wiu

preferred the classic tourist destinations outnumbered thétse w f avour ed vi siting
locations. Those looking for emerging destinations were primarily in Sweden (42%), Denmark (39%)

and Ireland (37%). On the other hand, a preference for traditional tourist destinations was the greatest

in the Czech Repuidl (64%), France (62%) and Hungary (61%); in a number of other Member States
(Malta, Luxembourg, Slovenia, the UK, Slovakia and Greece) a similar proportion, about 6 in 10
respondents, favoured traditional holiday locations. Those without a preferende terenajority in

Bul garia (53%, no preference or 6dondt knowd con

Preferred holiday destinations

H Traditional, well -known destinations Non-traditional, emerging destinations
Not important, no preference DK/NA
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Q17. What type of holiday destinations do you prefer ?

%, Base: all respondents, by country

Traditional destinations dominatel the choice in all broad soctemographic segments, too (Annex
Table 19b). However there are soplear tendencies, e.g. established destinations were preferred by
the older age groups (e.g. 56% among those older than 54 vs. 47% ot24eyd&rolds). On the

other hand, emerging destinations wieneoured by young Europeans (36% vs. 24% of the &4s).

Of those with the lowest level of education, one in five respondents (20%) would travel to alternative
destinations vs. a third (35%) of the most educated ones. Metropolitan citizens preferred alternative
locations (31% vs. 27% of the other groupsd selfemployed people were also more attracted by
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those destinations than people in other occupational categories.

Emerging destinations might, however,have toanticipate relatively more guesights than the
overall 28% popularity in the adult poptibn would suggesfThose who favoured such locations
were more likely to indicate that they witlke a holidayn 2009 (only 19% indicated they do not plan

to travel this yeaws. 27% of those who preferred conventional tourist destinations), and te thtzt

they are planning more substantial holiddggher a long one with at least 13 nights awayaor
combination of shorter and long&ips). the combined percentage of these amounted to 43% among
those looking for noftonventional destinations compdrto 35% in the other group. Overall, 31% of
those with current travel plans for 2009 generally liked emerging destinations, and 55% preferred the
traditional ones13% had no preference.

5.5 Anticipated benefits of emerging destinations

Local culture, lifestyles and traditions

were seen as the primary magnets The main expectation sfromanon -tradit ional,
nonconventional  destinations o  ©Merging destination )
tourism in Europe, but for bUdge Local culture, lifestyle and traditions 33
travellers, cheaper prices might have 1
role, too. Better value for money 19
. Lower prices 17
l rrespective of p- ]
section 5.4) the surveyasked or Better environmental quality 10
opinions about themain rationale for _ ]
Choosing an Aalterna- Better quality of service | 10
destination. A third of Europeans (33% DK/NA 11

thought that the opportunity to explor
|0C3.| CUItureS and IifeSterS WOUId mak Q18. What would be your main expectation from a non -
them Consider SUCh a destinatio tradition /aléemt?rging destination  ?

i ) ] . %, Base: all respondents, EU27
Financial considerationdgy a role too:
the combined proportion of those who mentioned better value for money (19%) and cheaper
costs/lower prices (17%) even surpassed the importance of the cultural aspect (the -tetatedst
arguments amounted to 36% of respondents).

A better service quality in absolute terms and overall environmental concerns (e.g. a less polluted
environment) would be the primary expectation of approximately 10% of respondents when
considering noftraditional travée

Main expectation from an emerging destination destinations.
(column %)

Preferred holiday Expectations differ significantly between
destinations those who prefer such locations and
Traditional,  Non- those who would normally favour classic
well-known traditional destinations. Those attracted to non
Better quality of service 11 8 qonventional destination_s were the most
Lower prices 20 11 likely to saythey appreciate theouleur

locale (48%) at these destinations. This

Better value for money N 21 17 would also be the main expectation for
Local culture, lifestyle and tradition 28 48 those who normally take a classic
Better environmental quality 10 12 holiday (28%), but they also have higher

hopes in other areas. Many would be
attracted to less conventional holidays if these locations offamrd affordable vacations (20%, vs.
11% in the group that typically attracted to fa
(21% vs. 17 %) . I n additi on, towards the other e
prefer tradional destinations might change their mind if the emerging destinations offered a better
quality of service (11%).
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Considering the destinations of holidays planned for 2888yondentsvho indicatedthat they will

spend their holiday domestically (see tg®t 6.3) expect lower prices when considering emerging
destinations (17% vs. 12%3% of those taking a holiday abroad, in the EU or elsewhere). Local
culture could attract more of those who plan international holidays: 41% who plan to travel elsewhere
in the EU and 39% who will travel outside the Union indicated that their expectations would primarily
be related to this aspect, while only 30% of those planning a holiday in their home country had a
similar opinion.

A countryby-country look at the expeations about emerging destinations confirms that these vary
widely. In a number of Member States (especially those where many people already prefer such
destinations), local culture/lifestyle provides the main attraction (Denmark: 50%, Finland: 49%,
Sweden 48%); in several other countries, emerging destinations were expected to be morto suited
budget travellers. The expectation of cheaper holidays at such destinations is predominant in Poland
(38%), Hungary (35%), Romania (32%) and Lithuania (31%).

The main expectation from a non -tradit ional, emerging destination
Local culture, lifestyle and traditions Better value for money
Lower prices M Better environmental quality
m Better quality of service DK/NA

109 11

100 - 7
13 9 12 13 19
18 14 26 29
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60*

1112 13 14 4, 25 14 23 ,, 28 14 22 35 38
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40 - 7 13 22 25 32
13 11 19
50 49 48 Y17 13 20
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Q18. What would be your main expectation from a non -tradition al, emerging destination ~ ?

%, Base: all respondents, by country

An examination of the socidemographic differences shows the relative importance of these two
dimensions of emerging destinations (i.e. an interesting local culture vs. affordability, see Annex
Table 20b). Affordability wouldoe more attractive for young travellers (129 for the under 40s

Vs. 16% for the other age groups) and manual
in turn, would be the main Apul | f act oandtheo f e
metropolitan dwellers (e.g. 44% of the most educated vs. 23% of thosgheitbwest level of
education). It is noteworthy that thoagedbetween 40 and 54 were the respondents the most likely to
expect to learn about local cultures/lifestylesnirsuch emerging destinations (36% vs. 32% for the
1524 yearolds).
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6. Vacation plans for 2009

In the final section, the survey asked respondents about their 2009 vacation plans. As the fieldwork
started in February, this meant that only a parteofrpondent sé6 hol i days had a
Given the current turbulent economic situation, these plans might change considerably with a result

that less people might travel. This is particularly the case as a relatively large proportion of
respondentslaimed that they had not decided about their 2009 holiday plans.

6.1 Types of vacation

First of all, many Europeans were still undecided about their vacation plans for 2009 at the time of the
fieldwork (28%).

About one in five (19%) said they  Holidays plans for 2009
were cetain they would not take &

vacation this year. Those who pla A holiday with mor':aigt]r;?: four consecutive 18

to go on hOIiday and already knov A holiday with more than 13 consecutive | 15

what kind of vacation (50% in nights |

total) were most likely to indicate ¢ ACombinaﬂOsmgfnfr"tgi%fshmidays and 10

vacation between 4 and 1 1

consecutive nights (18%). One ¢ Short-stay trip(s) (1 - 3 nights) only 7

more shorstay trips (spendingne No decision yet | -
to three nights at the destinatior |

was the option chosen bg% of No trip at all 19
respondents. Fifteen percent of 1

Europeans said they planned - DK/NA 3

have a long vacation of at least tw S .

WeekS or more (|e more than 1 Q21.Whatklndofholldaysarel)/{:)léglsaer?rglrllgr;!pzocl)qodsaemsy EU;

consecutive nights).

Due to the large number of uraided respondents, it is not possible to directly compare the current

plans with the actual trips made last year. At this time, the proportion of those who are certain that
they wild/ not take a holiday (19 4bixds ({©6&n0)taeclledw | as't
for private reasons, with 32% of the population who either travelled for purely business reasons or did

not travel at all. The unknown factor is how many of the currently undecided respondents (28%) will

opt for or against doing lzolidaytrip.

The respondents who were the most likely to say they will not travel in 2009 (those not w28Ritg
the oldest age group27%, rural dwellers 23%, and those with the lowest level of educati®6%;
see Annex Table 24b.) were those whaevkess likely to travel in 2008 as well (see section 1.1).
Women (21%) were also more likely than men (17%) to say they would not take a holiday.

If one compares the current plans for 2009 with the reported number of private trips in 2008 in a more
segnented manner (and also with the additida the nortraveller segment of those whasaid they

could afford totake a holiday in 2009see section 6.2), it is easy to pinpoint the most critical
population segment: those who travelled in 2008, but dfeustiecidedas toif they will take a
holiday - or what kind it would be in 2009. This is 17% of the European adult population and their
eventual decision will have a tremendous impact on the tourism industry. (One might expect those
who did not traveln 2008 and were still hesitating about their vacation plans in 2@b® is 6% of

the EU populatiori to be likely to stay at home in 2009 as well).
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2009 plans compared to 2008ctual situation (total %)
Any private travel in 2008

no some

2009 travel gans (non  private private

travellers adjusted*) travel travel DK/NA Total
will not travel 17 9 0 26
have some plans 7 40 1 48
Undecided 6 17 0 24
DK/NA 1 1 0 2
Total 32 67 1 100

* non-travellers estimated on the basis of the primary repliéise question
that inquired about the type of holiday planned and answered that they
not plan to make a trip(Q21: 19%). Those who indicated that they think
they will not be able to afford their trip most probably will not travel (in
Q22 inquired abouhe 2009 travel budget) were added to this proportiol
(resulting in 26% no1travellers).

The most critical segment ( Avul aeestillaubdecedéd athootu r i st ¢
2009) amounts to a relatively high percentage (of all retylém some of the largest Member States
in terms of touri st Aout put o. The survey showe

Spanish, 17% of French and 16% of German and British respondents belonged to this category.

"Vulnerable " tourists
(those who travelled for private reasonsin 2008 but were still undecided about 2009 plans, %)

30 4
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25 232323222121
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The proportion of those who travelled in 2008 but are Share of vulnerable burists in the various
still undecided about their 2009 plans were moresocicdemographic segmentgsee definition
frequently younger citizensa( the EU level, 21% of above)

those aged 124), more likely to be economically %

active in white collar or entrepreneurial jobs (20% of vulnerable
the selfemployed and a similar number of employee uz7 17
were also in this category) and more likely to | Male 18
highly-educated (19%). Female 17
AGE: 1524 21
We emphasise that some or many of these respondefts:: 2539 18
might beconsidering various destinations and types O/KGE 4054 18
holidays, and mightake a holidaynce a decision has _
been madeHowever, thesgeople had nobookeda AGE: 55+ 14
holiday at the time of the survey antherebre, might ~SélFemployed 20
be more vulnerable tathe increasing economic Employees 20
problemsand cancel 20®plans. Manual workers 16
_ ) Not working 15
Going back to a more Qetalled analyﬁ_bvereswere metropolitanzone 19
the respondentsnost likely to have firmplans for other town/urban/centre 18
2009 vacations (74% of those interviewed), and abo %
7 in 10respondentin Finland (70%), Sweden (69%) "ural zone 15
and Greece (69%) have current holiday plans, t EDUCATION: -15 years of age 12
Intervieweesfrom Luxembourg and Denmark werc EDUCATION: 1620 17
the most likely to plan a long (at least two week EDUCATION: 20+ 19

vacation (24% and 25%, respectively).

Holidays plans for 2009

A holiday with more than 13 consecutive nights
A holiday with more than four consecutive nights
A combination of longer holidays and shorter trips
u Short-stay trip(s) (1 - 3 nights) only
® No decision yet
No trip at all
100 -
1
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Q21. What kind of holidays are you planning in 2009 ?
%, Base: all respondents, by country
Hungarian respondentgere the most likelyto state that they were not planning a holiday2009
(46%), and at least in 10respondents had a similar view in Latvia (30%), Slovakia (32%), Romania
(33%), Portugal (35%), Bulgaria (35%) and Malta (40%). The proportion of thosewet® still
undecided was the highest in Lithuania and Italy (39% in both countries) wagalmost agyreatin
Portugal (38%), Ireland and Cyprus (both 35%).

A possible market contraction woube more likelyto hit the traditional tourist destinans than new
emerging destination€ne in five (19%)f those who generally prefer traditional destinations already
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knew that they wuld not goon a vacation this year, the same figure was 13% among those who
looked  for emerging

destinations. 2009 vacaton planning (column %)

Main objective of 2008 holiday

recreation / cultural

social wellness beach inputs
Holiday over 13 nights 21 20 23 20
Holiday over four nights 18 24 25 23
Comb. of longer and shorter trip 14 15 14 17
Shortstay trip(s) (33 nights) only 7 5 6 7
ANY CURRENT PLAN 59 64 67 67
No decision yet 30 29 26 27
No trip at all 9 6 5 5

Those who like beacholidaysare the most committed to have a long holiday in 2009: 23% are
planning a substantial vacation. This memgt and those who look for culturstimulationwere the
respondents thmost likely toplan a holidayin 2009 (67% in both groups). Those who usually visit
friends and family when they go to vacatimere the least likely to have plans for 2009 and most
likely to say that theyould not travel this year (9%).

6.2 Financial constraints on holidays in 2009

About 4 in 10 Europeansho haveplans to spend holiday away from home in 2009 felt they have
sufficient funds tado this(41%). Almost as mangaidthat they would need to malktra saving$n
order to take their planned holidaysbout 1 in 10 (11%), however, said they had serious financial
problems that could impact holiday plai38s said they would not be able to go on holidayhout
going intodebt and 8% felt thadespite having plantheycould not afford a holiday given the current
financial situationFinally, about 1 in 109%) did not answer the question.

Having the necessary financial resources for the planned holidays

m Yes, without any major difficulties
No, not without going into debt

Yes, but we will need to make extra savings
No, | cannot afford given the current financial situation

DK/NA
100 |
6 3. 6 5 8 10 9 6 7 7 8 10 10 13 8
15 12
‘gglgnilgggnég31210§13157l719 1714181926
80 121 53 L, 20 | 50 18 3 3 5 6 3 6 118 19 10 9
20 36 4 3 4 5 7 4 19 6 12

8
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Q22. Will you have the necessary financial resources to be able to afford to take your planned holidays in 2009 ?

%, Base: who are planning a holiday, by country

There were only six Member States wherecl@ar majority of holidaymakers with ins were
confidentthat they could afford to take a holiday in 2009nland (69%), the Netherlands (66%),
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Sweden, Luxembourg, Denmark (all 62%) and Austria (60%). About (ba#o) of Belgian and
German respondengdso felt that thg would haveno problensin funding their 200%acation. In the
otherMember Statedess than half of those who planned to trasait they would have no financial
problems in regard to their holidayBulgaria (17%), Lithuania (19%), Estonia (21%), Hungary (22%)
and Romania @) had thke lowest share of such optimistic replies

Latvia, Estonia and Romaniaere the Member States having tmest respondents whielt they
would have to cancel their plans to take a holiday in Z00%inancial reason§19%, 19% and17%
respectiely). Throughout the EU, relatively few peophaicated that they would have to take a loan
to finance their planned 2009 holiday; the highest figures were record®enimark (11%), Latvia
(8%), the Czech Republic and Romania (both 7%pigally, this proportion remained below 5% in
most Member States.

It was more common for citizens of some Member States to say they might megktextra savings
in order to be able téulfil their 2009 holiday plansat leasta third of respondents in 20 Member
Staes felt that this was the ca$eprimarily in Hungary (49%), Lithuania (48%), Romania and
Slovenia (both 46%).

Respondentsvho planned more substantial holidajsr (more thantwo weeks or a combination of
longer and shorter trips) are much more comficgboutbeing able to finance their 2009 holidays
54% felt therewould be no problems with finaintg the trip in comparison to 45% of those planning
shorterholidays. Those who generally preferrad visit emerging destinations were slightly more
optimigic compared to those who like to travel to classic tourist destinations (44% vs. 41%). Those
who normally visit family and friends and were still planning a vacation for 2009 (as we saw, this
group was the most likely to give tipeir travel plans, see sgon 6.1) weraheleast optimistic about
financing 8% felt that theymight not have sufficient fundand only 41%foresaw nodifficulties.

Such optimism is higher amongspondentsvho like beach holidayg44%), those whoplace an
emphasis on rest aneareation (48%)and especially those who usually pldmlidays with an
emphasis on cultur®3%).

If we examinethe planneddestinatios f o r r e s mann2dod molidayd(see next sectiofor
detailg, we see thatlomesticholidaymakers (those staying their own country)were the most
concerned about finances: only 39% felt theyuld havesufficient funds and 9%wvere feeling that
theywould not beable to afford thie planned trip The interviewees with the least amount of concern
werethose who planed to travel abroad within the EU (49%esaw no financial problems

Among those with 2009 holiday plans, the oldest respondents (the over 5dldsgawho were
actually the least likely to have such plansee section 6.1yvere the most confiderdf having
sufficient funds to make the trifsee anex Table 25b.). Isharpcontrast, only 35% of the youngest
respondents (£84 yearolds) wereso optimistic. Women were markedly less likdty feel that they
could take their planned 2009 holiday withdiifficulties (37% versus 46% of men)hose with the
lowest leveli or a medium level of education (12%10%),those not working(10%) and manual
workers (13%) as well as rural citizens (10%) were most likely tattfiegi would cancetheir current
vacaton plansfor financialreasons
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6.3 Planned d estinations

A third of EU citizens havelanned a holiday in theiromecountry for 2009 (33% About one in six
(17% said they planned to take a holidaighin theEU and 20% indicatethat anonEU county was
their main destinatiomn 2009.

Planned destination of the main holiday in 2009
Many of the most important touris
destinations attract a large number 11
domestic visitors. Greece, for exampl
has the vast majority of its residen
spendinga vacation within its own 19
borders (75%), but a signi€ant
number of all respondentsin Spain
(54%), Italy (49%) and Poland (45%,
areai ming to holid 20

® domestic holiday
holiday elsewhere in the EU
holiday outside the EU

no holiday

17 DK/NA

The least likelyto do thisare those

from the some Of the Sma]”ﬁ/lember Q23. Where do you plan to spend your main holiday in 2009 ?

States €.g. Luxembourg, Malta and %, Basezall respondents, EU27
Slovenia) and Ireland: most

responeéntsin those countries planned to visitlastination from the 26 oth&U Member States. This

is not the case in Slovenia, where many tourists picked destinations in other countries of the former
Yugoslavia (most prominently in Croatia), so their domtranoice was a ne&BU country.

Planned destination of the main holiday in 2009 é

m domestic holiday holiday elsewhere in the EU holiday outside the EU no holiday / not sure

100 +
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Q23. Where do you plan to spend your main holiday in 2009 ?
%, Base: Those who will take a holiday in 2009, without DK/NA, EU27

The seconahartabove provides the same resditisusing only on those who have planreetoliday
in 2009 and havalreadychosena destinationThis shows that responderits about half of the
Member States araot plannig to take a holidayn their own country (about a third or lessf

respondents)yhile in the other half of the Member Statesspondents plan to stay at home
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The two chartghat follow illustrate that Spain, Italy and Franeee stillthe most populaholiday
destinations for Europeans. As they did in 2008, most respondents plan to spend their holigags in th
countries, regardless to whether tlaeg residents of those countriesajranother EU counttyThe
upper chart shows that 11% of all Europgavho plan a holiday even if this would be in their
country of residence think of spendingt in Italy or Spain and 8%lan to go toFrance. The lower
chart focuses on those respondents who plan to traveteign countrywith 5-8% choosing those
same threeountries as holiday destinatiom 2009.

When comparing the results of the countiestedin 2008(see chapter 3) with 2009 plange see
thatthetravel preferences of Europeam®remairing quite stableln 2009, Germany, Poland, Greec
and the UK will be themost populaicountriesafter Spain, Italy and France as in 2008 Moreover,
the United States, Turkey and Croatia remainmiost cited norREuropean travel destinations, with
Romania figuring a bit higher in the rankiimg2009

Planned destination of the main holiday in 2009 - including domestic holidays
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Q23. Where do you plan to spend your main holiday in 2009 ?

Planned destination of the main holiday in 2009
50 4

40
30 -
20 4

10 4 '~

%, Base: who are planning a holiday, EU27
Countries mentioned at least 0.5% shown
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Q23. Where do you plan to spend your main holiday in 2009 ?
%, Base: who are planning a holiday, EU27
Countries mentioned at least 0,5% shown

If we look at destination countries individuallyethin almost each Member State it is the
r es pond ecounbysthatratrants most tourism. As tdieartbelow showsa domestic holiday
was chosen the most frequerithy22 Member States.

Exceptions were Luxembourg (whehslidaymakershave a diverse focus and Frangas the top
destinationwith only 11% of replies), Slovenia (where 25%&n totravel to Croatia), Ireland (with
Spain as the top choidel6%), Malta (wheremosttouristsplan v visit the UK) and Cyprus (where
mostpeopleplan to visitGreece).
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Planned destination of the main holiday in 2009

Within country ] BE 28
France 15
Spain 6
Within country | BG
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Within country lez 29
Croatia
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Q23. Where do you plan to spend
your main holiday in 2009 ?
%, Base: who are planning a holiday, by

country

Domestic vacations are generally preferred by the less affluent segofiehésEU population (see
Annex Table 26b): those netorking (45% compared t@an EU average of 41%), thoseitiv the
lowestlevel ofeducation (53%) and those agaar 54(46%).

The kast likelyrespondentso spend their vacation domestically are thtaeéng a holiday with a
cultural emphasis36%) while half (49%) of those whose main concern is recreationladdind
domestic locations that satisfy their needs. Those preferring traditional holiday destinations were also
more likely to indicate that they have domestic vacation plans for 2009 (52% versus 40% of those who
look for alternative, emerging destinatf). In the latter group more people plan to have their holiday
outside the EU (34%) than another EU Member Sta26%).

The focus of holidays seerto be shiftingin a more

domestic direction:in 2008, 43% of respondents

took a holiday in their own country, this compares to
48% who will stay at home in 200%f those who

already kow their 2009 destinatidh Significantly Rgesident country

fewer travellers have current plans to travel to oth%rU27

EU countries in 2009 compared 2008 (24% and

31%, respectively).

Non-EU destinations, howevehave gained some popularity, probably due to the incredsing

Location of main holidays: shifts from 2008

(EU27 level, column %)

Other nordomestic

2008 2009
(without (without
DK/NA) DK/NA)

43 48
31 24
26 28

favourable exchange rates for euro area travellers into many of these destinationsof28%se who

have definite travel plarisplan to visit a notEU country in 2009 compared 26% in 20(8).

® Please notéhatthis analysisloes not includéhose who did not specify2009destinationi.e. those who

identified adestinatim were considered to H#90%. Therequencies foP008were calculated on the same basis,
responses
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Table 1a. Number of short business or private trips in 2008 i by country

QUESTION: Q1. During 2008, how many times have you travelled for business or private purposes where you were
away from home for a minimum of one night?

Total % %
N None % 1 % 2 % 3 %45 %610 %10+ DK/NA
EU27 27127 217 16.2 13.9 10.4 12.1 10.3 8 15
COUNTRY
B 1 Belgium 1002 26 22.5 16.6 14.7 10.7 4.2 2.9 2.4
mm Bulgaria 1002 421 14 8 6.4 7.5 7.7 10.7 3.7
b= CzechRep. 1001 355 15.2 16.3 6.1 5.8 10.7 8.2 2.3
== Denmark 1004 23.1 15.5 17.5 13.4 14.5 9.8 5.8 0.6
mm  Germany 2000 21.6 17.4 16 13.6 13.9 10.1 6 1.4
= Estonia 512 26.9 19.4 17.1 11.3 10.7 75 35 3.6
i= Greece 1008 18 14.7 13.1 10.7 14.2 18.4 10 0.9
E= Spain 1506 26.2 19.2 16.3 10.6 11.4 8.1 7.4 0.6
BB France 1505 24.1 16.3 14.4 11.3 12.3 11.9 9.3 0.6
B lreland 1000 14.2 12.1 16.1 14.1 18.1 139 9.9 1.6
Il ltay 1507 327 17.6 14.6 7.6 9.6 9.6 7.1 1.2
Cyprus 501 23.4 28.4 16.2 12.5 11.4 5.5 2.6 0
== Latvia 503 44.2 20.2 10.5 8.3 6.1 6.1 45 0.1
@ Lithuania 503 30.7 14.1 9.5 7 11.8 17.8 8.1 1
== Luxembourg 503 15.8 13.8 15.5 15.9 18 12 8.5 0.4
== Hungary 1013 543 15.4 8 4.2 5.8 6.8 5.2 0.3
B Malta 504 46.1 26.2 13.1 5.6 4.1 3 1.4 0.4
== Netherlands 1000 14.7 20.4 18.1 13.9 15.8 8.8 7.4 0.9
== Austria 1002 18.2 17.9 15.8 13.4 16.5 11.8 5.5 0.8
=m Poland 1515  38.2 15.6 9.9 7.2 9.7 8.2 9.1 2.1
[ Portugal 1001  46.6 21.1 8.8 6.5 4.9 5.4 5.1 1.6
1 Romania 1008 46.3 11.2 9.7 7.7 7.7 8.6 6.1 27
gam Slovenia 503 20 12.7 13.6 12.2 17.5 14 9.5 0.5
mm Slovakia 1014 37.2 13.3 9.7 7.3 8.3 8.2 11.5 4.5
4— Finland 1009 115 8.6 11.2 10.9 18.2 17.7 20.6 1.4
E= Sweden 1000 10.5 9.5 11.9 9.5 21.1 19 17.2 1.3
s nited 1501 221 12.8 13.7 11 16 12.5 9.7 2.2
ZS Kingdom
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Table 1b. Number of short business or private trips in 2008 i by segment

QUESTION: Q1. During 2008, how many times have you travelled for business or private purposes where you were
away from home for a minimum of one night?

Total % % 6 %
N None %1 %2 %3 %45 10 %10+ DK/NA
EU27 27127 277 162 139 104 121 103 8 15
SEX
Male 13115 261 136 132 105 128 114 108 1.7
Female 14012 292 187 147 103 114 9.2 5.3 1.2
AGE
15- 24 4064 217 183 141 127 136 103 7.2 2.2
25- 39 6202 225 168 152 98 126 123 99 1
40 - 54 7245 269  16.1 14 10 129 101 85 1.4
55 + 9323 343  15.1 13 101 10.6 9.1 6.5 1.4
EDUCATION (end
of)
until 15 years of age 4433 46.8 174 13.2 7.2 5.9 4.8 3.4 14
16- 20 11798 294 174 141 98 111 94 7.3 1.4
20 + 7410 147 126 146 12 172 152 125 1.2
Still in education 2710 198 198 137 146 139 105 6.1 1.6
"} URBANISATION
Metropolitan 3352 219 158 135 9.8 141 132 105 1.2
Urban 13447 265 162 136 112 123 106 8 1.5
Rural 10055 31.1 164  14.6 9.5 11.3 89 7 1.3
OCCUPATION
Self-employed 2568 175 142 13 9.9 14.1 15 14.7 1.7
Employee 8474  16.6 15 149 123 153 132 113 1.3
Manual worker 2247 379 178 14 6.7 8.4 7.3 6.5 1.6
Not working 13601 349 171 136 9.8 10.4 8 4.8 1.4
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Table 2a. Number of short private trips in 2008 1 by country
QUESTION: Q2. And how many of these were short private trips, where you stayed away for less than four nights?

Base: those who travelled for business or private purposes

Total % %
N None % 1 % 2 % 3 %45 %610 %10+ DK/NA
EU27 19619  31.6 22.5 16.5 8.3 8.2 6.9 4.2 1.9
COUNTRY
B 1 Belgium 742 38.3 24.2 16.5 9.6 3.2 2.2 1.7 4.4
mm Bulgaria 581 22.2 19 14 9.6 10.4 10.3 8.5 6.1
b= CzechRep. 646 29.3 23.1 15 4.6 8.6 8.4 7.1 4
= Denmark 772 35 23.9 16.7 7.9 8.5 3.9 3 1.2
B Germany 1567 37.7 23.2 16.1 8 6.9 4.8 1.7 1.5
= Estonia 375 17.4 34.2 20.4 8.6 6.5 4.9 3 5.1
i= Greece 826 24 21.9 15.1 12.7 11.4 9.2 5 0.8
E= Spain 1111 196 32.6 22.5 8.7 8.2 5 2.9 0.6
BB France 1143 436 14.2 13.5 7.7 7.6 6.9 5.5 1
B lreland 858 24 20 19.3 11.9 12 6.4 4.8 15
Bl taly 1014 288 23 19.7 7.3 8.1 7.1 3.3 2.7
Cyprus 384 29 38 16.4 7.9 4.9 2.3 1.3 0.2
== Latvia 280 25.3 33 15.4 12.6 4.9 47 3.4 0.7
f Lithuania 348 19 27 131 8.5 8.6 17.4 3.9 2.4
== Luxembourg 424 37.5 20.4 16.6 9.9 7.9 4 2.3 1.3
== Hungary 463 31.9 27.4 13.7 43 7.8 9.6 2.8 25
B Malta 272 27.5 40.5 19.8 6.2 4.6 0.9 0.3 0.2
== Netherlands 853 315 27.8 18.7 7.7 7.2 3.6 2.4 1.1
== Austria 820 28.4 25.8 19.7 10.8 8 5.3 1.4 0.5
mm Poland 937 32.3 20 13.1 7.1 8.8 7.2 6.7 4.7
[l Portugal 535 26.3 38.2 12 5.7 5.4 4.3 5.7 25
J 1 Romania 541 30.1 21 15.2 7.1 8.6 8.3 6.9 2.8
gmm Slovenia 402 32.6 14 18 11.4 11.6 7.7 4.4 0.3
Em Slovakia 636 27 20.5 14 10.1 8.7 9.5 7 3.2
4— Finland 893 13.1 15.8 16.3 11.6 15.2 14.5 11.8 1.6
E= Sweden 895 19.3 16.8 17.5 11.2 14.8 13.3 5.6 15
S onited 1169  30.4 20.8 15.1 8.9 8.7 9.3 5.2 1.6
ZS  Kingdom
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Table 2b. Number of short private trips in 2008 T by segment
QUESTION: Q2. And how many of these were short private trips, where youayed away for less than four nights?

Base: those who travelled for business or private purposes

Total % % 6 %
N None %1 %2 %3 %45 10 %10+ DK/NA
EU27 19619 316 225 165 8.3 8.2 6.9 4.2 1.9
SEX
Male 9695 29.9  19.9 17 9.2 8.8 7.8 5.3 2.1
Female 9924 332 251 16 7.3 7.6 6 3 1.8
AGE
15- 24 3184 286 257 16 7.9 7.4 7 45 2.8
25-39 4808 289 223  16.8 8.6 8.8 8.6 4.8 1.4
40 - 54 5206 306 233 184 84 8.2 5.7 3.9 1.5
55 + 6127 36 20.6 15 8.1 8.1 6.4 3.6 2.1
EDUCATION (end
of)
Until 15 years of age 2360 40 25 14.4 6.4 4.7 4.1 3.1 2.4
16- 20 8329 334 227 16 8.1 7.9 6.4 3.8 1.7
20 + 6322 273 197 18 9.3 105 85 5.2 1.6
Still in education 2173 284 276 17 8 6.7 6.8 35 2
"l URBANISATION

Metropolitan 2617 305 20 17 8.6 9.4 7.8 5.1 1.6
Urban 9880 312 221 161 86 8.3 7.4 4.3 2
Rural 6928 327 241 167 75 7.6 5.8 3.6 1.8
OCCUPATION
Self-employed 2120 272 196 16 9.6 109 87 6 2
Employee 7063 281 222 178 9.3 8.6 75 5.2 1.4
Manual worker 1397 37 227 141 7.1 75 5.2 4.2 2.1
Not working 8860 34.6  23.6 16 7.1 7.3 6.3 2.9 2.1
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Table 2c. Number of short private trips in 2008 of those who made at least one short
private trip in 2008 T by segment

QUESTION: Q2. And how many of these were short private trips, where you stayed away for less than four nights?

Base: those who made at least one short private trip in 2008

Total %
N %1 %2 %3 %45 %610 %10+ DKI/NA

EU27 13420 329 24.1 12.1 12.0 10.1 6.1 2.8
SEX
Male 6792 28.4 24.2 13.1 12.5 11.2 7.6 2.9
Female 6628 375 24.0 11.0 11.3 8.9 4.5 2.7
AGE
15-24 2273 36.1 22.4 111 10.3 9.8 6.4 3.9
25-39 3419 31.3 23.6 12.1 12.4 12.1 6.7 1.9
40 - 54 3676 33.6 26.5 12.1 11.9 8.2 5.5 2.2
55 + 3921 32.2 234 12.7 12.6 10.0 5.7 3.3
EDUCATION (end of)
Until 15 years of age 1416 41.7 23.9 10.7 7.8 6.8 5.2 4.0
16- 20 5543 341 241 12.2 11.8 9.6 5.6 2.6
20 + 4599 27.1 24.7 12.7 14.5 11.7 7.1 2.2
Still in education 1557 38.5 23.7 111 9.4 9.6 4.9 2.8
URBANISATION
Metropolitan 1819 28.8 24.4 12.4 13.5 11.2 7.4 2.4
Urban 6802 32.2 234 12.5 12.0 10.7 6.3 2.9
Rural 4660 35.9 249 11.2 11.3 8.6 54 2.7
OCCUPATION
Self-employed 1542 26.9 22.0 13.2 15.0 11.9 8.2 2.7
Employee 5083 30.9 24.7 12.9 12.0 10.4 7.3 1.9
Manual worker 880 36.0 22.4 11.3 11.9 8.3 6.7 34
Not working 5795 36.1 24.5 10.9 111 9.6 4.5 3.3
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Table 3a. Number of short trips compared to the pervious yeari by country
QUESTION: Q3. Was this more, less or the same number of short trips that you took in 2007?

Base: those who travelled for business or private purposes

% More than in
the previous

Total N % Less % Same year (2007) % DK/NA
EU27 19619 23.5 51.1 21.9 35
COUNTRY
§ ] Belgium 742 18.8 56.5 18.9 5.7
mm Bulgaria 581 21 51.9 191 8
- Czech Rep. 646 18.6 56.8 19.7 4.9
mm=  Denmark 772 18.1 58.2 21.8 1.9
mm Germany 1567 26.6 47.6 215 4.4
= Estonia 375 34.9 38.9 23.3 3
i= Greece 826 30.1 43.3 23.2 34
E= Spain 1111 23.6 54 20.6 1.7
g B France 1143 21.6 58.6 17 2.8
B lreland 858 239 51.3 24 0.8
I ltaly 1014 27.8 48.2 19.8 4.2
Cyprus 384 30.7 48.6 19.4 1.2
m— | atvia 280 15.2 48.8 32.8 3.2
a Llithuania 348 31.2 38.5 24 6.4
== Luxembourg 424 23.7 51.7 21.8 2.8
== Hungary 463 21.9 54 22.3 1.9
J Malta 272 20.6 42.1 355 1.8
== Netherlands 853 219 55.4 19.9 2.8
== Austria 820 20.3 53.5 23.8 2.4
mm Poland 937 20.4 46.9 28 4.7
[El Portugal 535 24.2 48 24.2 3.6
B ] Romania 541 21.6 40 33.7 4.6
gmm Slovenia 402 27.4 45 25.8 1.9
mm Slovakia 636 22.8 45.7 28.4 31
<— Finland 893 20.9 59.9 17.7 15
BEE Sweden 895 22.4 51.4 22.7 3.6
B United Kingdom 1169 20.9 52.5 23.8 2.8
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Table 3b. Number of short trips compared to the pervious year i by segment
QUESTION: Q3. Was this more, less or the same number of short trips that you took in 20077

Base: those who travellg for business or private purposes

% More than in
the previous

Total N % Less % Same year (2007) % DK/NA
EU27 19619 235 51.1 21.9 35
SEX
Male 9695 22.9 51.1 22.7 3.3
Female 9924 24.1 51.1 21.1 3.7
AGE
15-24 3184 27.5 37.8 317 3
25-39 4808 24.8 47.4 24.7 3.1
40 - 54 5296 23.1 53.7 20 3.2
55 + 6127 20.9 58.5 16.4 4.2
EDUCATION (end of)
until 15 years of age 2360 24.2 50.9 19.6 5.3
16- 20 8329 23.4 51.5 21.6 35
20 + 6322 22.1 54.5 20.4 3
Still in education 2173 26.7 40.1 311 21
"} URBANISATION
Metropolitan 2617 22.2 52.4 22.7 2.7
Urban 9880 23.7 50.6 22.1 35
Rural 6928 23.7 51.2 21.3 3.8
OCCUPATION
Self-employed 2120 22.7 51.6 20.9 4.8
Employee 7063 22.5 52.2 22.5 2.8
Manual worker 1397 26.4 47.7 22.1 3.7
Not working 8860 24 50.6 21.6 3.7
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Table 4a. Making a trip in 2007 T by country
QUESTION: Q3A. Did you make a trip in 2007 where you were away from home for a minimum of one night?

Base: those who did not travel at dibr business or private purposes

% DK/don't
Total N % Yes % No remember

EU27 7508 315 65.4 3

COUNTRY
§ 1 Belgium 260 27.2 62 10.9
mm Bulgaria 421 16.4 725 111
hw CzechRep. 355 20.4 78.2 1.4
e Denmark 232 45.8 51.2 3
mm Germany 433 34.2 64 18
= Estonia 137 25.6 61.1 13.2
i= Greece 182 49.8 47.8 2.4
E= Spain 395 38.2 59 2.8
g B France 362 31.3 67.8 0.9
B lreland 142 43.1 56.2 0.6
B taly 493 335 61.2 5.3

Cyprus 117 43 54.9 2
= Latvia 223 27.4 67.4 5.2
ju Lithuania 155 32.8 61.9 5.3
== Luxembourg 79 42.3 57 0.7
== Hungary 550 17.9 80.2 2

B Malta 232 28.2 68.9 2.9

== Netherlands 147 40.7 58.8 0.5
== Austria 182 394 59.9 0.7
= PoOland 578 23.8 73 3.2
El Portugal 466 17.3 80.4 2.3
I 1 Romania 467 28 69.1 2.9
gmm Slovenia 101 41.5 56.9 1.6
mm Slovakia 378 15.4 81.5 3
<— Finland 116 42 53.9 4.1
Bl Sweden 105 60.2 34.5 5.2
Sk United Kingdom 332 42 56.4 16
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Table 4b. Making a trip in 2007 1 by segment
QUESTION: Q3A. Did you make a trip in 2007 where you were away from home for a minimum of one night?

Base: those who did not travel at all for business or private purposes

% DK/don't

Total N % Yes % No remember
EU27 7508 315 65.4 3
SEX
Male 3420 33.8 63.9 2.3
Female 4087 29.6 66.7 3.7
AGE
15-24 880 40.1 56.1 3.9
25-39 1394 40.8 55.8 35
40 - 54 1949 33 64.7 2.3
55 + 3196 24.7 72.5 2.8
EDUCATION (end of)
until 15 years of age 2073 23.3 73.1 35
16- 20 3469 32.8 64.4 2.7
20 + 1088 43.1 54.5 25
Still in education 537 39 57 4.1
. URBANISATION
Metropolitan 735 34 63.3 2.7
Urban 3566 33.7 63.3 2.9
Rural 3128 28.9 67.9 3.2
OCCUPATION
Self-employed 449 31 67.5 15
Employee 1411 41.7 56.2 2.1
Manual worker 851 33.5 64.3 2.2
Not working 4741 28.4 68 3.6
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Table 5a. Number of holidays in 2008 i by country

QUESTION: Q4. How many times did you go on holiday in 2008, where you eithstayed in paid accommodation or

in your second home for a minimum of four nights?

Base: those who travelled for business or private purposes

=== i BRGEN

#u TEF=E81HI0=INEN

Total % %
N None % 1 % 2 % 3 %45 %610 %10+ DK/NA

EU27 19619 185 36.8 22.4 10 6.9 3.1 1.3 0.9
COUNT RY
Belgium 742 11.2 37.3 23.7 13.6 5.4 21 0.7 6
Bulgaria 581 36.9 39.3 12.6 3.8 35 1.7 0.9 1.2
Czech Rep. 646 14.4 44.9 28.1 5.2 3.1 2.1 1.2 1.1
Denmark 772 15.6 32.4 25.2 9.4 10.6 3.9 1.2 1.7
Germany 1567 16.7 34.4 26.2 11.4 8 2 0.9 0.5
Estonia 375 22.7 46.7 16.3 5.3 29 2.8 0.4 3.1
Greece 826 18.4 37.2 18.5 10.1 8 4.9 2.6 0.2
Spain 1111 141 42.4 24.1 9.3 5.4 2.8 15 0.4
France 1143 19.9 33.6 20.8 11.9 6.8 4.4 1.4 1.2
Ireland 858 12.9 324 25.8 12.9 9.5 4.8 0.9 0.8
Italy 1014 209 39.9 21.4 6.4 6 2.8 1.3 1.2
Cyprus 384 7.8 41 25.2 11.4 8.3 34 15 15
Latvia 280 321 337 15 9.4 4 4.5 0.9 0.4
Lithuania 348 27 38.8 22.3 6.2 3.3 1.1 0.6 0.6
Luxembourg 424 10.2 27.6 28.9 17 9 6.3 0.7 0.3
Hungary 463 33 43.4 13 2.7 3.6 3.2 0.8 0.2
Malta 272 15 46.6 22.2 10.4 3.2 0.8 0.4 1.6
Netherlands 853 8.3 40.4 26.4 14.4 8.2 1.5 0.4 0.3
Austria 820 17.7 35.4 24.2 12.4 6.5 3 0.4 0.4
Poland 937 22.6 46.5 14.9 5.9 5.2 2.4 1.1 1.5
Portugal 535 18.7 45.4 18.5 6.2 6.1 34 1.6 0.1
Romania 541 28 31.6 19.4 6.4 6.4 5.6 15 1
Slovenia 402 11.9 33.1 31.9 9.7 7.8 5.1 0.4 0.1
Slovakia 636 34.7 415 14.3 2.4 3.4 1.4 1.2 1
Finland 893 22.3 27.7 17.7 9 11.9 5.9 4.2 1.3
Sweden 895 18.2 28.6 21.8 12.4 10.4 5.1 2.4 1
United
Kingdom 1169 16.7 31.1 24.1 13.4 8.5 35 1.8 0.7
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Table 5b. Number of holidays in 2008 T by segment

QUESTION: Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodation or
in your second home for a minimum of four nights?

Base: those who travelled for business or private purposes

Total % % 6 %
N None %1 %2 %3 %45 10 %10+ DK/NA
EU27 19619 185 368 224 10 6.9 3.1 1.3 0.9
SEX
Male 9695 19.3 344 231 102 7.2 3.3 1.5
Female 9924 17.8 391 217 98 6.6 3 1.1 0.8
AGE
15- 24 3184 167 374 223 112 7.3 2.4 1.1 15
25-39 4808  19.6 40 22.2 8.6 5.1 2.9 0.9 0.5
40 - 54 5206 181 388  23.6 9.7 6.2 2.2 0.8 0.6
55 + 6127 19 324 214 108 88 4.4 2.1 1.1
EDUCATION (end
of)
Until 15 years of age 2360 24.6 38.4 19.5 7.1 6.2 1.7 14 11
16- 20 8329 19.8 392 214 89 6.1 3.1 0.8 0.8
20 + 6322 151 335 243 125 8.2 4 1.7 0.8
Still in education 2173 163 363 239 108 7.6 25 1.4 1.2
'l URBANISATION
Metropolitan 2617 146 362 227 105 9.7 4.1 1.6 0.6
Urban 9880 18 36.4 225 11 6.6 3.3 1.4 0.8
Rural 6928 208 377 221 84 6.4 25 1.1 1
OCCUPATION
Self-employed 2120 191 339 224 11 7.3 3.8 1.7 0.7
Employee 7063 147 378 254 112 65 2.7 1 0.7
Manual worker 1397 258 436 168 58 2.4 37 0.6 1.3
Not working 8860 204 358  20.6 9.5 7.9 3.2 1.6 1
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Table 5c. Number of holidays in 2008 of those who made at least one holiday trip in

2008 7 by segment

QUESTION: Q4. How many times did you go on holiday in 2008, where you either stayed in paid accommodatimn
in your second home for a minimum of four nights?

Base: those who made at least one holiday trip in 2008

Total %
N %1 % 2 % 3 %45 %610 %10+ DKINA

EU27 15988 45.1 27.5 12.3 8.5 3.8 1.6 1.1
SEX
Male 7827 475 26.4 12.0 8.1 3.7 14 1.0
Female 8161 45.1 275 12.3 8.5 3.8 1.6 1.1
AGE
15- 24 3184 44.9 26.8 13.5 8.7 2.9 1.3 1.8
25-39 4808 49.8 27.7 10.7 6.4 3.6 1.2 0.7
40 - 54 5296 47.4 28.8 11.8 7.5 2.7 1.0 0.8
55 + 6127 40.0 26.4 13.3 10.9 5.5 2.6 1.4
EDU CATION
(end of)
Until 15 years of 1778 51.0 25.9 9.4 8.2 2.2 1.9 1.4
16- 20 6675 48.9 26.7 11.1 7.6 3.8 1.0 0.9
20 + 5370 39.4 28.6 14.7 9.7 4.7 2.0 0.9
Still in education 1820 43.4 28.6 12.9 9.1 3.0 1.7 1.4
URBANISATION
Metropolitan 2234 42.3 26.6 12.3 11.4 4.8 1.9 0.7
Urban 8098 44.4 275 13.4 8.0 4.0 1.7 1.0
Rural 5488 47.6 27.9 10.6 8.1 3.2 1.4 1.3
OCCUPATION
Self-employed 1714 41.9 27.7 13.7 9.0 4.7 2.1 0.8
Employee 6029 44.3 29.8 13.2 7.6 3.2 1.1 0.8
Manual worker 1037 58.8 22.6 7.8 3.3 5.0 0.8 1.7
Not working 7053 44.9 25.9 11.9 9.9 4.1 2.1 1.2
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Table 6a. The main reason for not going on holiday in 2008 i by country

QUESTION: Q5. What was the main reason why you did not go on holiday in 2008?

Base: those who did not travel at all for business or private purposes or did not go on holiday

©
> (O]
o 2 k) £ .
= S = 2 5 ® O
= © > S > =
E & g 5% g8 ® $3
© ks Z ez 29 2 e E
5 o s} - © o £ by ] o <
z o 2 ] < L 5 E > 3] L C Q <
= o O k= 8 [T o & 5 [S= = <
8 a 2 i - a g Z= O a =2 (] @)
N E3 E3 2% =8 E3 L5 E3 L
EU27 11320 21.3 41.3 10.2 1.9 3.8 0.8 8.9 7.8 4.1
COUNTRY
g Belgium 388 163 203 7.9 2.9 7.1 0.3 7 7.2 30.9
mm Bulgaria 643 145  63.1 6.2 1 2.1 0.1 4.3 4.7 4.1
b= CzechRep. 455 23.7 35 4.8 1.2 6.5 1.4 8.2 14.5 4.7
m= Denmark 365 21.4 225 11.2 1.6 4.2 3.9 9.8 18.6 6.8
Em Germany 701 26.5 34.4 12 3.6 4.3 0.9 8.8 7 2.6
== Estonia 234 14 37.7 9.6 2.6 10.6 0 7.8 43 13.4
i= Greece 336 20 45.9 15 3 2.1 0.9 5.8 5.2 2.2
E= Spain 557 23.4 49.3 9.6 1 2.9 0.3 5.8 5.8 1.8
BB France 602 22.7 33.6 9.7 2.3 5.3 1.6 135 8.9 2.4
B Ireland 259 21.3 27.4 14.1 2.6 9.2 0.2 14.5 10.5 0.3
B0 'taly 717  30.2 39.1 8.4 0.6 3.2 1.4 6.9 5.5 4.8
Cyprus 153 14.2 25.3 18.4 3.8 7.4 1 6 16.8 7.1
= Latvia 314 15 44.4 15.6 2.5 3.6 0 7.9 5.6 5.4
@ Lithuania 251  20.2 31.5 6.4 3.2 8.1 0.4 6.9 9.5 13.8
== Luxembourg 124 315 12 10.3 1.3 4.1 1 22.9 15.3 15
=== Hungary 704 14.6 60 4.4 1.7 1.2 0.6 7.6 5.3 4.6
J Malta 277 26.4 39.6 10.2 2.2 6.5 0.3 7.9 4.7 2.2
== Netherlands 221 28.1 16.1 7.7 2.4 3.7 0.3 16.5 11.9 13.3
== Austria 331 18.1 325 20.9 4 3.9 0 11.6 45 45
=m Poland 804 15.9 52.3 11.1 0.4 1.1 0.5 8.9 7.1 2.6
Em Portugal 567 115 66.4 8.6 0.3 1.8 0.2 4.2 5.3 1.6
B ] Romania 624 10.6 60.1 12.2 0.8 2.4 0.5 5.7 5.3 2.3
gmm Slovenia 149 14.6 37 19.7 7 3.3 0.6 7.9 4.3 5.7
mm Slovakia 605 18.6 36.7 11.7 4 5.4 0.2 11.8 9.1 25
4— Finland 327 20.6 20.9 14.2 6.4 7.9 0.5 15.4 10.5 35
E=  Sweden 277 18.3 19.8 9.4 4.2 7.8 0.7 16.3 11.5 11.8
N United
BB Kingdom 536 19 34.3 10.8 2.4 5 0.3 11.1 13.4 3.7
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Table 6b. The main reason for not going on holiday in 2008 i by segment
QUESTION: Q5. What was the main reason why you did not go on holiday in 2008?

Base: those who did not travel at all for business or private purposes or did not go on holiday

. ¢ & ¢
0 g Z -
s g c, 8. & ¢
5 5 g g8 g8 % §3
e T £ =22 28 2 of
Se = S 58 S & € 5 %2
z §5 £ ¢ vl cF 5 ®s £ ¢
s a @ 3 a s 28 O ao= O =)
P82 8 8 8F 82 8 85 8 8
EU27 11320 213 413 10.2 1.9 3.8 0.8 8.9 7.8 4.1
SEX
Male 5386 18.9 38.8 14 2.2 3.9 0.3 9.8 8 4.1
Female 5934 235 436 6.7 1.6 3.6 1.2 8.1 7.5 4.1
AGE
15-24 1460 128 385 17 14 3.4 16 10.2 9.9 52
25-39 2363 175 47 14.9 2.3 2.8 0.3 5.1 6.4 3.6
40-54 2939 189 482 12 2.2 3.5 0.4 6.7 5.2 3
55 + 4427  27.9 35 4.4 1.6 4.5 11 11.8 9.4 4.4
EDUCATION (end
of)
Until 15 years of age 2679 259 451 5.3 0.8 4.1 0.8 8.8 6.8 2.6
16- 20 5186 195 443 111 2 3.5 0.5 8.4 6.9 3.7
20 + 2089 241 326 11.7 3.1 4.4 11 9 8.7 5.4
Still in education 917 128 364 18 1.4 2.6 1.5 9.6 113 64
. URBANISATION
Metropolitan 1133 207 431 8.9 3 3.7 0.5 7.3 7.9 4.8
Urban 5426 214 418 9.5 1.6 3.9 11 8.8 7.6 4.3
Rural 4635 211 41 111 1.9 3.7 0.6 9.3 7.9 3.5
OCCUPATION
Self-employed 868 175 326 245 3.1 3.2 0.4 6.7 7.1 4.9
Employee 2493 199 387 13.9 2.1 4.2 0.8 8.8 7 4.5
Manual worker 1228 142 529 1338 2.8 3.4 0 5.8 3.4 3.6
Not working 6633 23.7 417 6.2 1.4 3.7 1 9.7 8.9 3.7

page76
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Table 7a. The major motivation for main holiday trip T by country
QUESTION: Q6. What was the major motivation for your main holiday trip in 2008?

Base: those who went on at least one holiday trip during 2008

% I o 3
5 < g 5 g
3 0 = 8 g 5 o 9 X <
z ¢ sf % = & 2 25 §:& %
IC o 3= @ o ) z o2 54 )
= s =££ S S NS S 22 == S
EU27 15807 19.7 3.1 36.5 7 3.4 6.3 6.7 15.8 1.4
COUNTRY
g B Belgium 614 15.7 2.4 34.8 6.5 3 9.8 11.3 155 1.1
mm Bulgaria 359 343 5.2 39.5 0.9 0.3 35 1.1 15.1 0.2
hm CzechRep. 546 30.7 5.3 325 1 6.1 14.6 3 6.3 0.3
=== Denmark 639 21.7 1.4 20.7 13 3.8 12.6 12.3 13 1.5
mm  Germany 1299  17.8 4.4 31.4 6.6 6.3 12.4 8.6 11.1 1.4
&= Estonia 278 7.2 8.9 46.1 2.2 0.7 0.8 8.7 24.5 0.8
iI= Greece 672 13.6 34 54.6 2.4 1.2 3.3 4.1 15.5 1.9
E= Spain 949 18.4 1.7 36.7 9.6 22 4 8.5 18.1 0.8
BB France 903 17.2 3.1 30.4 14.3 2.4 4.6 3.9 23 1
g lreland 741 23.6 0.4 33.3 6.3 6.3 1.6 5.2 21.8 1.5
Bl ltay 790 18.7 2.9 41.1 4.4 2.1 3.6 8.7 16.3 2.1
Cyprus 348 4.2 2.6 60.9 5.1 1.1 1.4 5.1 17.6 2.2
== Latvia 189 5.4 0.4 38.9 2.9 6.5 6.1 5.9 325 1.4
m Lithuania 252 23.3 4.3 38.9 16.7 0.2 4.5 2.6 8.9 0.6
== Luxembourg 379 13.4 34 29.4 10.2 7.7 7.8 9.7 17.8 0.5
== Hungary 309 19.7 45 48.8 4.4 0.6 5.1 3.9 12.7 0.2
B Malta 227 2.8 0.6 66.5 45 0.9 2.4 12.6 8.4 1.2
== Netherlands 779 14.7 0.4 47 2.4 3.1 10 8.5 13 1
== Austria 671 252 5.9 24 5.6 7.8 8.2 13.6 9.1 0.7
mm Poland 711 15.7 5.2 48.5 8 2.6 4.8 1.9 12.2 1
Em Portugal 434 258 2.6 44.6 1.1 0.2 3.2 4.6 17.7 0.2
B 1 Romania 384 18.1 8.1 44.3 6.9 0.8 35 3.1 14.7 0.6
gmm Slovenia 354 2538 6.3 376 10.3 29 4.6 2.3 9.7 0.6
mm Slovakia 409 27.7 3.6 39.3 2.8 4.6 8.4 1.3 11.6 0.7
4— Finland 682 11.3 45 30.6 9.3 6 6.2 5.2 25.4 1.4
E=  Sweden 723 23.4 0.9 21.1 5.3 5.3 7.9 9.6 23.8 2.6
S onited 965 277 04 356 5 3 24 65 17 24
S Kingdom
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Table 7b. The major motivation for main holiday trip T by segment
QUESTION: Q6. What was the major motivation for your main holiday trip in 2008?

Base: those who went on at least one holiday trip during 2008

s 3 S, % .
g 8¢ 2 £ & o @ 29 <

z © =2 % 3 § 32z 25 £z 2

T 3 =% & 6 & £ 33 s8 B

P 2 =£ ¥ N N f f° 8= ¥
EU27 15807 197 3.1 365 7 34 63 67 158 14
SEX
Male 7729 189 24 394 68 41 63 58 147 16
Female 8078 204 37 337 73 28 64 77 169 12
AGE
15- 24 2604 259 07 334 74 51 28 56 184 0.7
25-39 3839 207 16 41 66 29 41 44 167 19
40 - 54 4306 216 27 415 55 29 67 53 126 1
55 + 4895 138 57 304 85 32 95 103 168 16
EDUCATION (end
of)
Until 15 years of age 1754 19.2 5.3 33.1 5.8 3.1 7.1 7.1 16.6 2.6
16- 20 6612 213 33 381 6.3 3 6 58 152 1.1
20 + 5321 168 2.8 371 74 39 71 82 151 15
still in education 1793 236 06 331 91 44 44 56 183 009

'l URBANISATION

Metropolitan 2219 185 32 347 89 35 7 56 166 2
Urban 8020 204 29 368 71 28 53 69 168 11
Rural 5421 19 32 368 63 44 77 71 141 15
OCCUPATION
Self-employed 1700 175 18 452 52 39 53 64 137 09
Employee 5081 211 25 401 65 36 6.2 6 129 1.2
Manual worker 1019 233 21 366 47 21 59 45 202 06
Not working 6968  18.6 4 312 84 34 66 79 181 18
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Table 8a. Destination of the main holiday in 2008 1 by country
QUESTION: Q7. Where did you travel for your main holiday in 20087

Base: those who went on at least one holiday trip during 2008

g 8 .
5 g 2 £ g £
8 L w w ws o s =2 < < ol = S O
2 E 8 £ 88888 % §® 8 =8 88 ¥ 8
EU27 15807 429 311 12 45 07 31 27 31 05 15 8 05
COUNTRY
B0 Belgium 614 103 585 16 95 06 26 3 53 05 11 68 02
mm Bulgaria 39 763 117 01 29 01 01 01 O 01 o0 66 18
b CzechRep. 546 257 41 07 198 01 14 09 61 03 07 31 02
o= Denmark 639 164 54 28 58 05 52 42 26 13 2 44 09
Em  Germany 1299 254 431 24 89 13 4 49 11 03 11 67 08
= Estonia 278 264 514 03 4 77 15 14 32 0 02 3.9 0
iI= Greece 672 82 78 01 13 01 1 16 03 0 02 15 0
E= Spain 949 698 129 1 03 09 07 09 12 0 41 78 04
BN France 903 562 173 05 21 02 17 21 82 04 13 97 01
BN lreland 741 149 578 02 21 01 115 26 31 33 18 26 0
Bl taly 790 626 195 05 08 09 21 03 26 O 1 89 08
Cyprus 348 169 699 O 06 06 23 23 11 08 0 55 0
== Latvia 189 144 512 19 75 108 13 07 14 0 05 99 04
a Lithuania 252 43 368 04 85 25 01 03 34 O 0 42 07
== Luxembourg 379 62 641 31 4 13 36 44 66 0 09 58 0
== Hungary 309 615 241 01 47 02 05 07 49 01 O0 15 16
B Malta 227 162 706 16 O 0 12 11 19 03 0 71 0
= Netherlands 779 183 53 35 5 0 31 35 15 09 29 82 01
== Austria 671 225 425 13 115 04 28 95 11 07 27 38 11
=m PoOland 711 669 191 06 3 01 07 05 3 01 08 5 01
Bl Portugal 434 588 207 05 0 08 09 04 05 01 33 14 01
B 1 Romania 384 368 259 01 06 13 04 01 09 O 0 323 17
gmm Slovenia 354 142 164 0 42 05 11 05 26 0 08 208 1
pm Slovakia 409 295 36 05 229 04 08 05 57 0 04 34 0
=— Finland 682 391 342 17 17 06 39 64 17 07 05 9 0.4
E= Sweden 723 376 328 21 41 02 37 74 2 07 13 76 05
Y Einr:;%%m 965 228 438 08 32 04 85 43 44 19 19 73 07
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Table 8b. Destination of the main holiday in 2008 T by segment

QUESTION: Q7. Where did you travel for your main holiday in 20087

Base: those who went on at least one holiday trip during 2008

- S
g QO S >
3 5 § 5 g E
o o 5 GE" 2= 3
= e c @ (o]
GC) % w (%] < o () IS © <
z © & g sz £ s § £ 3< 3 S
= 7 ) L D=sSE & G = 8 8 £ £ X
IS o w Ww wsSos = < =z o S5 O a
2 f 8 £ £888 8 8 & & 88 & ¥
EU27 15807 429 311 12 45 07 31 27 31 05 15 8 05
SEX
Male 7729 436 307 12 46 06 31 27 3 05 15 8 06
Female 8078 422 316 11 45 08 31 28 32 06 16 81 05
AGE
15- 24 2604 405 347 13 61 1 12 27 03 09 64 09
25- 39 3839 431 294 05 52 09 31 4 06 21 78 02
40 - 54 4306 422 326 12 51 05 25 29 27 04 2 74 05
55 + 4895 45 292 16 26 05 33 3 3 06 11 96 05
EDUCATION
(end of)
il 1 f
:;' 5 years 0 1754 488 256 11 48 08 19 2 32 04 1 92 11
16- 20 6612 437 307 1 52 07 26 22 32 04 17 85 03
20 + 5321 407 325 14 36 06 35 39 28 08 18 78 05
Still in education 1793 40.1 346 11 52 08 46 19 29 05 1 62 1
URBANISATION
Metropolitan 2219 417 306 12 43 08 3 29 36 04 15 91 09
Urban 8020 441 307 11 42 08 32 27 3 05 16 7.7 05
Rural 5421 414 321 12 52 06 31 28 29 07 15 8 05
OCCUPATION
Self-employed 1700 381 335 13 51 08 35 41 22 09 23 74 07
Employee 5981 40 33 11 5 05 33 27 35 07 18 7.8 05
Manual worker 1019 473 256 07 58 15 21 23 57 01 15 68 06
Not working 6968 458 299 12 38 07 3 25 24 03 12 85 06

page 80



Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 9a. The main method of transport i by country
QUESTION: Q8. How did you travel there in 20087 (what was the main method of transport?)

Base: those who went on at least one holiday tripidgr2008

% Bike
Total % % % % Car / (not % %
N Airplane  Boat  Train % Bus motorbike  motorised) Other  DK/NA
EU27 15807  36.3 3.1 6.3 6.6 46.7 0.2 0.9 0.1
COUNTRY

B 1 Belgium 614 42.4 0.7 5.2 4.8 45.8 0 0.9 0.2
mm Bulgaria 359 6.6 0 8.6 24.7 59.5 0 0.4 0.2
hm CzechRep. 546 34 0.1 6.6 18 39.3 1.6 0.2 0.2
= Denmark 639 54.8 1.9 5 4.8 33 0 0.5 0
Em  Germany 1299 375 1.8 5.4 5.8 47.8 0.6 1 0
= Estonia 278 35.5 161 3.3 18.9 22 0 4 0.1
i= Greece 672 16.8 24.2 1.5 10.3 46.6 0 0.6 0
= Spain 949 32.3 2.3 5.8 7 52 0 0.5 0.1
g France 903 29.7 2.1 8.3 2.9 56.8 0.1 0.1 0
B lreland 741 78.1 3.2 1.7 2 14 0 1 0
Bl tay 790 28.8 6.1 7.3 5.2 51.2 0 1.3 0.1
Cyprus 348 81.5 34 0 0.9 14.2 0 0 0

= Latvia 189 435 3.8 5.6 22.6 22.1 0 2.3

@ Lithuania 252 31.4 0.8 2.1 17 45.9 0 2.8 0.1
== Luxembourg 379 42.6 0.8 4.2 5.6 46.2 0 0.6 0
== Hungary 309 19.7 0 12.4 14.5 53 0.1 0.2 0
B Malta 227 69.8 26.1 0 0.5 2.7 0.7 0.2 0

== Netherlands 779 31.9 2.4 35 5.1 56.1 0.1 0.7 0.1
== Austria 671 42.7 1 3 4.8 47.1 1 0.3 0.2
mm Poland 711 14.9 0.3 13.5 14 56.7 0.2 0.4 0
Em Portugal 434 28.2 1 2.8 7.4 60.3 0 0.3 0

] Romania 384 14.6 0 11.9 15.3 56.8 0 1.3 0.1
gmm Slovenia 354 18.1 3 2.1 8.2 67.7 0 1 0
mm Slovakia 409 27.9 0 5.2 19.9 45.9 0.5 0.1 0.5
4— Finland 682 46.4 5.7 6 5.9 34.4 0.2 0.8 0.8
E= Sweden 723 48.3 3.2 6.1 37 37.8 0 0.5 0.3
P/ m;%%m 965 65 3.4 37 25 23.4 0.1 1.9 0
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Table 9b. The main method of transport T by segment
QUESTION: Q8. How did you travel there in 20087 (what was the main method of transport?)

Base: those who went on at least one holiday trip during 2008

% Bike
Total % % % % % Car / (not % %
N Airplane  Boat Train Bus motorbike motorised) Other DK/NA
EU27 15807 36.2 3.1 6.3 6.6 46.7 0.2 0.9 0.1
SEX
Male 7729 354 2.8 6 5.5 49.1 0.2 0.8 0.1
Female 8078 37 33 6.5 7.5 44.4 0.2 1 0.1
AGE
15-24 2604 36.1 26 105 95 40.2 0.5 0.6 0
25-39 3839 39.8 3.8 4.3 3.6 47.9 0.1 0.5 0
40 - 54 4306 35.2 24 4.2 34 53.7 0.2 0.7 0.1
55 + 4895 34.2 3.3 75 103 43.1 0.2 14 0.1
EDUCATION
(end of)
:;:' 1syearsof 754 209 42 71 111 458 0.1 17 o1
16- 20 6612 34.6 29 5 6.2 50.2 0.1 0.8 0.1
20 + 5321 40.7 2.8 5.5 3.8 46.4 0.2 0.7 0.1
Still in education 1793 34.4 3.8 12 10.6 37.7 0.7 0.8 0
i URBANISATION

Metropolitan 2219 38.5 3.7 8.3 5.8 42.9 0.1 0.7 0
Urban 8020 37.8 3.1 6.7 7.2 44.2 0.1 0.8 0.1
Rural 5421 33.1 2.8 4.7 6 51.9 0.4 1 0.1
OCCUPATION
Self-employed 1700 43.7 34 4 24 45.6 0 0.8 0
Employee 5981 40.4 2.6 4.6 3.2 48.2 0.2 0.7 0.1
Manual worker 1019 29.1 1.8 4.5 8.4 55.8 0 0.3 0
Not working 6968 31.9 3.6 85 101 44.4 0.3 11 0.1
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Table 10a. Month when starting main holiday trip 7 by country
QUESTION: Q9. In which month in 2008 did you start your main holiday trip?

Base: those who went on at least one holiday trip during 2008

e @ @
> > - -g 5 o o

EU27 15807 2 28 29 44 66 111 237 265 93 41 21 33 11

COUNTRY
B0 Belgium 614 17 33 25 73 73 96 302 207 8 36 21 14 24
mm Bulgaria 359 04 04 01 19 33 71 255 438 77 29 09 31 29
b CzechRep. 546 08 26 25 2 35 145 33 228 114 34 03 18 1.4
o= Denmark 639 45 59 36 41 69 124 352 129 57 28 17 23 21
Em Germany 1299 23 26 37 52 86 113 218 219 112 57 17 33 07
= Estonia 278 21 19 27 36 41 255 289 168 43 3 38 28 05
I= Greece 672 08 23 33 4 28 92 264 362 41 3 21 37 2
= Spain 949 12 33 26 45 43 73 194 35 94 47 2 5 1.4
g B France 903 24 43 3 55 49 94 21 288 101 37 2 42 06
B lreland 741 39 32 48 41 86 161 217 157 103 49 28 31 07
Bl tay 790 12 12 16 39 37 141 198 378 89 26 14 32 04

Cyprus 348 27 24 42 5 14 67 27 34 66 52 28 14 06
= Latvia 189 7 46 13 31 133 106 172 155 68 4 65 96 0.6
mm Lithuania 252 04 23 4 47 7 134 338 235 33 48 19 04 05
== Luxembourg 379 34 48 45 52 7 85 13 341 108 27 19 31 1
== Hungary 309 0 25 05 4 59 127 392 246 61 16 01 22 06

B Malta 227 46 19 12 45 41 105 189 228 13 51 53 81 0

== Netherlands 779 15 31 34 42 102 108 342 157 86 31 24 18 1
== Austria 671 23 35 17 42 7.7 101 215 239 118 53 35 35 11
mm Poland 711 18 24 14 1 55 88 41 286 5 17 08 13 06
[l Portugal 434 05 01 31 25 46 78 187 435 94 2 25 43 08
B 1 Romania 384 33 18 26 15 51 106 264 304 52 21 23 3 56
gmm Slovenia 354 14 23 18 29 53 105 364 271 78 1 17 11 05
pm Slovakia 409 04 1 07 12 41 119 39 283 81 08 11 15 18
4— Finland 682 8 5 81 72 73 152 195 75 65 57 38 53 1.1
EEm Sweden 723 44 32 31 44 65 169 32 107 46 58 36 39 1
s United
S’ Kingdom 965 22 29 38 55 103 127 163 206 122 54 38 32 1
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Table 10b. Month when starting main holiday trip 7 by segment

QUESTION: Q9. In which month in 2008 did you startyour main holiday trip?

Base: those who went on at least one holiday trip during 2008
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5 s .
> F s B 3 2 £
z - g § T 3 2 = 5 2 é § % %
s s ¢ = & = 3 B 2 & 6 =z A& &
P S S S S S S S N N X S X S
EU27 15807 2 2.8 29 44 66 111 237 265 93 41 21 33 11
SEX
Male 7729 2 26 24 39 62 115 248 269 96 39 19 33 1
Female 8078 21 3 35 49 69 107 226 261 91 43 24 33 11
AGE
15- 24 2604 15 28 21 5 17 106 316 29 61 24 11 44 16
25- 39 3839 19 32 31 27 91 225 325 86 43 23 3 07
40 - 54 4306 2.1 26 24 43 55 93 273 302 74 4 18 27 05
55 + 4895 23 27 37 54 105 145 173 177 133 48 29 34 14
EDUCATION
(end of)
:;:' 15yearsof o6 15 2 37 7 105 134 162 208 128 52 23 3 17
16- 20 6612 2 3 26 42 66 11 224 279 95 42 21 37 07
20 + 5321 2.3 32 35 38 68 107 249 258 87 44 24 28 09
Still in education 1793 18 18 21 49 12 10 332 303 63 21 1 39 12
i URBANISATION
Metropolitan 2219 21 31 27 3 61 11 273 26 89 37 14 38 0.9
Urban 8020 2 28 3 47 7 115 229 277 85 37 22 31 11
Rural 5421 21 27 29 47 63 108 236 25 105 48 24 33 1
OCCUPATION
Self-employed 1700 34 43 43 47 61 93 201 275 8 46 24 41 12
Employee 5981 17 32 28 35 57 99 254 289 88 4 24 32 04
Manual worker 1019 22 19 19 39 47 61 288 313 92 36 12 42 09
Not working 6968 2 21 28 53 7.8 134 224 235 98 41 2 31 16



Annex

Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 11a. Way of organising main holiday trip7 by country

QUESTION: Q10. How did you organize your main holiday trip in 20087

Base: those who went on at least one holiday trip during 2008

e}
@ ° °
8 T2 g 232
[ % = [e) o €
> 3 & = g Z 38 %
5] SR < = <2 g
S ST 58~ 530
2 2 0> o T 2 o T >
8 .88 LTS E T8
=82 2%8s 9<g& 9<5 <
¢ ES sE: 28— 298¢ o z
> > = =
T ET T E 2 S 2 Sa © £ >
- 0 > ~ 0o 3 S S =] =
F82 Egpo o3y 308 ot Q
Total N S’ E X a S X ES S EE X ES
EU27 15807 56.2 15.7 9.9 9.2 8.5 0.6
COUNTRY
B Belgium 614 47.2 24 12.8 9.9 5.2 0.9
mm Bulgaria 359 67.3 5.5 4.9 7.3 14.5 0.4
hm CzechRep. 546 43.3 30.3 8.5 6.1 10.9 0.9
== Denmark 639 32.9 18.4 24 13.8 10.9 0.1
mm  Germany 1299 50.8 21.3 9.5 9.2 8.7 0.5
= Estonia 278 58.1 17.3 5.8 11 7.8 0
i= Greece 672 78.7 7 2.3 6.2 5.6 0.2
I= Spain 949 56.5 185 9 9 6.4 0.6
BN France 903 64.3 9 8.2 8.3 10 0.1
B lreland 741 46 14.1 18.3 12.3 9 0.3
BN taly 790 61.3 21 8.3 5.5 3.7 0.2
Cyprus 348 47.7 17.4 7.9 22.2 4.4 0.5
m= | atvia 189 64.4 9.6 45 16.1 5.2 0.1
 Lithuania 252 68 18.7 0.3 4.8 8 0.3
== Luxembourg 379 51.5 19.1 10.6 9.4 8.6 0.9
== Hungary 309 715 14.9 4 2.2 7.4 0
B Malta 227 49.5 16.9 8.3 18.9 6.3 0
== Netherlands 779 39.3 11.8 22.8 10.3 14.7 1
== Austria 671 51.8 19.3 9.6 13.5 5.1 0.7
mm Poland 711 74.8 10.8 2.9 4 7.2 0.3
Em Portugal 434 67.5 13.9 6.3 5.5 6.3 0.5
B Romania 384 60.9 15.2 55 45 13.7 0.2
gmm Slovenia 354 62.4 235 3.9 7.5 2.7 0
mm Slovakia 409 50.3 31.4 3.4 8.2 6.3 0.3
+— Finland 682 61.4 13.8 11.4 7.7 5.3 0.4
Em Sweden 723 56.1 11.8 13.6 8.9 8.1 1.6
Sk&  United Kingdom 965 45.2 9.6 15.3 16.8 11.7 15
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 11b. Way of organising main holiday trip 7 by segment
QUESTION: Q10. How did you organize your main holiday trip in 2008?

Base: those who went on at least one holiday trip during 2008

i)
@ o e
£ 2z ¢ 23
[ S S o) o <
2 38 =28 Z39 9
S a® <2 <238
S §¢ 38% 38°¢
g . S} 85 o0 EEJ o2 S
3% 529 89 T8 . <
= ES $Ec X3, X2< o) z
- BE2 BED 2L 8§23 = 2
8 F32 F3832 a3% o309 o) )
o O o O = o 9 =} e = o o
[ S ®E TS £S5 EE X X
EU27 15807 56.2 15.7 9.9 9.2 8.5 0.6
SEX
Male 7729 58.3 15 10.2 8.5 7.5 0.5
Female 8078 54.2 16.4 9.6 9.7 9.5 0.6
AGE
15-24 2604 54.8 17 10.5 7.2 9.1 1.3
25-39 3839 57.6 15.6 12.2 7.3 7.2 0.2
40 - 54 4306 59.1 13.7 111 9.5 6.4 0.2
55 + 4895 53.6 17 6.6 11.2 10.9 0.7
EDUCATION (end of)
Until 15 years of age 1754 49.3 18 6.9 12 12.6 1.2
16- 20 6612 55.9 15.4 10.2 9.8 8.3 0.4
20 + 5321 60.4 145 10.2 8.2 6.5 0.2
Still in education 1793 52.7 17.2 11 7 104 1.6
|1 URBANISATION
Metropolitan 2219 59 13.8 8.9 8.2 9.3 0.7
Urban 8020 56.4 16.2 9.5 9.5 7.9 0.5
Rural 5421 544 15.9 11 9 9.1 0.6
OCCUPATION
Self-employed 1700 58.4 16.2 10.8 8.3 5.8 0.4
Employee 5981 56.5 14.1 11.7 10.1 7.3 0.2
Manual worker 1019 59.3 17.6 8.2 6.9 7.8 0.3
Not working 6968 54.9 16.7 8.4 8.9 10.2 0.9
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Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 12a. Amount of money was spent for holidays in 2008 compared to 200771 by

country
QUESTION: Q11. In 2008, did you spend more, less or the same amount of money for all your holidaysnpared to
20072
Total N % More % Less % Same % DK/NA

EU27 27127 26.7 22 36.9 14.4

COUNTRY
B Belgium 1002 21.8 13.6 42.9 21.8
mm Bulgaria 1002 21.5 7.9 26.6 44
hw CzechRep. 1001 24.1 19.8 39.7 16.3
am Denmark 1004 24.6 22 40.6 12.7
B Germany 2000 24 23.9 40.9 11.3
= Estonia 512 32.3 19.4 25.6 22.7
i= Greece 1008 38.4 23.1 29.6 8.8
I Spain 1506 25.3 25 35.2 14.5
BB France 1505 26.8 27.1 35 11
g lreland 1000 36.5 21.1 38.3 4.1
Bl 'ty 1507 26.9 19.6 31.8 21.6

Cyprus 501 35.8 23.8 29.3 11.1
== Latvia 503 29.5 20.6 30.1 19.8
ju Lithuania 503 36.6 18.1 22.8 22.6
== Luxembourg 503 31.4 216 37.8 9.3
== Hungary 1013 13.4 18.8 55.1 12.7

B Malta 504 29 22.7 28.4 20

== Netherlands 1000 28.6 19.4 39.2 12.8
== Austria 1002 28.4 22.7 38.1 10.8
= Poland 1515 29.4 16.5 37.8 16.4
Em Portugal 1001 18 235 39.5 18.9
I Romania 1008 30.8 15.2 33.7 20.3
gmm Slovenia 503 28.1 22.6 38.9 104
mm Slovakia 1014 23.5 16.2 37.1 23.2
<— Finland 1009 29.3 19.6 45.8 5.4
Em Sweden 1000 34 25.8 36.4 3.8
Sig  United Kingdom 1501 28.7 25.2 37.4 8.8
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 12b. Amount of money was spent for holidays in 2008 compared to 2007 i by
segment

QUESTION: Q11. In 2008, did you spend more, less or the same amount of money for all your holidays compared to
20077

Total N % More % Less % Same % DK/NA
EU27 27127 26.7 22 36.9 14.4
SEX
Male 13115 26.8 21.8 37.9 135
Female 14012 26.7 22.2 35.9 15.2
AGE
15-24 4064 37.4 22.2 28 12.4
25-39 6202 317 26.4 314 10.5
40 - 54 7245 25.6 23.6 38.9 11.9
55 + 9323 19.9 18 42.9 19.3
EDUCATION (end of)
until 15 years of age 4433 18 19.3 38.9 23.8
16- 20 11798 25.8 22.3 38.1 13.8
20 + 7410 30.1 24 37.2 8.7
Still in education 2710 37 21.2 29.4 12.3
"} URBANISATION
Metropolitan 3352 32.1 21.7 34 12.3
Urban 13447 27.6 225 35.8 14.1
Rural 10055 23.9 215 394 15.2
OCCUPATION
Seff-employed 2568 28.4 22.9 38.8 9.9
Employee 8474 31 25.6 36.1 7.4
Manual worker 2247 25.8 22.8 35.2 16.1
Not working 13601 23.8 19.7 37.3 19.2
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 13a. Impact of changes in cost of living on travel and holiday plansi by
country

QUESTION: Q12. Did changes in your cost of living have an impact on your 2008 travel /holiday plans?

% No, no % No, no
changes in impact on
Total N % Yes cost of living travel plans % DK/NA
EU27 27127 34.6 24.9 33.9 6.5
COUNTRY
§ 1 Belgium 1002 21.3 323 28.3 18.1
mm Bulgaria 1002 43 14.2 16.9 25.8
hm CzechRep. 1001 14.9 43.2 31.1 10.8
== Denmark 1004 11.4 55.1 28.7 4.8
Em  Germany 2000 25 25.5 45.6 4
= Estonia 512 30.1 17.4 38.3 14.1
= Greece 1008 51.2 16.6 28.7 35
= Spain 1506 34.6 40.1 17.8 75
BB France 1505 40.5 21.8 33.9 3.8
By lreland 1000 30.4 22 45.7 1.8
Bl taly 1507 52.4 16.6 22.2 8.8
Cyprus 501 334 36.1 25.2 5.3
- Latvia 503 52.9 12.2 27.3 7.6
ja Lithuania 503 41.4 16.4 31 11.2
== Luxembourg 503 19.8 28.1 48.4 3.6
== Hungary 1013 41.9 22.4 32 3.7
B Malta 504 50.5 14.8 29.9 4.8
== Netherlands 1000 12.6 36.9 44.9 5.6
== Austria 1002 21.7 34.7 40.3 3.3
= Poland 1515 32.3 20.1 36.5 11.1
[l Portugal 1001 58.3 14.9 18.3 8.5
Il Romania 1008 453 20 28.6 6.1
gam Slovenia 503 18 24.2 53.9 39
pEm Slovakia 1014 30.8 32.8 27.7 8.7
<4— Finland 1009 13.5 29.8 53.9 2.8
= Sweden 1000 17.6 32.1 45.2 5.2
Sig  United Kingdom 1501 324 21.8 42 3.8
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 13b. Impact of changes in cost of living on travel and holiday plans i by
segment

QUESTION: Q12. Did changes in your cost of living have an impact on your 2008 travel /holiday plans?

% No, no % No, no
changesin impact on

cost of travel
Total N % Yes living plans % DK/NA
EU27 27127 34.6 24.9 33.9 6.5
SEX
Male 13115 32.1 254 36.1 6.3
Female 14012 37 24.5 31.8 6.7
AGE
15-24 4064 28.8 28.6 33.8 8.8
25-39 6202 40.7 24.2 31.2 3.9
40 - 54 7245 39.1 23.2 33.1 4.6
55 + 9323 30 254 35.9 8.6
EDUCATION (end of)
until 15 years of age 4433 39.8 22.3 28.5 9.4
16- 20 11798 36.6 22.8 34.6 6
20 + 7410 31.2 28.5 36.9 35
Still in education 2710 26.6 295 33.6 10.2
"} URBANISATI ON
Metropolitan 3352 33.9 26.4 333 6.4
Urban 13447 35.1 25.8 32.6 6.5
Rural 10055 34.1 23.3 36.1 6.6
OCCUPATION
Self-employed 2568 32.4 26.3 37 4.2
Employee 8474 34.4 25.9 36.8 3
Manual worker 2247 44.2 22 28.6 5.2
Not working 13601 33.7 24.6 32.3 9.3
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 14a. Type of the impact on travel plansi by country

QUESTION: Q12A. How did it impact your 2008 travel /holiday plans?

% It had an % It influenced
influence on the length of % It meant
how much | my that | took no
Total N spent on travels  trips/ holidays  holidays at all % DK/NA
EU27 9396 33.7 21.6 37.7 7.1
COUNTRY
B0 Belgium 213 35 16 24.8 24.2
mm Bulgaria 431 19.6 14.3 60.6 5.5
hw CzechRep. 149 34.4 35.2 215 9
E=m  Denmark 115 47.1 26.3 17.7 8.9
BN Germany 499 317 25.8 34.9 7.6
= Estonia 154 48.6 14.7 29.9 6.8
i= Greece 516 29.8 34.6 30.7 4.9
E= Spain 520 31.8 23.3 38.1 6.8
g France 610 41.4 20.5 343 3.8
B lreland 304 44.3 28.7 21.9 5.1
BN ltay 790 35.6 23.4 29.3 11.7
Cyprus 167 51.3 19.2 19.8 9.7
= | atvia 266 495 12.8 30.2 75
fu Lithuania 208 40.5 20.3 34.7 45
== Luxembourg 100 47.1 28.7 17.7 6.5
== Hungary 425 25.9 7.3 62.3 45
B Malta 255 36.8 10.9 46.7 5.6
== Netherlands 126 43.7 23.2 29.7 35
== Austria 218 29 27.6 349 8.5
- PoOland 489 23.2 21.7 48.1 7
[l Portugal 583 18.3 221 56.2 35
] Romania 457 23 10.9 60.4 5.7
gmm Slovenia 90 235 27 46.3 33
mm Slovakia 312 17.4 18.4 60.3 4
4— Finland 137 45.2 27.1 21.9 5.8
EE Sweden 176 415 24.8 19.7 14
Sk United Kingdom 486 435 18.2 333 4.9
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 14b. Type of the impact on travel plansi by segment

QUESTION: Q12A. How did it impact your 2008 trael /holiday plans?

% It had an % It % It meant

influence on influenced the  that | took

how much | length of my no holidays

Total N spent on travels  trips/holidays at all % DK/NA
EU27 9396 33.7 21.6 37.7 7.1
SEX
Male 4214 33.8 215 37.3 7.4
Female 5182 33.6 21.6 38 6.8
AGE
15-24 1170 39.1 27.9 26.4 6.6
25-39 2525 35.1 23.2 34.8 6.9
40 - 54 2836 32.1 22.7 39.2 6.1
55 + 2801 31.8 16.5 43.3 8.4
EDUCATION (end of)
until 15 years of age 1763 27.2 14.3 50.1 8.4
16- 20 4321 32.9 19.8 41.1 6.1
20 + 2309 39 28.2 24.8 7.9
Still in education 721 38.6 29.2 255 6.7
'l URBANISATION

Metropolitan 1136 375 22.7 33.7 6.1
Urban 4721 33.9 22.6 35.9 7.6
Rural 3429 324 19.6 41.3 6.7
OCCUPATION
Self-employed 832 36.2 21.9 33.6 8.3
Employee 2911 38.4 27.7 28 6
Manual worker 993 28.5 15.9 50 5.7
Not working 4583 31.2 18.7 42.3 7.8
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 15a. Where would people make saving on their holiday budget? by country

QUESTION: Q13. If you had to make savngs on your holiday budget, where would you save?

G £5
— (2]
2 ST - S 3 =5
S - 829 S o S @
o) o = ; = o S o QO
= g5 Fg3 £E i
g P '% S g g = % = 8
S 25 235 2 20 <
— c = S 55 c c 3 X
I O O ¢ O 4 ¢ C o O = a)
© L L £ L £ 8 SRS L2 8
EU27 27127 15.1 8.4 19.8 11.7 23 21.9
COUNTRY
§ § Belgium 1002 12 9.6 17.5 8.9 19.2 32.7
mm Bulgaria 1002 11.9 4.4 13.4 6.3 12.8 51.1
b= Czech Rep. 1001 12.3 13.1 26 12.3 15.8 20.4
== Denmark 1004 11.4 11 19.2 14.2 23.3 20.9
R Germany 2000 11.6 5.8 22.8 15.5 24.3 20
= Estonia 512 19.6 10.9 14.9 11.1 13.8 29.7
i= Greece 1008 19.9 7.3 17.7 16.6 225 16.1
E= Spain 1506 19.1 8.6 16.3 10 24.5 21.5
11 France 1505 17.8 12.3 21.8 7.5 22.7 17.9
BN lreland 1000 16.3 8.6 19.2 17.2 295 9.1
BN ltay 1507 12.6 10 11.1 10.7 26 29.6
Cyprus 501 12.3 4.3 27.7 14.8 24.9 16.1
m= | atvia 503 14.2 16.1 19.7 3 21 26
@ Lithuania 503 18.7 8.2 25.2 9.3 9.9 28.6
== Luxembourg 503 12.7 14.5 19.6 12 23.1 18.2
== Hungary 1013 23 6.9 22.4 5.7 20.3 21.7
B Malta 504 14.3 9.2 14 15.2 21.5 25.9
== Netherlands 1000 11.6 9.2 22 13.3 22 22
== Austria 1002 12.2 4.2 23.2 12.8 26.1 215
=m PoOland 1515 18.7 8.3 16.8 7.5 22.4 26.3
Bl Portugal 1001 19.6 5.3 225 3.7 22.8 26.1
] Romania 1008 24.2 10.5 14.2 7.5 15.6 28
gmm Slovenia 503 17.9 7.5 14.1 135 28.7 18.4
mm Slovakia 1014 12.7 1.1 22.6 16.3 20.3 17
4— Finland 1009 10.3 9.1 30.6 12.3 19.3 18.4
EE Sweden 1000 12.1 8.5 24.9 16.5 17.2 20.8
wws  United
B Kingdom 1501 11.7 55 25.9 17.9 25.9 13
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 15. Where would people make saving on their holiday budget?i by segment

QUESTION: Q13. If you had tomake savings on your holiday budget, where would you save?

"c"% -§ 25 5 % % g
8 5%  E£8S o2.%T o3
£ 28s 25 Eos f=
8 9f 2:f 9S8 3T o«
z c 8 B8 =2 =2z 3
g o S& O3 2 082 O a
= X X 5 SEo0 XaE XR= S
EU27 27127 151 84 19.8 11.7 23 21.9
SEX
Male 13115 15.4 9.1 20.3 114 22.4 21.6
Female 14012 14.8 7.7 195 121 23.6 22.3
AGE
15-24 4064 195 14.4 17.9 15.6 213 11.2
25-39 6202 17.5 9 21.7 13.6 25.9 12.2
40 - 54 7245 15.8 7.2 22.8 11.7 23.6 18.9
55+ 9323 111 6.4 17.1 8.9 21.6 34.8
EDUCATION (end of)
Until 15 years of age 4433 12.6 5.8 16.1 8.4 22.2 35
16- 20 11798 14.6 7.7 204 12 24.3 21
20 + 7410 16.1 84 225 12.3 23.4 17.3
Still in education 2710 20.2 15.8 18.2 16 18.9 10.9
1k URBANISATION
Metropolitan 3352 15.8 9 195 115 23.6 20.6
Urban 13447 15.3 9.2 19 12.2 23.1 21.2
Rural 10055 14.4 7.2 214 11.2 22.8 23
OCCUPATION
Self-employed 2568 14.4 8.2 20.5 12.5 22.7 21.7
Employee 8474 15.4 7.8 23.6 13.9 25.6 13.6
Manual worker 2247 21.6 8.9 20.9 9.4 22.8 16.3
Not working 13601 14 8.6 17.4 10.6 21.6 27.8
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 16a. Type of holidays or trips to give up or to reduce firstif have to make saving
on travel plans 1 by country

QUESTION: Q14. If you would have to make savings on your travel plans and holidays, what kind of holidays or
trips would you be prepared to give up or to reduce first?

% None (I would

% Short- % Winter % Summer  not give up any %
Total N stay trips holidays holidays trip at all) DK/NA
EU27 27127 16.6 415 12.1 18.8 11
COUNTRY
BN Belgium 1002 15.5 33.6 10.3 21.6 19
mm Bulgaria 1002 9.7 28.8 4.9 13.2 433
hw CzechRep. 1001 22.6 40.3 9.5 183 9.2
== Denmark 1004 22.2 38.8 10.9 23.8 4.3
Em  Germany 2000 17.4 45.4 10.1 21 6
= Estonia 512 10.3 32.7 7.4 21.1 28.4
iI= Greece 1008 19.1 46.2 15.8 13 6
I= Spain 1506 19.6 37.9 16.5 15.3 10.8
g § France 1505 16.4 47.7 11.8 19 51
By lreland 1000 25.7 29.2 193 23.1 27
B 'tay 1507 10.2 49.4 10.4 11.2 18.8
Cyprus 501 15.7 47.1 12.5 17.3 7.4
m= | atvia 503 18 38.2 6.2 14.9 22.6
m Lithuania 503 13.3 41.6 10.5 12.3 22.4
== Luxembourg 503 18.4 40 12.4 24.8 4.4
== Hungary 1013 13.2 445 13.7 10.3 18.3
B Malta 504 11.2 35.4 12.4 27 14
== Netherlands 1000 19.3 375 10 26.4 6.9
== Austria 1002 11.9 46.5 11.1 17.6 12.9
= PoOland 1515 14.1 49.4 7.4 13.2 15.8
El Portugal 1001 13.3 40.4 15.2 12 19.1
B ] Romania 1008 19.1 29.1 9.3 215 21
gmm Slovenia 503 16.7 57 8.4 13 4.9
mm Slovakia 1014 20.8 43.1 14.6 10.9 10.6
4— Finland 1009 20.6 27.7 11.3 32.4 8
EE= Sweden 1000 173 38.9 19 17.9 6.8
S Eﬂ;%%m 1501 193 285 17.4 30.1 4.6
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 16b. Type of holidays or trips to give up or to reduce first if have to make saving
on travel plans 1 by segment

QUESTION: Q14. If you would have to make savings on your travel plarend holidays, what kind of holidays or
trips would you be prepared to give up or to reduce first?

% None (!
% % would not
% Short- Winter Summer give up any %

Total N stay trips  holidays  holidays trip at all) DK/NA
EU27 27127 16.6 41.5 12.1 18.8 11
SEX
Male 13115 17.8 40.5 12.2 19.6 9.8
Female 14012 15.4 42.4 12 18 12.2
AGE
15-24 4064 195 45.8 11 18.3 5.4
25-39 6202 19.3 44.3 13.7 16.7 6.1
40 - 54 7245 18 43.9 12 16.5 9.6
55 + 9323 12.6 36.2 11.6 22 17.7
EDUCATIO N (end of)
Until 15 years of age 4433 12.7 35.6 13.3 17.4 21
16- 20 11798 15.9 42.4 125 18.9 10.3
20 + 7410 19.3 42.4 11.3 20.4 6.6
Still in education 2710 20.3 47.8 10.3 16 5.6

"I} URBANISATION

Metropolitan 3352 18.5 41.9 10.3 18.7 10.6
Urban 13447 16.2 42.6 12.6 18.6 10
Rural 10055 16.2 40.4 12.1 19 12.3
OCCUPATION
Self-employed 2568 18.7 38.9 135 20 8.9
Employee 8474 19.9 43.8 11.6 19 5.8
Manual worker 2247 16.6 46.2 12.2 16.7 8.2
Not working 13601 14.1 40 121 18.7 15.1
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Annex Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 17a. Type of leisure spending to reduce on holiday by country

QUESTION: Q15. When you are actually on holiday, what kind of leisure spending are you willing to reduce the
most?

—~ © 2 o) 2
§< : £ § 2 o S z £ <
[ W3 oo @) SR a2 z 3 < a)
S sE 2% s g2 8§ £8 S S
EU27 27127 9.1 16.2 23.2 23 8.3 75 6.6 6.1
COUNTRY
B 1 Belgium 1002 5.1 14 17.2 20.9 6 16 5.2 15.7
mm Bulgaria 1002 6.8 14.6 11.9 6.5 6.7 7 18.7 27.7
hm CzechRep. 1001 9.8 15.4 23.2 22 9.1 10.2 4.6 5.9
o= Denmark 1004 6.6 13.3 22.9 25.8 12.2 13.7 2.9 2.6
mm  Germany 2000 10.8 10 30.3 25.9 9.4 7 3.6 3.1
= Estonia 512 8.5 26.2 18.1 15.3 4.3 11.8 5.1 10.8
iI= Greece 1008 8.1 10.8 28.9 27.3 7.7 7.7 7.1 2.4
E= Spain 1506 7.9 19.3 23.6 21.1 4.9 8 10.4 4.8
g § France 1505 10.3 21.8 25.7 22.6 7.1 5.7 3.9 2.8
B Ireland 1000 12 17.5 30.5 20.4 13.3 3.7 1.2 1.3
Bl tay 1507 7.9 13.6 19.5 23 8.2 8.5 6.8 12.5
Cyprus 501 8.3 8.1 30.4 25.1 9.4 9.3 5.4 4
== Latvia 503 7.6 32.8 20.9 7.8 3.6 8.5 10.7 8.1
@ Lithuania 503 8 32 20.2 10.2 4.7 45 8 12.4
== Luxembourg 503 10.8 10.7 27.8 28 12 7 1.4 2.4
== Hungary 1013 9.8 14.1 21.6 18.7 6.1 7.6 15.8 6.4
B Malta 504 6.6 10.7 27.4 28.6 10.2 9.1 2.8 4.8
== Netherlands 1000 7.2 16.3 14.4 28.8 8.9 11.5 8.3 4.6
== Austria 1002 8.2 74 34.6 25.9 7.7 5.8 4.4 6
mm Poland 1515 10.2 20.9 15.3 28.8 3.9 6 8.8 6.1
[l Portugal 1001 5.8 19.1 19.3 15.9 47 7.6 21.1 6.5
J 1 Romania 1008 5.5 23 17.7 11.8 3.2 8.6 16.9 13.3
gmm Slovenia 503 7.3 20.3 24.2 27.4 5.6 5.9 4.7 4.5
pm Slovakia 1014 11.7 15.2 20.3 26.9 8 7.4 6.7 3.9
4— Finland 1009 12.7 18.5 20.7 23.7 9.2 7.9 45 2.8
Em Sweden 1000 6.5 8.7 28.5 26.8 14.1 7.9 35 4.1
as  United
B Kingdom 1501 10.1 16.4 23.9 23.1 15.8 6.4 15 2.8
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Flash EB N° 2581 Survey onthe attitudes of Europeans towards tourism

Table 1. Type of leisure spending to reduce on holidayi by segment

QUESTION: Q15. When you are actually on holiday, what kind of leisure spending are you willing to reduce the

most?

—~ ¢ 2 T 2

z g8 g ) 22 5= £g 5 g

S H3g 8 © aoF 6= 232 =T a

S SE 58 & £8& £8 28 ¢ L
EU27 27127 91 162 232 23 8.3 7.5 6.6 6.1
SEX
Male 13115 9.4 167 237 237 6.5 8.4 6.4 5.2
Female 14012 8.7 157 228 223 9.9 6.7 6.9 6.9
AGE
15- 24 4064 124 157 202 299 111 45 3.6 2.7
25-39 6202 106 152 249 273 89 55 5.4 2.2
40 -54 7245 8.3 173 258 229 8 6.3 7 4.4
55 + 9323 7.2 163 216 173 6.9 11 8.5 11.1
EDUCATION  (end of)
until 15 years of age 4433 7.8 15 204 16.2 8.2 8.7 10.9 12.8
16- 20 11798 9.9 17 235 222 8.1 7.3 6.6 5.3
20 + 7410 81 162 262 261 7.2 7.8 4.9 3.6
Still in education 2710 108 158 213 314 121 4.1 2.2 2.2

"} URBANISATION

Metropolitan 3352 84 178 239 216 87 6.8 7.9 4.8
Urban 13447 9.3 16.8 227 232 8.5 7.9 6.3 5.3
Rural 10055 9 152 237 233 7.9 7.2 6.5 7.2
OCCUPATION
Self-employed 2568 104 131 276 239 5.4 95 6.1 4
Employee 8474 8.7 163 25.8 27 8.9 6.2 48 2.3
Manual worker 2247 117 182 218 218 8 6.1 8.6 3.9
Not working 13601 8.6 165 212 206 8.6 8.1 75 9
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Table 18a. The most important consideration when deciding on holiday trip T by
country

QUESTION: Q16. When you are deciding on a holiday trip, which of the following considerationare the most
important in your decision-making?

D
c I 2
] € on %) 5
1S o C c 3]
S 5 £ 2 = &
> = S ®© - ®© = <
£ o 2 3 B3 A 3 Z
= 28 ¢  F 2T 8% 3 2 z
g8 o e a > w 2 n 2 N o a
P L8 S S L 8 L 8 3 £ £
EU27 27127 122 15.6 334 8.7 55 13.2 5.2 6.2
COUNTRY
§ 1 Belgium 1002 14.8 13.3 27.1 7.2 5.8 10 5.1 16.8
mm Bulgaria 1002 7.8 225 25 34 3.9 5.3 5.7 26.5
hm Czech Rep. 1001 25.9 31.7 15.3 1.8 7.4 8 5.2 4.8
E= Denmark 1004 18.4 20.5 9.9 2.5 13.4 21.4 8.6 5.3
mm Germany 2000 11.2 7.2 46 7.3 4 14.2 5.8 4.3
= Estonia 512 4.6 18.8 37.7 6.9 3 15.2 2.9 10.9
i= Greece 1008 15.7 20.6 14.1 16.2 10.2 17.5 3.8 2
E= Spain 1506 11.8 9.6 46.4 6.7 3.6 10 5.9 6
§§ France 1505 10.8 13.7 37.5 14.9 31 12.1 3.9 3.9
B Ireland 1000 145 9.6 37.4 5.1 8.6 18.6 4.9 14
Bl 'tay 1507 12.8 8.6 33.7 10.5 3.4 18.1 2.6 10.3
Cyprus 501 12.4 24.2 9.9 7.8 9.8 25.2 6.2 4.4
== Latvia 503 6.8 40.3 23.7 4.7 15 9.2 4.8 9.1
mm Lithuania 503 4.9 35.2 24.9 8.3 1.5 10.5 4.6 10
== Luxembourg 503 15.5 8.5 34.1 8.3 4.4 22.4 3.6 3.2
== Hungary 1013 5.6 39.4 20.8 12.7 4.1 6.9 3.9 6.5
B Malta 504 15.3 10.6 23.7 5 1.6 34.6 2.2 7.1
== Netherlands 1000 18.1 14.1 15.7 4.1 12.3 16.8 13.1 5.8
== Austria 1002 9.9 5.9 47.3 6 45 16.3 4.3 5.8
=m Poland 1515 6.3 34.6 13.1 13.4 12.7 10.7 3.3 5.9
N Portugal 1001 5.4 16.6 40.1 11.4 3.1 11 2.9 9.5
B Romania 1008 16.5 32.3 23.2 2.7 2.1 10.1 2.8 10.3
gmm Slovenia 503 22.2 24 9.4 14.4 5.8 18 2.8 3.6
Em Slovakia 1014 14.3 26.9 38.2 2.7 1.3 9.1 3.6 41
4— Finland 1009 11.8 15.9 23 9.9 8.8 22.2 5.2 3.2
Bl Sweden 1000 10.7 13.8 19.3 11.8 17.4 13.7 7.4 5.9
s United
B Kingdom 1501 14.8 12.8 36.8 4.9 6.3 13.2 8.9 2.3

page99
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Table 18b. The most important consideration when deciding on holiday trip T by
segment

QUESTION: Q16. When you are deciding on a holiday trip, which of the following considerations are the most
important in your decision-making?

iy _ >
S = g
2 ° 5 & % 5 § B o <

P =28 =8 £ £8 88 ¥ S s
EU27 27127 122 156 334 8.7 5.5 13.2 5.2 6.2
SEX
Male 13115 13 151 357 8.9 6.2 10.9 5.3 5
Female 14012 114 161  31.2 8.5 5 15.4 5.1 7.3
AGE
15- 24 4064 119 169 352 6.9 8.2 13.3 4.4 3.2
25-39 6202 134 153 381 7.8 4.7 12.4 5.3 3
40 - 54 7245 127 151 36 8.4 5.2 13.3 5.1 4.2
55 + 9323 111 157 276 103 5.2 13.6 5.6 10.8
EDUCATION (end of)
Until 15 years of age 4433 9.3 18 29.1 7.7 4.1 14.4 5 12.4
16- 20 11798 12.4 17 34.8 8 4.4 13.6 4.7 5
20 + 7410 135 118 35 10.9 6.7 118 6.3 4.1
Still in education 2710 12.7 16.1 33.7 7.2 9.9 12.8 4.3 3.3

I URBANISATION

Metropolitan 3352 121 129  36.9 9.6 6.1 111 58 5.6
Urban 13447 128 161  31.2 9.1 5.9 14 5.2 5.7
Rural 10055 115 16 35.1 7.7 4.9 13 5 6.7
OCCUPATION
Self-employed 2568 156 102 343 9.5 5.7 12.8 7.1 4.9
Employee 8474 13 12.4 40 8.6 5.7 12 5.4 2.7
Manual worker 2247 118 263 31.1 6.5 4.4 131 33 3.4
Not working 13601 111 169 296 8.8 5.6 14.1 5.1 8.9
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Table 19a. Preferred holiday destinationsi by country

QUESTION: Q17. What type of holiday destinations do you prefer?

% % Non-
Traditional, traditional, % Not
well-known emerging important, no
Total N destinations destinations preference % DK/NA
EU27 27127 53.8 27.8 14.6 3.9
COUNTRY
B 1 Belgium 1002 41.1 30.1 16.6 12.2
mm Bulgaria 1002 322 14.1 30.4 23.3
hm Czed Rep. 1001 64.2 20.7 10.7 4.4
== Denmark 1004 46.2 39.2 12.8 1.7
B Germany 2000 51.9 33.9 12.2 2
= Estonia 512 36.4 14 34.8 14.7
i= Greece 1008 58.1 31.6 9.1 1.2
E= Spain 1506 52 29.3 16.5 22
g France 1505 61.7 27.4 9.9 11
B lreland 1000 56.9 36.5 4.8 1.7
Bl ltay 1507 51.4 23.6 17.7 7.3
Cyprus 501 55.2 28.2 15.1 1.5
m= | atvia 503 50.4 25.8 17.2 6.6
@ Lithuania 503 49.2 21.8 17.8 11.3
== Luxembourg 503 59.7 317 7 1.6
== Hungary 1013 61 14.9 19.4 4.6
B Malta 504 60.2 23.2 14.2 24
== Netherlands 1000 43.6 28.3 26.1 2.1
== Austria 1002 54.9 30.6 12 2.5
- PoOland 1515 53.6 23 17.9 5.4
Bl Portugal 1001 52 24.8 18.3 4.9
1 Romania 1008 51.2 15.8 26.9 6
tam Slovenia 503 59.7 34.8 35 2
m Slovakia 1014 58.8 16.9 19 5.3
4— Finland 1009 49.6 29.7 18 2.7
EE= Sweden 1000 45.6 42.4 9.2 2.8
Sk& United Kingdom 1501 59.4 314 7.2 2
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Table 19b. Preferred holiday destinations i by segment

QUESTION: Q17. What type of holiday destinations do you prefer?

% % Non- % Not
Traditional,  traditional, important,
well-known emerging no
Total N destinations  destinations preference % DK/NA
EU27 27127 53.8 27.8 14.6 3.9
SEX
Male 13115 52.9 29.1 14.9 3.2
Female 14012 54.7 26.5 14.3 45
AGE
15-24 4064 47.1 35.5 15 24
25-39 6202 53.5 28.5 15.8 22
40 - 54 7245 55.3 28 14.2 25
55 + 9323 55.9 23.6 13.9 6.6
EDUCATION (end of)
Until 15 years of age 4433 57.2 20.2 14.7 7.9
16- 20 11798 56.7 254 14.5 34
20 + 7410 50 34.4 13.4 2.2
Still in education 2710 46.8 35 15.8 2.4
i URBANISATION
Metropolitan 3352 49.4 314 15.6 3.7
Urban 13447 54.6 27.4 14.7 3.3
Rural 10055 54.5 27.1 13.9 4.4
OCCUPATION
Self-employed 2568 49.8 33.2 14.6 2.4
Employee 8474 54.1 31 134 1.6
Manual worker 2247 56.4 23.8 17 2.8
Not working 13601 54 254 14.9 5.7
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Table 20a. The main expectation from a non-traditon, emerging destination T by

country

QUESTION: Q18. What would be your main expectation from a nortraditional, emerging destination?

% Local
culture,
% Better % Better lifestyle % Better
quality of % Lower  value for and environmental %
Total N service prices money traditions quality DK/NA
EU27 27127 9.9 16.8 19.4 33 10 10.9
COUNTRY
Bl Belgium 1002 7.4 13 13.4 32.4 8.1 25.8
mm Bulgaria 1002 8.8 20.4 19.6 15.4 6.6 29.2
b= CzechRep. 1001 19.8 22.3 13.2 28.2 5.5 11
E=m  Denmark 1004 10.3 15 10.9 49.7 6.4 7.7
mm  Germany 2000 9.1 10.4 23.4 35.3 12.4 9.3
= Estonia 512 7.2 16.3 22.3 28.5 6.4 19.3
i= Greece 1008 19.4 17.6 11.4 27 19.7 5
E= Spain 1506 7.8 11.8 225 41.1 7.8 9
g § France 1505 7.9 18.8 18.2 36.7 111 7.3
B lreland 1000 10.6 12.6 27.9 39 6.8 31
Bl tay 1507 9.2 13.5 19.1 27 13.9 17.4
Cyprus 501 18 13.5 7.2 41.6 12.2 7.5
= | atvia 503 8.6 19.8 13 39.1 6.2 13.3
f Lithuania 503 6.2 30.9 18.6 20.5 7.2 16.6
== Luxembourg 503 6.9 9.1 14.1 45.8 17.3 6.7
== Hungary 1013 6.9 35 16.7 18.4 13.7 9.2
B Malta 504 10.2 14.4 14.5 35.1 11.3 14.5
== Netherlands 1000 11.9 11.7 14.1 441 5.5 12.8
== Austria 1002 7.2 8.5 22.7 39.2 10.4 12
mm Poland 1515 75 38.1 13.3 17.4 9 14.7
[l Portugal 1001 6.7 19.1 18.2 37 8.8 10.2
B ] Romania 1008 21 31.6 17 9.3 7.7 13.4
gmm Slovenia 503 14 18.2 7.2 36.8 14.4 9.4
mm Slovakia 1014 15.2 19.2 24.9 26.2 6.1 8.5
4— Finland 1009 8.8 13.2 11.5 48.8 9.5 8.2
Em  Sweden 1000 7.4 6.5 13.2 48.1 12.6 12.1
S Einnizged%m 1501 10.7 11.6 24.8 41.9 6.1 4.9
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Table 20b. The main expectation from a non-traditon, emerging destination 1 by

segment

QUESTION: Q18. What would be your main expectation from a nostraditional, emerging destination?

% % % Local
Better Better culture,
quality % value lifestyle % Better
Total of Lower for and environmental %

N service prices money traditions quality DK/NA
EU27 27127 9.9 16.8 19.4 33 10 10.9
SEX
Male 13115 10.6 16.3 20.7 324 9.6 10.4
Female 14012 9.1 17.4 18.1 335 10.4 11.4
AGE
15-24 4064 11.3 20 20.5 32.2 9.5 6.5
25-39 6202 11 18.5 19.9 33.8 9.8 7.1
40 - 54 7245 9.2 15.7 21.3 36.2 9.7 7.9
55 + 9323 8.9 15.5 17.3 30.2 10.6 175
EDUCATION (end of)
Until 15 years of age 4433 8.5 20 20.1 23 9.9 18.5
16- 20 11798 10.6 18.7 21.1 30.5 9.3 9.8
20 + 7410 9.5 10.7 16.8 43.9 10.9 8.2
Still in education 2710 10.2 19.4 195 335 11 6.4

"1l URBANISATION

Metropoli tan 3352 9.8 13.4 18 36.9 11.9 10
Urban 13447 10.6 17.4 18.3 33.7 9.6 104
Rural 10055 8.9 17.4 21.2 30.9 10.1 11.6
OCCUPATION
Self-employed 2568 10.6 10.9 18.3 39.3 11 9.9
Employee 8474 9.2 13.7 20.8 40.5 9.6 6.1
Manual worker 2247 105 26.9 20.7 24.9 8.8 8.2
Not working 13601 10.1 18.2 18.5 28.5 10.3 14.3
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Table 21a. The most important information source when make a decision about travel
plansi by country

QUESTION: Q19A. From the following information source, which one do you corder to be the most important
when you make a decision about your travel/holiday plans?

- = 9
§ 3 $ 'g E o
c S = [}
Q S o - @ ] o
T ®§ &5:& 5% 7 g
o - 2 © £ < ‘C . 2 )
% c o 28 @ 2 [} S S
o O o —= (O] c o ()
= Ez 8¢ B5E g - €. <
g =
z 2 s& 28§ TS S T8 £¢ z
— [ L T > © < c T 8 S o N
g o xg 02 OSF = F o s = [a
(@] — (@]
[ N X E X E X & X S XS X
EU27 27127 188 29.3 4.8 5.4 21.9 11.4 3.2 5.1
COUNTRY
§ 1 Belgium 1002 13.7 24.7 5 8 22.2 11.3 1 141
mm Bulgaria 1002 34.1 24 1 2.4 11.1 2.1 25 22.8
hm CzechRep. 1001 29.2 28.2 45 10.1 15.9 6.6 1.6 4
= Denmark 1004 14.9 21 5.4 10.5 36.3 5.4 4.7 1.9
Em  Germany 2000 14.8 27 6.8 5.8 23.4 15 4.4 2.7
= Estonia 512 17.8 34.1 2.4 3 18 11.6 4.4 8.7
i= Greece 1008 17.8 33.7 8.3 3.7 19.5 10 4.7 25
E= Spain 1506 13.3 28.6 3 4.2 19.9 23.2 2.3 5.5
Bm France 1505 18.3 29.8 4.6 8.5 23.8 10.3 1.9 2.9
B lreland 1000 16.7 41.9 5.4 2.7 22.8 3.8 5.1 1.6
B0 ltaly 1507 19.1 22.3 3.1 33 20.7 19.7 3.1 8.8
Cyprus 501 15.2 22.7 7 4.8 24.7 17.1 5.3 3.3
== Latvia 503 30.5 36.2 2.5 1.3 15.5 2.5 3.1 8.5
@ Lithuania 503 30.5 40.3 2.8 0.8 11.2 3.8 1 9.6
== Luxembourg 503 13.4 24.9 6.7 6.5 29 1.5 5.9 21
== Hungary 1013 27.2 37.7 5.2 5.6 11.4 2.8 3 7.1
B Malta 504 12.8 20.2 6.3 6.1 27.9 13.6 8.6 4.5
== Netherlands 1000 15.5 17.5 5.9 4.9 43 8.4 1.9 2.8
= Austria 1002 13.7 27 7.2 7.6 235 13.4 3.2 4.4
mm Poland 1515 28 385 4.8 2.3 15.1 35 2.3 55
Bl Portugal 1001 21.8 33.7 2.7 2.1 16.7 11.4 15 10.1
I 1 Romania 1008 27.4 29.2 3.1 2 13 7.7 6.9 10.8
gmm Slovenia 503 22.6 35.6 3.8 7.8 16.7 9.1 2.6 1.8
pEm Slovakia 1014 21.5 38.8 2.3 8.7 14.5 9.2 2.1 3
+4— Finland 1009 13.9 21.2 4.8 8.1 38.9 5.9 4.9 2.1
Bl Sweden 1000 145 32.8 55 8.1 275 4.2 5.1 2.4
s United
2B Kingdom 1501 16.8 34.2 5.9 7.3 26 4.7 33 1.8
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Table 21b. The most important information source when make a decision about travel

plansi by segment

QUESTION: Q19A. From the following information source, which one do you consider to be the most important
when you make a decision about your travel/holiday plans?

@ B 4, T g
2 n o o S 5
Q 5§ ©vwg& o o
5 =R c E Qo= - ©
o Q2 T e 2 R7) &
X 235 @ o ;O D = 2
5 c o 2 3 o 2 [} = =
L O o —= L QO € o (]
g E= 8¢ 3E g = =
g =
2 5 Seo %5 =8 ¢ T8 £F 9z
— o) o T S © c = © 2 [T X
g a xg 022 OS5 = F o =3 [a
(@] — ()]
[ X SE 8 E ¥®E S S XC X
EU27 27127 18.8 29.3 4.8 5.4 21.9 11.4 3.2 51
SEX
Male 13115 19.7 29.6 4.6 5 24.4 9.1 3.3 4.3
Female 14012 17.9 29 5 5.8 19.6 13.6 3.1 5.9
AGE
15- 24 4064 17 31.7 34 29 29 10.2 3.6 2.1
25-39 6202 15.9 32.5 3.7 4.1 31.1 9 1.8 1.8
40 - 54 7245 18.6 29.9 51 4.9 24.6 10.5 33 3.1
55 + 9323 21.6 25.8 5.9 7.6 10.9 14.3 3.8 10
EDUCATION (end of)
Until 15 years of age 4433 20.1 26.8 3.3 6.8 9.4 17.6 3.7 12.4
16- 20 11798 195 30.8 4.8 5.9 211 11.2 29 3.7
20 + 7410 17.3 29 6.6 4.8 28.1 8.3 3 29
Still in education 2710 16.7 29.5 2.6 2.9 31.7 10.5 4.1 1.9
"Ik URBANISATION
Metropolitan 3352 18.9 30.6 4.3 4.3 25.7 8.6 4.5
Urban 13447 18.8 28.9 4.8 5.7 22.8 11.6 4.3
Rural 10055 18.8 29.6 5 55 19.6 12 34 6
OCCUPATION
Self-employed 2568 18 31.9 5.9 4 27.7 6.6 2.5 34
Employee 8474 15.5 315 5 51 30.2 8.6 2.7 1.4
Manual worker 2247 22.6 354 4.2 4.7 16.1 10.9 3.1 3
Not working 13601 20.2 26.6 4.6 6.1 16.7 14.2 3.6
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Table 22a. The second most important information source when make a decision
about travel plans i by country

QUESTION: Q19B. And what is the secod most important?

— = 4]
g8 28 g 2 S
S c S ) 5] ]
2 o o T e o %
g g 3 g £ a8 3 1) =3
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X c ©° 28 7N~ [} =1 =
o O ° = L O c o )
T I S 0 2 E 5] hay S
5 EG ®© 2 o9oE E T 4 s > <
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= [ O © 5 ®© @ < o 2 o g X
8 o x5 02 OSF = F o = 3 &)
o — o
[ X X E X E X E X X © X8 X
EU27 25742 12.7 29.1 75 9.1 17.4 11.3 6.1 6.9
COUNTRY
J 1 Belgium 860 14.1 27.4 4.7 10.8 17.4 14.3 4.9 6.4
mm Bulgaria 773 10.7 39 3.7 5.3 15.7 9.5 9.8 6.2
hw CzechRep. 961 134 37.2 6 12.2 14.3 6.8 4 6
= Denmark 985 15 27.4 8.5 12.9 17.2 8 9 21
Em Germany 1946 12.8 29 8 8.9 18.5 12.3 7.8 2.6
= Estonia 467 18.8 32.8 5 4.4 17.6 10.9 6.2 4.3
i= Greece 983 13.6 31 9.8 5.9 14.2 7.7 8.2 9.5
E= Spain 1424 10.6 25.4 34 9.1 19 17.6 2.8 12.1
Bm France 1462 10.4 27.7 7.4 12 18.6 11.3 4.1 8.5
B Ireland 984 15.7 27.1 8.8 8.9 20.1 8.3 8.9 2.2
B 'ty 1375 9.8 23.1 7.2 9.6 16.2 13.9 4.9 15.2
Cyprus 485 12 30.6 10.7 9.4 11.9 13.9 6.8 4.9
== Latvia 460 17.3 32.8 6.8 4.6 18.1 7.1 6 7.3
@ Lithuania 455 13.3 29.7 5.6 2.7 20.6 10.2 8.7 9.1
== Luxembourg 493 12.9 28.4 10.2 11.5 15.1 12.6 7.3 2
= Hungary 941 19.7 34.1 10 9.8 8.5 6.1 7.4 4.4
B Malta 481 9.1 21 11 13.4 16 14.3 9.3 5.9
== Netherlands 972 12.1 30.2 8.1 9.9 18.9 8.9 5.6 6.3
== Austria 958 7.6 285 7.5 9 20.6 18.4 5.6 2.7
=m POland 1432 16.8 34.6 8.6 6.2 17.8 6.4 43 5.4
Bl Portugal 900 21.7 29.1 5.4 2.4 17.9 8.9 4.6 10
B Romania 899 13.8 34.7 8.6 4.7 11.5 10.6 9.1 7
gmm Slovenia 494 11.3 28.7 6.8 12.1 17.6 14 6.1 3.3
gm Slovakia 984 20.3 30.5 39 1.1 11.2 11.4 6 5.6
4— Finland 988 115 30.3 6.7 13.3 17.3 8.5 9.4 3
E=  Sweden 976 12.2 29.3 7.7 11.1 20.4 7.3 8.2 3.9
as  United
B Kingdom 1474 12.8 30.3 9.4 9.5 17.7 9.2 8.4 2.6
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Table 22b. The second most important information source when make a decision
about travel plans i by segment

QUESTION: Q19B. And what is the second most important?

“— = 3
(0] o wn © =
c 28 o 2 g
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[ S SE &€& ¥E X s XC X
EU27 25742 12.7 29.1 7.5 9.1 17.4 11.3 6.1 6.9
SEX
Male 12550 125 29.2 6.9 8.9 18.9 104 6.7 6.5
Female 13191 129 201 8 9.3 15.9 121 5.6 7.2
AGE
15- 24 3976 12.7 31.2 52 7.4 21.9 11.4 59 4.4
25-39 6091 114 30.7 6.8 7.6 23.2 10.5 5.3 4.5
40 - 54 7021 12 294 8.2 8.6 18.7 11.7 6.5 4.9
55+ 8391 14 26.7 8.4 115 10 114 6.6 11.3
EDUCATION (end of)
Until 15 years of age 3882 13.7 27.2 6.6 10.2 9.4 135 6.1 13.2
16- 20 11357 12.8 29.8 7.1 9.3 17.1 121 5.6 6.1
20 + 7195 11.7 28.7 9.5 8.8 20.5 9 7.2 4.5
Still in education 2659 12.3 31.6 53 7.7 23.2 105 55 4
14 URBANISATION
Metropolitan 3200 12.6 29.6 8 7.8 19.8 10.9 5 6.2
Urban 12870 12.3 28.9 7.4 9.2 17.6 11.2 6.4 7
Rural 9448 13.2 29.4 7.4 9.4 16.4 114 6.2 6.7
OCCUPATION
Self-employed 2480 135 28.3 8 8 19 111 7.3 4.8
Employee 8359 114 30.7 8 8.9 21.2 10.6 5.7 3.6
Manual worker 2180 12.9 29.6 5 7.3 20.8 11.8 52 7.5
Not working 12508 134 28.4 7.4 9.8 13.9 11.7 6.4 9
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Table 23a. Attractions that have the major influence on choise of destination i by
country

QUESTION: Q20. From the following attractions, please choose the one that has the major influence on your choice
of destination?

> 5 E
s £ _ 0 2 g
S e g S £ % <
z . & ¢ 2§ %% 5 £ %
g < ) 1T o &8 E% 5 @
= S S N 22 £38 =5 2 S
EU27 27127 5.2 6.7 15.2 24 4.9 30.6 7.6 5.8
COUNTRY
J ] Belgium 1002 3.9 11.9 14.9 25.5 4.3 19.8 6.1 13.7
mm Bulgaria 1002 2.2 2.2 18.5 13.9 3.1 24 8.5 27.6
hm CzechRep. 1001 5.2 7.7 26.3 19.6 1.2 19.2 15 5.7
== Denmark 1004 6.4 4.4 10.6 41.3 6 16.7 11.4 3.1
BN Germany 2000 3.1 4.2 6.9 20.7 35 53.1 5 35
= Estonia 512 3 1 20.2 27.3 4.4 21.4 13.1 9.7
i= Greece 1008 4.1 2.6 18.8 25.5 4.3 40.8 1.8 2.1
EI= Spain 1506 9.3 10.2 18.6 27.3 4.4 175 7.8 4.9
g § France 1505 5.1 11.3 18.3 22.6 4.8 31.2 3.9 2.8
BN lreland 1000 3.4 4.7 22.6 33.1 9.6 12.4 12.7 1.4
Bl 'ty 1507 11 8.4 9.9 23.6 4.4 28.3 4.4 10
Cyprus 501 5.4 3.1 29.7 315 3.1 22.8 22 2.1
== Latvia 503 2.9 1.7 14.7 23.2 4 375 6.7 9.4
m Lithuania 503 2.9 2.4 14.4 19.6 5.4 41.4 4.2 9.9
== Luxembourg 503 4 10.5 12.7 27.3 37 35.6 3.7 25
== Hungary 1013 4.1 2.1 14.2 17.3 8.3 40.2 9.2 47
B Malta 504 6.1 2.8 25 31.3 2 23.8 4.4 4.6
== Netherlands 1000 3.9 9.4 145 305 5.6 11 21.4 38
== Austria 1002 3.6 6.1 8.1 24.1 37 46 45 3.9
= Poland 1515 37 4.8 17.8 16.6 5.6 36.8 8 6.7
[ Portugal 1001 4.3 6.2 12.5 30.6 6.2 22 75 10.6
] Romania 1008 5.4 2.9 17.7 16.3 7.3 29 4.5 16.9
gmm Slovenia 503 4.4 6.9 15.1 29.1 29 38.4 1.7 1.4
mm Slovakia 1014 5.2 8 18.4 26.1 7.6 21.4 9.2 4
<4 Finland 1009 3.8 5.9 9.4 28.2 5.3 37 8 22
EE= Sweden 1000 2.8 7.1 9.7 31.2 4.9 29.4 12.8 2
S Einn';%%m 1501 25 5 23.1 31.7 6.1 14.9 14.3 2.3
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Table 23b. Attractions that have the major influence on choise of destination i by

segment

QUESTION: Q20. From the following attractions, please choose the one that has the major influeraeyour choice

of destination?

> T 2
E E © ") +—
2 £ o a2z S
o 8 © g ) = n <
5 = 5 o 2 > Z
— + @® c > 9 O = c = = X
8 < O w O Wuwg@2 k3 O =)
= 8 8 £ &2 83 88 ¥ 8
EU27 27127 5.2 6.7 15.2 24 4.9 30.6 7.6 5.8
SEX
Male 13115 4.2 7.9 16.9 22,7 5.6 29.8 7.9 5
Female 14012 6.1 5.6 13.5 25.3 4.2 314 7.3 6.6
AGE
15-24 4064 4.8 4.6 31.6 14.9 10.8 25.1 4.9 3.3
25-39 6202 4.2 7.5 195 22.3 5.7 30 7.3 3.6
40 -54 7245 4.7 6.8 12.1 25.9 3.9 34.2 8.4 4
55 + 9323 6.4 7 7.6 275 2.6 30.8 8.4 9.7
EDUCATION (end of)
Until 15 years of age 4433 5 7.7 12.4 21.3 3.3 29.3 8.2 12.7
16- 20 11798 4.4 7.3 15.2 22.3 5.4 32.5 8.1 4.9
20 + 7410 6.6 5.8 11.3 31.8 34 31.3 6.9 3
Still in education 2710 5.2 3.8 31.2 16.4 9.6 25.1 5.7 3.1
"Ik URBANISATION
Metropolitan 3352 5.8 6.4 13.9 26.5 5.7 30.2 6.7 4.8
Urban 13447 55 6.5 16.3 25 4.5 29.2 7.9 51
Rural 10055 4.5 7.1 14.1 21.8 5.2 33 7.4 6.8
OCCUPATION
Self-employed 2568 55 7.7 11.6 26.2 4.2 318 8.6 4.4
Employee 8474 4.5 6.3 15 27.2 4 32.3 8.1 2.6
Manual worker 2247 3.3 8.8 21.8 16.5 6.8 31.2 7.2 4.3
Not working 13601 5.8 6.3 14.9 22.8 5.3 29.3 7.2 8.3
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Table 24a. Holiday plans for 2009 i by country

QUESTION: Q21. What kind of holidays are you planning in 2009?

%

% A % A % A Short-
holiday holiday combination stay
with more with more of longer trip(s)
than 13 than four holidays (1-3 % No % No
Total consecutive consecutive and shorter nights) decision trip at %
N nights nights trips only yet all DK/NA
EU27 27127 15.1 17.9 9.7 7.4 28.2 19.2 2.6
COUNTRY
J § Belgium 1002 15.9 21.3 5.4 6.4 27.1 14.8 9.1
mm Bulgaria 1002 4.9 14.9 35 7.1 24.4 35.3 9.9
b CzechRep. 1001 12 23.5 9.5 5.4 17.8 29.7 2
= Denmark 1004 24.5 25.8 8.3 5.3 23.1 12.1 1
Em  Germany 2000 19.3 18.8 13.8 8.6 25.1 13.7 0.6
= Estonia 512 8.8 19.1 5.1 12.5 32 13.2 9.2
i= Greece 1008 13 275 12.6 14.8 21.8 9.3 1.1
E= Spain 1506 14.6 17.1 5.1 6.6 32.6 22.1 1.9
BN France 1505 21 19.5 6.8 4.4 27.3 20 0.9
BN lreland 1000 13.1 20.6 13.1 8 34.6 10.3 0.3
Bl taly 1507 11.8 12.1 4.2 4.4 39.3 21.1 7.2
Cyprus 501 8.4 32.1 4.3 9.5 34.7 9.8 1.1
== Latvia 503 6.6 12.9 2.3 20.4 25 30.4 2.4
ju Lithuania 503 5 9.4 4.3 10.9 38.5 28.6 3.4
== Luxembourg 503 24.2 21.7 14.6 5.3 23.8 8.8 1.5
== Hungary 1013 5 7.4 8.5 10.4 19.3 46.3 3
B Malta 504 8.2 20.9 1.2 6.6 21.6 40.1 1.4
== Netherlands 1000 18.6 15.8 22.2 5.3 29.1 7.8 1.1
== Austria 1002 14.6 22.8 15.6 14 17.5 14 1.6
mm Poland 1515 16 16.4 6 7.3 25.7 23.7 4.9
Bl Portugal 1001 10.4 7.8 25 2.8 38.3 35.2 2.9
B 1 Romania 1008 6.9 19.2 4.2 10 24 33.1 2.6
gmm Slovenia 503 11.6 31.7 18.8 10.6 16.1 10.1 1.1
pm Slovakia 1014 9.5 19.6 2.7 7.5 25.6 31.7 3.4
=— Finland 1009 9.2 21.4 19.7 20 23.2 5.8 0.6
Bl Sweden 1000 13.8 23.1 17.8 13.5 235 7.3 1
iz m;%%m 1501 14.7 19.9 17.6 7.7 28.2 11.6 0.3
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Table 24b. Holiday plans for 2009 i1 by segment

QUESTION: Q21. What kind of holidays are you planning in 2009?

%

% A % A % A Short-
holiday holiday combination stay %
with more with more of longer trip(s) No
than 13 than four holidays (1-3 % No trip
Total consecutive consecutive and shorter nights) decision at %
N nights nights trips only yet all DK/NA
EU27 27127 15.1 17.9 9.7 7.4 28.2 19.2 2.6
SEX
Male 13115 16.3 17.8 10.6 7.5 28.6 16.8 24
Female 14012 14 17.9 8.9 7.3 27.8 214 2.7
AGE
15-24 4064 14.4 20.3 114 9.8 335 7.2 35
25-39 6202 15.3 19.2 9.9 7.8 30.9 15.5 15
40 - 54 7245 14.6 18.5 10.8 6.8 28.8 18.7 1.9
55 + 9323 15.6 15.6 7.9 6.7 23.7 27.3 3.3
EDUCATION
(end of)
:;;I 15 years of 4433 11.3 135 45 5.2 24.6 36.1 4.8
16- 20 11798 14.6 18.3 8 7.8 29.4 20 1.8
20 + 7410 18.6 19.8 15.1 7.4 26.8 10.8 1.7
Still in education 2710 14.3 19.7 13 10 33.7 5.8 35
"} URBANISATION
Metropolitan 3352 17.6 17.7 12.3 7.1 26.8 15.2 3.2
Urban 13447 16.2 17.6 9.7 7 29.4 17.7 2.4
Rural 10055 12.8 18.4 9 8.1 27 225 2.2
OCCUPATION
Self-employed 2568 17 18.5 12.6 7.9 26.8 15.8 14
Employee 8474 17.2 21.8 135 7.2 28.6 10.6 1.2
Manual worker 2247 115 185 51 7.9 32.2 22 2.9
Not working 13601 13.9 15.1 7.7 7.4 27.7 24.7 35
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Table 25a. Having the necessary financial resources for the planned holidaysi by
country

QUESTION: Q22. Will you have the necessary financial resources to be able to afford to take your planned holidays
in 20097

Base:thosewho are plaming a holiday

% No, |
% Yes, but cannot
% Yes, we will % No, not afford given
without need to without the current
any major make extra  going into financial
Total N difficulties savings debt situation % DK/NA
EU27 21921 411 38 3.3 8.3 9.3
COUNTRY
BN Belgium 853 52.1 21.1 2.1 5.5 19.1
mm Bulgaria 648 16.5 40.1 5.3 12 26.1
hm CzechRep. 703 36.2 42.4 7.4 6.1 8
m=  Denmark 882 61.9 19.6 10.6 2.6 5.3
mm Germany 1726 51.7 355 15 6.3 4.9
== Estonia 445 21.2 38.4 3 191 18.3
i= Greece 915 31.8 46.5 2.7 12.5 6.6
I- Spain 1173 37.2 39.8 5.7 10.4 7
g § France 1204 40.7 44.5 2.6 6.2 6
By lreland 897 37.7 39.1 45 12.3 6.5
Bl 'ty 1189 29.4 40.1 2.6 11.4 16.5
Cyprus 452 44.2 315 2.7 11.3 10.3
= Latvia 350 27.1 33.3 7.9 18.9 12.8
@ Lithuania 359 186 47.5 6 9 19
== Luxembourg 459 62 29.3 0.5 4.9 3.2
== Hungary 544 22.1 48.7 4 13.6 11.6
J Malta 302 30.5 40.7 3.6 14.8 104
== Netherlands 922 65.7 22.7 2.9 3 5.7
== Austria 861 60.2 29.5 0.6 3.7 6
mm Poland 1157 28.7 40.3 4.4 8.2 18.5
B Portugal 648 29.6 47 5.9 7.3 10.2
I 1 Romania 675 22.9 45.8 6.9 16.9 7.5
gmm Slovenia 452 43.2 46.4 33 2.8 4.3
Em Slovakia 693 25.8 45.1 4.8 9.6 14.7
=— Finland 950 69.4 21.4 1.4 4.2 35
Em Sweden 927 62.4 24.1 0.7 7.2 5.7
Si&  United Kingdom 1327 44.4 36.4 3.2 8.1 7.8
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